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$2,336,000 worth of 
ordan cars were 
sold to dealers and 
the public during 
the first five days of 
the New York Show. 
Jordan Leadership 
for 1927 is assured. 
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American Hammered Piston Ring Co. Baltimore, Md. 


World's Largest Man 
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For UNDERBODY SERVICE or REPAIRS 


a 
~It Lifts a Car 7 ce ee 
For raising cars—dquickly, easily, safely —to 
by the Arles the most convenient height for underbody serv- 
ice and repairs, lubricating and washing, the 


new Weaver Safety Power Auto Lift is a big 
improvement on anything yet offered. 


It is a wonderful time saver and business 
builder—it will make friends for its users, and 
money. Its efficiency —and its owners—will be 
talked about and advertised by motorists in 
every community where it makes its appearance. 


Some high lights that will interest you— 


No installation expense. 

Space under car unobstructed for mechanics. 
Impossible to lower car accidentally or drop car. 
Easy to drive car over rack in position for lifting. 
No elevated tracks to worry inexperienced drivers. 


Safety Power Elevates car by axles, leaving wheels free for repairs. 


Rated capacity 5,500 pounds—with ample margin of 


safety. 
AUTO LIk Driver does not have to climb down from elevated 


position. 


Speedy—raises car in one minute and lowers in half a 
minute. 















inh : | : 
), = Maximum elevation most convenient for general under- 
| teen body service. 


Lift can be stopped at any desired height to suit con- 
venience of mechanic. 


Can be placed anywhere—inside or outside—where 
electric power is available. 


WEAVER MANUFACTURING COMPANY 
Springfield, Illinois, U.S. A. 


Weaver Canadian Company, Ltd., Chatham, Ontario, Canada 


SB: 


| _ —— 
Furnished reg- > =" . 


ularly with A.o. 110 to 23 '. > 

220 volt, 60 cycle single ——————— , 
phase motor. Other A.C. or D.C. , 
motors can be furnished on order, 


Further Details? 
Send Us the 
Coupon Below! 





WEAVER MANUFACTURING COMPANY Name 
Springfield, Illinois 





Address____ 
Send me literature showing all details about 


the new Weaver Safety Power Auto Lift. . 
City. State 


—_——_— —— - - rT 


ADV. PICARD-SOHN, INC., N. Y¥. 
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revolt? 


A personal letter to automobile salesmen 


by 
F. E. Moskovics 


President 


STUTZ MOTOR CAR COMPANY 
OF AMERICA, Inc. 


INDIANAPOLIS 
SRW Wy vo io TE_|C AAAS RAAT 


y do many salesmen 








HIS letter is addressed to the real salesmen of the automobile business 
—men who, given merchandise of unquestioned merit — merchandise 
that has within itself provable superiorities, can sell that merchandise. 


To such men we have a message of sound reason that carries with it 


the possibility of greatly increased profit—and, in addition, the chance of 
realizing your normal ambitions. 


I want to make this brief statement and then conclude by asking you to 
write me for further particulars. 


“Regardless of where you are located, if you have the true quali- 
ties of salesmanship, you can make more money selling Stutz cars 
than any comparable car, because the Stutz has proven sales 
features that no other car in existence has; because it will outper- 
form cars of like character and class; because it rides better; is 


handled more easily; and, most important, is infinitely safer than 
any other car in the world.” 


These are bold statements and I’ve assumed the responsibility for them. 
Further, | am prepared to prove each and every one of them to you, so 
that you in turn can prove them to your clients as easily and as logically 
as I will prove them to you. If that is all true, surely you can sell the 
car. Do write me for further particulars and tell me a bit of your own 
history. Maybe, I can help you. 
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GASOLINE 


TASCO “Gatcz 


Tells the Truth 
and It’s Easy to Read 


These are two outstanding points owners 
want in the gasoline gauge they buy. 


Their presence in TASCO explains its 
tremendous sale. 


Type “K” for 1926 Model “V"’ Chev- 
rolet; Type ‘J’ for Stars, retail for 
$1.50. For Fords, Overlands, and other 
Chevrolet Models, $1.25. 


Liberal discounts always. 


The Akron-Selle Company 


“42 Years in Business” 


Akron, Ohio 
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The Biggest Merchandising Campaign 
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LAS-STIK PATCH MFG. CO., Hamilton. Oni6 
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HE basis of this 1927 Las-Stik campaign is a 75 cent value for 50 cents—a free Las-Stik 


Balloon Tire Casing Plaster with each sale of Las-Stik Tube Patch. 


Advertising in 26 national magazines and farm papers, with a combined circulation of more 
than 7,000,000 an issue, will feature the offer. It will bring buyers to your store. 


The result—an increased sale of Las-Stik Tube Patch because of the liberality of the offer, 
and the development of an entirely new market for Las-Stik Plasters that matches both in 
profit and possibility, the market for Las-Stik Patch. 


The Campaign to dealers starts February 15th. Get in on it—the biggest campaign ever 
marshalled around tire repairs! Ask your jobber’s salesman for details. 


LAS-STIK PATCH MFG. COMPANY -:- HAMILTON, OHIO 





























From Newark to Athens 


YPICAL of the tremendous dealer en- 

thusiasm aroused by the new Erskine 

Six are these telegrams—from metro- 
politan Newark in the heart of the territory 
surrounding New York City to Athens in 
the solid rural districts of Ohio. 


Nothing could show the universal appeal of 
the Erskine better than this interest and en- 
thusiasm in such widely contrasting markets. 


It is the appeal of this little aristocrat itself 
—men of modest means like its economy 
combined with luxury—men of millions take 
to it for its sporty, custom lines and inbuilt 
ability to master the miles as they come. 


Bs Be i oy 


Never in the history of prosperous years 
for Studebaker dealers has such an era of 
prosperity been unfolded as the one just 
beginning. With a line opening at $945 and 
topped at $2245, Studebaker dealers now 
have a car for every purse and purpose. 
Erskine models range from $945 to $995— 
the Studebaker line from $1160 to $2245— 
both lines supreme values in the industry. 


If, by any chance, your territory is still open, 
here is an opportunity to profit unparalleled. 
Wire for information and particulars—it 
will take quick action! Address Dept. 51, 
The Studebaker Corporation of America, 
South Bend, Indiana. 
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Seventy-Five Years Young 


















tee 
|? nome of tes ~ r 
eve Nog the *~. “e YO ets ; 
| Word t . eth Surber - 
j Ghe tens, t telegrorr Othe, 
| Syme acter Adicet 
. " 2000 ar wn, ‘ 7 by the 
9 after e 


Me checa 






NEweo 
“eB CARLTON cane 





ce 


N ST 


RECEIVED AT tos 5, RTH Me 
U [Al 


N344 


Za 
-3 NL 


STUDEBAK=n r 
~ CORP OP ans 


SOUTHS pwr — 
END IND 


"OULD LIKE 1) PLACE 
DELIVERED AS 


Omnr 
————__ 
SOUTH BEND 


ATHENS ORIO , 


ORDER Por TWENTY or. 

































INDIANA —<—<$=$$==— 


I DONT cp; 








6 





The Gillometer 


Gives the flat rate charge on six popular 
engine repair jobs covering 75 makes and 
models of cars. Tells piston ring size re- 
quired. Wipes out estimating losses. Sent 
free—regardless of what rings you use 
Write for yours today 
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ECAUSE they are tried and proved in design and 
quality . . . Because they give the results 
good rings should give, the whole line of Gill Rings has 
the approval of repairmen the country over. Take the 
word of these men for it and use Gill Rings for better 


jobs and bigger profits. 
GILL MANUFACTURING CO. 


8300 S. Chicago Ave. Chicago, Il. 


wW 


\\ 
WN 


WN 
WN 


SR 
AX AN 
WN \ 


ttpiitur 
WY, ace LE 
4 a" MISS 
hg i, 


tj: th} 





Products 


Gill Interlocking Joint Rings 
Servus Step-Cut Rings 
Economy Oil Rings 
Piston Pins 
Pistons 
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Four Advantages in ‘Transmissions 


Shared with No Other Bearing Type 


|. Make centering of shafts permanent, since 
New Departures show no appreciable wear or loose- 




















ness either when new or after thousands of miles. 


2 QOnee assembled. never have to be reached for 
adjustments. 


3. In winter they function without failing while 


the oil is warming up. 
|. In summer there is no danger of cracking the 


Tin see. dee veear case from shaft expansion due to heat. With 


cessible a bearing New Departures, only one bearing is required to take 

is, the more de:- thrust in both directions. 

pendable it must 

be. THE NEW DEPARTLRE MANUFACTURING CO. 
Detroit Bristol, Connecticut Chicago 
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‘Limken Bearings 


In the epic history of the railroads a new 
chapter opens. Cars regularly equipped with 
anti-friction bearings are here. Timken 
Bearings make it possible. The first standard 
Timken-equipped cars go into operation on 
the Chicago, Milwaukee and St. Paul. 


Timken Tapered Roller Bearings for this 
progressive railroad’s crack flyers, THE OLymPIAN 
and THe Pioneer Limirep, mark the day of new 
ease, quiet and surety in long distance travel. 


On guard against the wear and waste of 
friction, Timken Tapered Roller Bearings not 
only conserve power, but put an end to hot 
boxes and the whole lubrication difficulty. 


Steel wheels speeding steel grades and curves 
cause stresses which have been thought beyond 
anti-friction bearings. Here again, as in every 
other type of mechanism, throughout Industry, 
the “‘impossible’’ has yielded to Timken 
design, construction, and resources. 


THE TIMKEN ROLLER BEARING CO., CANTON, OHIO 
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27th NATIONAL AUTOMOBILE SHOW 
CHICAGO, JANUARY 29, 1927 














General view of main floor of 1927 Chicago show 


Up-to-Date Merchandise Stirs Buying 
Interest at Chicago Show 


ifteen of the 43 Makes of Passenger Cars Have New Chassis Models, 
Revealing Continued Progress in Design and Setting 


a New Standard of Quality 
By SAM SHELTON 


ROM early reports it appears that visitors to 

Chicago’s twenty-seventh annual National Auto- 

mobile Show are bringing their pocketbooks with 

them. And as usual, purses in the great Central 
States region are pretty well filled despite some unfa- 
vorable conditions in the distinctly farming sections. 
This show, under the banner of the National Automo- 
bile Chamber of Commerce and the Motor and Acces- 
sory Manufacturers’ Association, opened Saturday, Jan- 
uary 29. 





Given together—a well filled purse in the pocket of an 
interested show visitor and one of the well trained and 
enthused salesmen with which the Chicago distributors 
and dealers man the show—and it’s just a step around 
the corner to an order. And what a lot of people are 
eagerly waiting to be taken by the hand and led around 
that corner! 

Without doubt the greatest first day attendance in the 
brilliant history of the Chicago show—that was the 
unanimous verdict of all those connected with the show 
management and of many venerable exhibitors. And 
Chicago’s experience is that of other cities where shows 
have been held this year—greater crowds, greater in- 
terest. New York had 23,000 more paid admissions 
than last year and 19,000 more than in the best vear 


£ 
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heretofore. Chicago usually exceeds New York in show 
attendance and in buying interest. 

This year something has happened that has stirred 
buying interest deeply and the exhibitors who have 
sensed it are profiting. Manufacturers and dealers 
who do not sense this thing but listen too freely to 
the groans of despair that are going up from some 
quarters will find themselves outclassed. 


A New Standard of Quality 


Here is the thing that has happened—A new stand- 
ard of quality has been established in the automotive 
industry, in response to public demand. This new stand- 
ard is not the patented, copyrighted or exclusive prop- 
erty of any one manufacturer. It is the common 
possession of the industry and actually has been appro- 
priated by a surprisingly large number of all makers. 
Witness the fact that 15 of the 43 makes of passenger 
cars exhibiting are offering new chassis models. 

The result is- 

An automobile show which for up-to-date merchan- 
dise in quality, appearance and design approaches 
nearer to 100 per cent than any other in the history 
of the industry. 

In other words nearly all of the cars shown are 
modern in all three of the features mentioned, thus 
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establishing an undisputed standard of quality that 
has a tremendous psychological effect upon the public. 

Throughout the price range as represented on the 
floor of the show we find style, elegance, comfort, 
luxury, appearance, safety, performance—all factors 
that make up-to-date merchandise, creating in the pub- 
lic a new desire to possess, and affording the wide- 
awake tradesman the opportunity that many a sloth- 
ful one says is gone forever. 


New Desire of Ownership Is Born 

This is the year of years in the slowly accumulating 
desire of the American public to possess the most mod- 
ern form of individual transportation. Desire to own 
a new car, up-to-date in quality, will reach a new peak 
this year. And only the tradesmen who have the imag- 
ination and business vision to climb this peak with a 
willing public will profit. 

The new order of things makes possible— 

More talk of quality—less of price. 


More talk about the new car’s merits—less about 
the allowance on the old one. 
Greater appeal to pride and good judgment—less to 


false economy. 

Kasier to show depreciation of old car as compared 
with the modern one. 

It is these things that are making the Chicago show 
an outstanding success from the standpoint of buyer 
interest. 

There is a new feature of the show this year that 
has done much to help the trade. This is the shop 
equipment section under the auspices of the Motor and 
Accessory Manufacturers’ Association, which also has 
supervision over the accessory section. In the shop 
equipment section many of the newest tools and devices 
used in the maintenance and servicing of automobiles 
were demonstrated in operation. 

Public Sees Shop Methods 

The shop equipment section served a two-fold pur- 
pose. It enabled the dealer and garageman to see and 
compare tools that will help him in his business and it 
gave the public a better conception of the importance 
of good equipment in the shops that take care of its 
cars. The shop equipment sections in the Chicago and 
other shows should have a distinct value in the pro- 
motion of better and more profitable maintenance. 

An attractive accessory display was provided by about 
100 manufacturers, who showed many new and stand- 
ard lines of supplies and equipment. Many well known 
manufacturers were represented in this section. 

The commercial car section included exhibits of taxi- 
cabs and trucks by a number of makers. This was a 
new feature for the Chicago show and is said to have 
proved highly satisfactory to the exhibitors. 

The trade attendance on opening day was good and 


The Little Marmon custom built two-window sedan 
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Vew Chrysler sport coupe on Model 70 chassis 


many more dealers were expected later in the week to 
attend the tenth annual convention of the National Auto- 
mobile Dealers’ Association and the various sales meet- 


ings and dinners of the car manufacturers. 


Car Exhibits at the Show 

AUBURN. The new Auburn 8-77 model was shown 
in Chieago for the first time. This is the second & 
cylinder model in the Auburn line, which also includes 
the 8-88 and 6-66 models. The feature car of the 8-77 
line is a 5-passenger sport sedan on a 125 inch wheel- 
base, priced at $1495. Auburn occupied a roomy space 
on the west side of the main hall of the Coliseum and 
was able to show to good advantage nine of the body 
styles now included in the extensive line. The new 
Auburn cars are marked by many refinements of uphol- 
stery and interior finish and a wide range of pleasing 
color combinations. 

BUICK. The center of attraction at the Buick ex- 
hibit was the cutaway chassis. At this display a fac- 
tory representative, full informed on all of the engi- 
neering details of the car, answered all questions in a 
capable manner. Above the engine on the cutaway 
chassis was a nickel plated Buick crankshaft showing 
the harmonic balancer which reduces torsional vibra- 
tion in the shaft. The moving parts of the cutaway 
chassis were driven by a specially wound starting motor 
and two 6-volt batteries. The exhibit included a con- 
vertible coupe in Winchester blue on the 128 in. chassis, 
the new Town Brougham in Delaware and Yorktown 
green on the 115 in. chassis, a five passenger coupe and 
a seven passenger limousine on 128 in. chassis. 





CADILLAC. Body styles which were at one time 
seen only at the Drake Salon and similar exhibitions 
are now included in the Custom built bodies of Cadil- 
lac cars. One of the drawing cards at the Cadillac 
booth was a sport phaeton with cowl and windshield 
for the rear compartment. It was finished in cream and 
black and was equipped with wire wheels. Other 
Fisher body types included a convertible coupe in Pan- 
dora blue and pearl gray and a sport sedan in English 
gray with cabriolet rear quarters. There was also a 
7-passenger Custom Imperil cabriolet in green and blue. 
The cutaway chassis at the Cadillac exhibit had no 
rail around it, which permitted the spectators to get 
a better close-up view of the various parts. 

CHANDLER. Much interest centered around the 
new Royal Eight in the Chandler exhibit. This mode! 
was described in detail in the National Shows issue ot 
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What the Shows 
Show 
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S. A. Miles 


Record Breaking Attendance at All Exhibitions Proves New and 
Better Cars Still Are the Magnets That Draw Eager 
Buyers from Their Hidden Places 


T may be, as we all know it is, a long step from a 
sold show ticket to a sold automobile, but who will 
say that the number of show tickets sold is not 
an indicator of possibilities in automobile sales? 

It must be so. 

The shows of 1927, after 27 years of shows, are the 
biggest in history. Records for attendance have been 
broken everywhere; New York, Philadelphia, Cleveland, 
Detroit; at all of them more prospects for the automo- 
bile salesman have paid to get in to see what that 
salesman has to sell them than have ever paid for 
the privilege of being sold before. 

And now, along comes Chicago. And it opens strong. 
Crowds, crowds, crowds! where do they come from and 
why have they come this year in increased numbers? 

Yes, why have they come in increased numbers? 
That’s something that’s worth looking into, tor when 
things grow it’s well to study why they grow so that 
we shall know how to keep them growing. And this 
particular business of ours, while a long way from 
having got its growth yet—it is destined to be a much 
bigger giant than it is today—will grow faster and 
keep on growing without undue setbacks if those who 
nurture it study how it grows. 


Public Eager to See Better Cars 

The country is prosperous—most of it; everyone has 
a lot of money and wants to spend it; there are more 
automobile owners; there has been more of pre-show 
publicity, Sam Miles will tell you so—these are some 
of the reasons that have been advanced for 
show attendance this year. 
down isn’t the real reason the fact that automobile 
manufacturers this year have given the automobile 
public more to think about and talk about and want 
than they have for a long time? The crowds have 
come to the shows to see the new and better cars. 


increased 
But when you boil it all 


At the New York Show, which is mentioned specific- 
ally only because it was the one at which the picture 
was first shown, among 44 makes of cars exhibited there 
were 15 new chassis models, and they were new chassis 
models, not old chassis models with body details slightly 
different. There was something to talk about and it 
was talked about in the newspapers and in salesrooms 
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and on the streets before the shows opened and the 
crowds came because they wanted to see. There was 
talk of small cars, or smaller cars, of better cars, of 
more economical cars; but there was no talk of cheaper 
cars, which is significant. 

Wherever there is money there is money to buy auto- 
mobiles, not more because those who buy them want 
them than because they need them. And when they 
buy they will pay for what they think they ought to 
have. This has been demonstrated. 

; Less Talk of Competition 

The cry today is for better cars not because ears 
have not been good, but because the public knows they 
can be better. The makers, speaking generally, of 
course, have shaken off a thin coating of self content- 
ment—oh, it wasn’t a serious condition—and have 
stepped out boldly on the path of progress to the better 
car. The dealer profits or can profit if he follows 
through. The same things in the new cars which drew 
added thousands to the show will be in them when the 
shows are long since past, but the keen curiosity about 
them will be somewhat dulled by time unless the dealer 
assumes the task of keeping it keen. This means, 
among other things, extensive advertising and intensive 
selling, which leads us to a thought on competition. 

Talk of competition, of our entering a period of 
active competition among makes of cars or among deal- 
ers is destructive. Nothing will check buying more 
effectively. Competition popularly in the concrete, al- 
though not truly in the abstract, means price reduc- 
tions and who will not wait a bit in buying what he 
wants if he thinks delay will mean a better bargain? 
Let’s not talk about it, but let’s consider this: Today 
we are like fishes swimming in a cove. Outside is a 
lake in which there is much more than room for all. 
Outside lie opportunities for sales development that 
have as yet not even been approached. The doorbell 
ringing era in automobile selling is still ahead of us. 
The two car family idea has not much more than been 
discovered, although more than a year ago MOTOR AGE 
first showed its possibilities. And when we do really 
go out after business, when we do really intensively 
and scientifically dig up prospects, we shall find that 
there are so many of them that no one needs to steal 
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iny from anyone else to get all that he can use. Ask 
Mr. R. H. Grant 

The shows have shown again that 
bile industry must be up 
s and does, the response in 
diately apparent. 
with their tremendous 
efficient executives and 
thousands-strong dealer 


dollars worth of adver 
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even the 
and doing and that 
stimulated interest is imme- 
No one, even fellows 
plants, their high priced and 
engineers, their wideflung and 
organizations, their millions of 
ising, can stand still and 
ahead a son of Erin might put it) or even hold 
their own. We have seen big ones slip because they 
progressive and we have seen little ones grow 
nto big ones because they were. And so it will always 
be. And that’s many firmly believe that this 
business will never drift entirely with the hands of a 
few big companies. Take it from Mr. Alfred Reeves, 
who ought to know, because as general manager of the 
National Automobile Chamber of Commerce, he gets 
close to the real ideas of the industry’s biggest makers, 
the big fellows themselves feel that such theories are 
unsound. 

The automobile industry must be always up and doing. 
It must eternally pursue that elusive objective, the bet- 
car. It can never satisfied that it has it. A 
rlance into the research laboratory at any time, at any 
stage of practical progress will disclose a vast extent 
of things still undone. many miles left in 
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Motor AGE. This car has a 83/16x4°, straight & 
engine that is said to develop 80 B.H.P. at 3000 R.P.M. 
The bronze hardware in this car gave a pleasing effect 


and harmonized well with the upholstering and with 
the opalescent Pullman type corner lights. The bal- 
ance of the Chandler line, consisting of 3 different 
6 eylinder cars, was also represented by closed cars 
that were materially lower than a year ago. 
CHEVROLET. At the Chevrolet exhibit the fea- 


turing of the engine equipment was in evidence. At 
the cutaway chassis the lecturer would point out the 
oll cleaner, air filter and other devices which are stand- 
ard equipment. The sectional work done on this chassis 
extended even to these units, so that their operation 
could be easily explained. Prices f. o. b. factory were 
shown on the windshields and the exhibit included a 
coupe, sedan, landau and cabriolet, the latter having 
khaki top and rumble seat. 

CHRYSLER. With models covering a range of price 
from $750 to $3995, the Chrysler exhibit attracted a 
wide range of visitors. All models were beautifully 
colored to satisfy the present demand. A feature is 
being made by Chrysler of finishing any model to suit 
any buyer’s taste at an extra charge. Also the choice 
of wire, wood or disk wheels is to be had on any of 
the ears. Probably the most attractive car in the 
Chrysler booth was a new coupe with wire wheels with 
its body and fenders finished in brown. Cream strip- 
ing completed the special finish of this car. This was 
mounted on the “70” chassis. 

DAVIS. In the Davis exhibit there was a very 
tractive roadster finished in Tusk ivory and blue. There 
was also a blue panel at the upper part of the door, 
which assisted in giving the car a very attractive ap- 
pearance. Disk wheels, standard on Davis cars, were 
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A RINGSIDE POSITIONS AROUND 
(THE STRIPPED CHASSIS WEILE 


4 ” SQARCE AND HARD Ti 
Sketched at the 
27th Annual Chi- 
cago National Au- 


tomobile Show by 
a Motor Age staff 
artist. 





a gallon of gasoline, there is much yet to be sought in 
comfort, convenience, simplicity and performance so 
that for years to come the builders will have new things 
to draw increased crowds to the shows and the dealers 
will have new things to sell to those whom the shows 
draw to them. There is an object lesson for both in 
the shows of 1927. 


THICAGO SHO\" 


Of) this roadster. There Was also a model 
94 coupe finished in green with cream moulding, and 
a model 94 sedan in blue and a model 92 sedan finished 


In maroon. 


DIANA. body design which utilizes composite con- 
struction and takes advantage of the best features of 
wood and construction characterized the closed 
bodies used on Diana. The exhibit of these 8 cylinder 
models included a 5-passenger sedan and a wire wheel 
equipped roadster with rumble seat. The well known 
striking appearance of this car was accentuated by the 
polished brass radiator which is characteristic of this 
car. 

DODGE BROTHERS. The recent announcements 
of many improvements in the Dodge line including 5 
bearing crankshaft, 2 unit electrical system, and other 
refinements described in the September 30 and Octo- 
ber 28, 1926, issues of Motor AGE, drew large crowds 
to this booth. In addition to the mechanical changes, 
colorful bodies, low lines, and a visor made as an exten- 
sion of the roof, caused much favorable comment. The 
exhibit included a Deluxe sedan, a Special sedan, and 
a coupe. 


also shown 


steel 


— - 


ELCAR. The three chassis models of the Elear line 
were represented by a sedan on the light 8 “shockless 
a large 7-passenger sedan on the “8-90” chas- 
sis, and a landau 4-passenger job on the 6-70 model. 
The Elear line now includes a total of 12 bodies avail- 
able on their three different chassis models. 


> ’* 
chassis, 


ERSKINE. Widespread advance advertising and re- 
ports from the New York show drew many early visit- 
tors to the booth in the north hall where the new 
Erskine was exhibited. This car, made by Studebaker, 
had its first public showing in Paris last October, where 
it was unusually well received because of the happy 
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Shop Equipment Exhibit 


TTEMPTED this year as 
an experiment, the Shop 
Equipment section. of 
the Chicago Automobile 

Show proved its value to the 
trade and to automobile owners 
and fleet operators by holding 
interest and attracting crowds 
that rivaled the interest and at- 
tendance developed by the new- 
est models of cars. 

No doubt the success of this 
venture was due primarily to 
the fact that the exhibits are un- 
usually complete and the equip- 
ment is in action in nearly every 
case. Also the trade and others 
have been told of this oppor- 
tunity to inspect the latest in 
shop equipment and compare 
equipment with ease. 

The entire balcony of the 
north hall of the Coliseum was 
required to hold the exhibits 
which included everything from 
feeler gages to 50 ton hydraulic 
presses. 


Machines to Clean Cars 


Attention given to the appear- 
ance of cars was reflected in the 
number of machines offered to 
quickly and thoroughly wash 
cars. Many manufacturers also 
had equipment for the quick and 
thorough lubricating of the mod- 
ern automobile. 

Recognizing the frequency 
with which certain operations, 
such as valve service, brake re- 
lining and the like are _ per- 
formed it was only natural that 
equipment for performing the 
more frequently performed serv- 
ices should predominate. 

Of the cylinder reconditioning 
equipment the cylinder hones 
predominated and in many in- 


stances they were shown being operated by an electric 
exhibitors who were 
operating their equipment with special electrically op- 


drill though there were a few 


erated portable drives. 


Car hoists, wrecking cranes, arbor presses, engine 


and axle stands. steel tool kits 


hand tools and precision tools also received their share 


of attention. 
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Unusually Complete 


Trade and Public Alike Show Interest in Actual Demonstrations of 
Labor Saving and Precision Tools for 


Automotive Service 


By C. EDWARD PACKER 








R. W. Proctor 


Shop Equipment Section 
Benefits All 


HE educational advantages of the 

shop equipment section at the 
(*hicago Show stood out over the imme- 
diate sales that were made even though 
the latter were much above the hopes 
of those who were there, according to 
R. W. Proctor, sales manager of Black 
& Decker Manufacturing Co., who is 
chairman of the Service Equipment 
Committee of the Motor & Accessory 
Manufacturers Association. 

Jobbers’ salesmen and executives re- 
ceived valuable instruction in the use 
of the equipment exhibited. Such 
knowledge as they received will be of 
great help in their work and will make 
unnecessary the holding of special in- 
struction meetings during the year. In 
some cases the jobbers’ § salesmen 
worked in the booth with the manu- 
facturers’ representative, thus helping 
the manufacturer and also improving 
his sales knowledge. 

“The opportunity for the car dealer 
and his service men to see the latest 
developments in shop equipment and 
to be able to compare conveniently the 
merits of the different makes was of 
great advantage to them,” said Mr. 
Proctor. ‘Gathered here was prob- 
ably the most complete and represen- 
tative exhibition of shop equipment ever 
assem bled.”’ 























sory Manufacturers Association. 
ager of the show and educational departments of the 
M. & A. M. A., has been actively behind the whole plan 


Electrical testing and repair- 
ing equipment and __ battery 
chargers were in great promi- 
nence and the interest shown in 
the electrical service equipment 
indicates clearly that the gen- 
eral service stations and garages 
are beginning to recognize that 
here is a profit opportunity that 
some of them have overlooked. 

Car dealers, service men, gar- 
age mechanics, fleet operators 
and jobbers’ salesmen showed 
keen appreciation of the chance 
to have the uses of the different 
pieces of equipment demon- 
strated to them by factory ex- 
perts. In this equipment they 
saw work more accurately and 
easily done and the proprietors 
of service stations saw potential 
profits from work done quickly 
and satisfactorily. 


Owner Learns About Tools 


As for the car owner, it was 
evident to him that the wonder- 
ful cars of today were only 
possible as the result of proper 
factory machinery—and as for 
properly servicing these cars it 
was not hard for him to see that 
the shop with the precision tools 
and proper equipment could turn 
out better work and at a lower 
cost to him than could a shop 
that was not so equipped. 

From the general enthusiasm 
shown some may wonder why a 
shop equipment section was not 
included at the shows before. 
However, it takes time and hard 
work to bring about such an ex- 
hibit and for this development 
recognition is due to the coop- 
eration between the National 
Automobile Chamber of Com- 
merce and the Motor & Acces- 
Neal G. Adair, man- 


of a Shop Equipment section in the automobile shows, 


steel tool racks, 
Committee. 


and in his work has been cooperating closely with R. W. 
Proctor, who is chairman of the Service Equipment 
The car 


makers also have shown great 


interest in this section. 
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How Quick? 
How Good? 
How Profitable? 


the 


equipment for your 


look to shop 


answer. 











One of the appearing on the 
walls in the Shop Equipment section 


Sigs 











North hall of the Coliseum with shop equipment exhibits in balcony 


And Now We Speak of the 


“Smart Looking” Trucks 


By H. LIONEL 


OW closely the lght commercial vehicle is 

approaching the private automobile in design 

and appearance was strikingly demonstrated 

in the Chicago Show. New six-cylinder jobs 
with air cleaners, oil purifiers, vibration dampeners, and 
higher road speed capabilities carried bodies and cabs 
that were the last word in driver comfort and smart 
appearance of line and color. 

No new models were introduced at this show, the 
latest models having made their debut at the New York 
exhibition. Eleven manufacturers displayed 
wares on this occasion, but what they lacked in num- 
bers, compared with car exhibitors, they made up for 
in enthusiasm. Following is a brief description of the 
exhibits emphasizing the newer models. 





Automobile Shows Attract Truck Buyers 


After egratifvine experiences at New York, Bufta 
(‘leveland, Chicag and smaller towns, exhibitors ot 

mmerclial venicte it the automobile shows ar 
inanimously mn favor of these mixed exhibitions 

Not oniv is tners i bigger general public interest 
mn business e| les. and a stimulation of retail busi- 
ness at the shows, but truck dealers appear to bs 

Zing the opportunity Ol Visiting the commercial 
section and placing orders 

One exhibit at Chicago was called upon by mol 
than fiftv national account buvers, one of them coming 
over 1200 miles OiLne manufacturers report similal 
nterest and what is bette! tangible business 

NO doubt the veneral trend toward commer ial 


ehicles that are the equal of private cars in beauty 

line and eolor has much to do with the public 
nteresft, but vhatevel the Catse t he fact remains 
that the business vehicl stands are as eagerly tn- 
spected as many of the private Cal stands Then too 
thie truck ise! miore and more becoming alive to 
the value of appearanc: and recognizes the .\dver- 


sing value f smart lines and paintwork. 
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WILLIAMS 


New York Show, the name of the Yellocab 
line has been changed to G. M. C. To this line have 
been added three new chassis, the T20, T40, and T50. 
all being powered with the Buick six cylinder engine. 
The T20 is known as the one-ton G. M. C. Express and 
has a wheelbase of 132 in. and a chassis weight of 2750 
pounds. This has the standard engine of 3!4x41% bore 
and stroke. 

Model T40 spiral bevel axle, 
pounds and is sold in three wheelbase lengths, 136, 150 
and 162 in. This and the T50 are known as the G. M. C. 
Merchant and have a rated capacity of tons. 
Having solid tires and a worm axle, T50 weighs 4360 
pounds and can be supplied in the same wheelbases as 
T40. These have the Buick Master engine with a bore 
and stroke of 3144x434 in. 


Since the 


has a welghs 4325 


two 
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Chevrolet runabout with tray body for light commercial hauling 






























Neal G. 


Adair 


What the Automobile Show Ac- 
cessory Exhibits Mean to 
the Dealer 


ee Kk accessory exhibits 
a vital part of the 


Neal G. Adair, manager 
of the show and educational depart- 
ments of the Motor and Accessory 
Manufacturers Association. 

“The car 
Viduality in 
a profitable 


constitute 
automobile 


show.”’ said 


buyer’s demand for indi- 
fittings and details present 


opportunity to the automo- 


bile dealer. Another factor that pro- 
motes the success of the accessory de- 
partment is the fact that. accessories 


as original equipment tend to be 
ited by the desire to hold down car list 
prices. The car buyer, accordingly, has 
opportunity to select and the dealer to | 
sell those items that improve operation, 
increase comfort or beautify the 
pearance of the car.’ 

“The success of the accessory exhibits 
this year is augmented by the mainte- 
nance equipment exhibits which have 
brought many jobbers and dealers to 
the show. This gives them an oppor- 
tunity to study the profit making ac- 
cessories as well as the equipment that 
can be used most advantageously.” 

‘Probably the biggest achievement of 
the M. A. M. A. during the 22 years in 
which it has co-operated with the N. A. 
Cc. C. in staging the shows, has been 
that of putting over the idea of the 
well equipped car to the dealer and the 
motoring public.” 


lim- 


ap- 
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HE accessory exhibits have always been a part 
of the national automobile shows and the shows 
would hardly seem complete without them. 
Here the motoring public gets its ideas as 
to what it wishes to add to its present car or the items 
and devices with which the car to be purchased will 
be embellished or improved. 

Besides being a potent sales force in selling the 
public accessories, however, it is a wonderful oppor- 
tunity for the automobile dealer who visits the show to 
see at first hand just those devices which will take best 
and consequently will form a profit producing line for 
the ensuing year. 

Accessories fill a real demand, for while quantity 
production and low cost requirement mean that but a 
limited number of devices can be factory installed, 
there follows the sales opportunity to provide the extras 
to those who wish them. In this way the owner’s crav- 
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Accessory Section 
a Merchandising 


School 


By A. H. PACKER 


ing for individuality can to a great degree be satisfied 
with fittings of his own selection. 

Visitors at the shows express themselves freely and 
much can be found out by merely standing around the 
crowd at a booth where some device is being demon- 
strated, so that the layman’s opinion can be learned. 
Contacts at the show extend beyond the public’s snap 
opinion of an article, for there is a chance to get the 
manufacturer’s point of view as well. 

The selling of a device or novelty depends on much 
besides the mere merit or function of the thing being 
sold and this is strikingly portrayed by the showman- 
ship displayed at some of the exhibits. While not in 
the accessory exhibit, still the display at the Willys- 
Knight booth brings out a bit of real showmanship. 
Here is a miniature movie on a glass panel, behind 
which a tlever mechanism and lights show the interna! 
action of the engine on the glass, which is visible to 
the crowd. The action of piston and sleeve valve is 
shown. The gas from the carburetor is seen to enter 
the combustion chamber. It fires and changes color, 
then is exhausted and travels through the passages 
in the oil purifying device, which returns the purified 01] 
to the crankcase and sends the salvaged gasoline to 
the carburetor. 

Another clever display which is in the accessory 
section is that which shows a Folberth windshield 
wiper. There is a snow scene, a road and a miniature 
train. The visitor at the booth looks through a glass 
which represents the windshield, sees the snow swirling 
around but kept off the glass by the wiper, and the 
danger at the railroad crossing avoided by the clear 
vision that is obtained. 

Every automobile dealer having an accessory depart- 
ment may not be able to have exhibits of this elab- 
orate character, but the show indicates the value of 
such displays and gives the inspiration to go as far 
in this direction as circumstances permit. 

Accessories need not be sold on a style appeal only, 
nor is the safety appeal the only basic impulse on which 
profits may be made. In these days of balloon tires 
where all cars are not regularly equipped with shock 
absorbers, there is a real opportunity to do business 






7” "THE JUMPING BOY 
USED TO ADVERTISE 

A SHOCK ABSORBER. 

WAS HARD ON NERVOUS 
PEOPLE 
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Automotive Merchants as 
Well as Car Owners 
Learn Much by Visit- 
ing This Depart- 


ment of Show 
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A view of the accessory section of 1927 Chicago Show 


with one or more of the well constructed devices made 
for this purpose. Another substantial line is that of 
the oil cleaners and air filters, which are a long way 
from being mere accessories, but should really be 
classed as necessities on account of the saving in main- 
tenance cost that should result from their installation 
and use. 

In the devices shown there is a class which appeals to 
those interested in economical operation. There are 
carburetors, mixing devices and hot spots, designed for 
those cars not so provided. Then there are intake 


Cars at the Chicago Show 
(Continued from page I3) 
combination of American performance characteristics 
with European economy and design. The Erskine dis- 
play included a stripped chassis and two complete cars 
—the tourer, which is listed at $945, and the sedan 
listed at $995. 

ESSEX SUPER-SIX. Exhibiting a coach, coupe and 
sedan in addition to a polished cutaway chassis, the 
Essex exhibit held great interest at Chicago. As ex- 
plained in detail in the National Shows issue of MOTOR 
AGE these models have entirely new lines, including a 
rounded radiator shell that is similar to the Hudson 
one in appearance. The improvements, however, are 
not confined to the bodies, as the improved engine now 
reaches a speed of 4000 r.p.m., has an oiling system 
that is said to be adequate for any speed, and many 
other features that would indicate that this car will 
prove popular and durable. 

FLINT. The complete Flint line as now standard- 
ized and recently exhibited at the New York show was 
represented by an attractive exhibit. The Flint cars 
are now made in three chassis models, the Z-18, 60 
and the 80. The exhibit included four cars, all closed, 
finished in harmonious combinations of gray and blue 
with black beading and black upper structure. 

FRANKLIN. While the bodies shown on the Frank- 
lin cars at the Chicago show appeared to be about the 
Same as they were a year ago there have been many 
refinements made in the chassis. A 10 per cent power 
increase with the same size of engine is claimed as a 
result of improved manifolds and higher compres- 
sion. Other refinements are heavier crankshaft, hood 
grille shutters, larger tires inflated to 28 pounds pres- 
sure, better vision, and smoother operation. The ex- 
hibit included a roadster, a sedan, a coupe, and an 
engine mounted on a stand to show some of the recent 
developments. 


- 
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manifolds constructed to evenly distribute fuel to vari- 
ous cylinders. Another field that offers a wide oppor- 
tunity to the progressive merchandiser is that of road 
lighting, constant developments of such devices present- 
ing an ever broadening market. 

So to the pride appeal, the demand for comfort, the 
desire to increase car life, improve performance or cut 
operating cost, we can attribute the opportunity afforded 
the dealer at show time to get in on that branch of his 
sales activities which gives him his pie and cake, while 
the sales of cars supplies the bread and butter. 


GARDNER. The improved Gardner line was well 
represented by an exhibit that included five complete 
cars and a stripped chassis. One of the most striking 
exhibits was a roadster finished in silver gray below 
the belt beading and black above. A mechanical inno- 
ration on the Gardner, which thus far has not been 
seen on any other make of car, is a positive automatic 
chassis lubricating device, the action of which is in 
proportion to the roughness of the road. 

HUDSON. A cutaway chassis showing details of the 
new “‘F” head engine with its intake valve overhead 
and exhaust valve below, and also the new braking 
system created great interest at the Chicago show. The 
cars shown carried price cards on the windshields and 
much real buying interest was evident. 

HUPMOBILE. At the Hupmobile exhibit an inte- 
rior flood light was used to advantage in showing off 
one of the new Custom built cars. This was the 5-pas- 
senger Dietrich sedan finished in blue, green and sand, 
and listing at $5395 f.o.b. factory. On this car wire 
wheels are $100 extra and disk wheels $25 extra. The 
rich whipcord upholstery and the silver trimmed instru- 
ment panel were especially well set off by the interior 
flood light used. The exhibit also included a brougham 
and sedan on the 6 cylinder chassis and a brougham 
and 7-passender sedan on the 8 cylinder chassis. 

JORDAN. Visitors at the Chicago show expected 
much of Jordan’s new small car. That they were not 
disappointed was evident by the fact that the Jordan 
exhibit was crowded from the time the doors were 
opened. A 34x46 cylinder engine, worm drive, Hoodye 
shock absorbers, Biflex bumpers are a few of the fea- 
tures of this car. Many favorable comments were 
made about the roominess and comfort of this small 
car. In addition to the small Jordans two of the large 
“Great Line Eights” were also shown. A substantial 
price reduction was announced on the model “J” line. 


(Continued on page I9) 
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Salon Reveals Huge Growth 
of Custom Body Market 


Leaders Estimate Their 
Industry Has Trebled 


in Last Two Years 
By 


CLARENCE 
PHILLIPS 


HE opening of Chicago's 
twelfth Annual Salon at the 
Drake Hotel Saturday, Jan- 
uary 29, for a season ending 
the night of Saturday, February 5, 
found exhibiting makers in a state 
of eager expectation and unusual op- 
timism. There was a reason for this, 
or in fact, a combination of reasons. 

In the first place there was a general feeling that the 
United States and this region are in a sound condi- 
tion of business health, while looking back on the ex- 
hibit of a year ago, it is recalled that the 1926 salon 
broke the best previous record in sales and prospects 
by a wide margin. Salon sales last year reached a 
figure estimated between $800,000 and $900,000, and 
there is a belief at the Drake that a higher total will 
be registered by the current show. The Midwest, ac- 
cording to exhibitors, promises to be one of the custom 
coach industry’s most fertile fields in the next few 
years. 

While the general public is pretty well acquainted 
with the progress made by popular volume line produc- 
ers of automobiles, it has not so closely followed the 
specializing body makers and the demand for luxurious 
equipment which they provide. Yet investigation re- 
veals that the business of this production element has 
been growing at a most amazing rate. One maker at 
the salon, for example, sold four times the number of 
special bodies in 1926 as in 1923, another more than 
trebled the sales of 1925 in 1926, another more than 


Locke sport phaeton on Marmon chassis with large lamps 
on running board standards. 











Sectional view of 1927 automobile salon at Drake Hotel, Chicago 


doubled the business of 1925 in 1926, while the average 
gain last year over the previous year was large. 
Custom Coach Industry Growing 

It was estimated by executives at the salon that in 
the last two years the business of the entire custom 
coach industry has probably trebled. As to the future, 
the United States is the field in which leaders in this 
industry expect to make the greatest merchandising 
progress. As remarked by the head of one of the com- 
panies represented: “Our particular clientele is only 
in its infancy from the standpoint of proportions. The 
prosperity of the United States and its increasing 
demand for highest quality and individuality in auto- 
mobiles justifies our expectations of an even greater 
increase in business in the next two years than in the 
last four or five.”’ 

Reflecting the enthusiasm of the makers over last 
year’s show in Chicago they are displaying this time 
74 different bodies against 56 shown in 1926. There 
is one more manufacturer in the show, contributing two 
of the body styles. The average number of body types 
per exhibitor is larger, their offerings ranging from 
nine downward. Each job offers the visitor something 
individual and different. While the brilliancy of last 
year’s colors is rather absent, there is a more liberal! 
use of tints and lighter hues. These light exteriors fre- 
quently meet sharp contrast in the tone of upholstery. 
Greens of various shades are often_seen and there is 
considerable maroon and blue. 

One visiting the salon can not help notice the pre- 
dominance of wire wheels, more than 70 per cent of 
the cars being thus equipped. Wood wheels are used 
on perhaps a fourth, with disk types on the remainder. 
Kquipments, of course, represent the market’s best 
offerings. While some steel bodies are on the floor, the 
majority are of aluminum. 

Weymann Joins Exhibitors 

Weymann, now producing at Indianapolis, is in the 
show for the first time with two Weymann flexible 
body styles, one a dark maroon, two-seated collapsible 
coupe with rumble seat inside, which was displayed 


Motor Aa: 











a 





Fisher victoria phaeton with polished aluminum hood and 
tonneau top on Cadillac chassis. 


n New York, and another, a four-door sedan surfaced 
vith especially made Zapon leather in a very deep 
vreen, almost black, that is being turned out on special 
rder at the company’s Indianapolis plant. Both of 
these bodies are on Stutz. <A body similar to the latter, 
also on Stutz, but with gray sides and dark green top, 
was held in readiness outside the Drake for demon- 
strations. 

Down the aisle a short distance from the Weymann 
exhibits, Fabric Body Corp. of Detroit displayed a 
sedan, on Marmon, with fabric body built under the 
Childs system. Appearing at a distance to be a crea- 
tion of silver, this body has an outer surface which is 
fabricated with Meritas metallic brocade in silver gray. 
The car carries a radio set in the instrument board, 
an expanded metal lath used in the body’s construction 
serving as the antenna. Covered with this same fabri- 
cated material, but in black, a radio equipped coupe, 
on Auburn, was used by the company for demonstra- 
tion purposes. Demonstration cars were used by a 
number of the exhibitors. 


Sport phaeton by Locke in ivory and green on Duesenberg 
chassis. 


. 4° . 
Cars at the Chicago Show 
(Continued from page 1 
KISSEL. Kissel’s exhibit was featured by the new 
pular eight line and the all-year sedan, which is a 
passenger model with a new style of top that can be 
ckly lowered to convert the car into an open model. 
e of the most attractive cars in the exhibit was a 
rt touring with back seat windshield and luxurious 
pointments. Two of the Kissel models were shown 
th the new Ryan-Lite type of head lamps. 
LINCOLN. In a show where many of the leading 
s used distinctive radiator caps, the cap on the Lin- 





Marmon 75 chassis with fabric body built under Childs Sys- 
tem by Fabric Body Corp., shown at Chicago salon. 


Fabric Body’s silvery sedan and Judkin’s coaching 
brougham, on Lincoln, reproducing the 1845 privately 
owned stage coach, were the two outstanding novelties 
of the exhibit. The Judkins coaching brougham is in 
vellow and black with red stripe, featuring the period 
it represents with a luggage railing around the roof of 
the passenger compartment, a wicker hamper on the 
rear deck for luggage, ice and refreshments, and other 
duplications. 

Coach makers displaying bodies on chassis not their 
own in the salon are: Brewster, Brunn, De Causse, 
Derham, Dietrich, Fleetwood, Fisher, Holbrook, Jud- 
kins, Le Baron, Willoughby, Locke, Fabric Body and 
Weymann. 

Cars shown with bodies made by same companies 
making the chassis used are: Cunningham, Isotta 
Fraschini, Rolls Royce and Minerva. 

Chassis mounting the different bodies are: Cad- 
illac, Cunningham, Duesenberg, Franklin, Isotta Fra- 
schini, Lincoln, Marmon, Minerva, Packard, Pierce- 
Arrow, Rolls Royce, Stutz. 


{n interesting salon exhibit—Weyman flexible body on 
Stutz. 





coln stood out with a silver greyhound in full flight. 
Mechanical interest seems to bind even those little 
acquainted with mechanical details and this applied 
at the Lincoln exhibit, where many crowded around the 
engine which was on display. The lighting system 
on Lincoln cars now includes the double filament bulb 
system, which deflects the light beam downward elec- 
trically. The former system was mechanical linkage, 
which operated the reflector to accomplish the same 
purpose. The exhibit included the 7-passenger limou- 
sine, a sport phaeton, 5-passenger sedan and 4-pas- 
senger sedan. | | 
(Continued on page 21) 











AND NOW WE SPEAK OF THE “SMART LOOKING” TRUCKS 








Commercial vehicles 
played an important part 
in the Chicago Show, both 
taxicabs and trucks being 
shown. This view shows a 
part of the truck exhibit. 
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General view of the truck section at Chicago show, Coliseum 
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Five types of vehic 


les were shown by Chevrolet, 
among which the new convertible roadster was of 
especial interest. This had a body practically indis- 
tinguishable from the standard roadster, but the rear 
part of the body can be quickly opened up and part of 
it detached to accommodate a tray body. 

All the new Chevrolet chassis have air cleaners, oil 
filters, increased radiation, stop lights, and bullet type 
headlamps as standard. Deluxe cabs at a competitive 
price are also another prominent feature. 

The half-ton chassis sells for $395 and is equipped 
with 29x4.40 balloon tires. The one-ton chassis is 
priced at $495, and in common with all the larger 
models has 29x4.40 tires on the front wheels, and 30x5 
truck type cords at the rear. The one-ton chassis with 
cab sells for $610, with a stake body for $680 and with 
a panel delivery body for $755 f. o. b. Flint. 

Federal s Vew One-Ton 

Among the six truck exhibits on the Federal stand 
was the new “Scout” which has a four-cylinder Wau- 
kesha engine and sells for $995. Ten body models with 
open and closed cabs are offered with this chassis. 

The main feature of this new chassis, which is 
labeled the F. W., is the high speed range available 
with a full load. It is said to be capable of sustaining 
40 to 45 m. p. h. or will travel at 3 to 4 m. p. h. in top 
gear. The chassis weight is 2400 pounds and the 
capacity is 2000 pounds over the body allowance of 
750 pounds. 

General characteristics of this chassis include a 
o'4.x4'\% in. bore and stroke with a Ricardo head, three 
bearing engine on flexible rubber mountings; a single 
plate clutch, with three speed transmission as a unit 
with the engine. Oil, air and fuel strainers are stand- 
ard, and ignition is by battery distributor and coil. 
Drive is through a spiral bevel rear axle, with tires 
of 30x5 in. all around. 

One-Ton Buddy Stewart Feature 

A recently introduced speed truck listing at $985 was 
shown by the Stewart Motor Corporation among a 
group of vehicles ranging from three-quarters to 21% 
tons capacity. The new one-ton 
evlinder Continental engine, of 272x4°%4 in. bore and 
stroke. Drive is by single plate clutch through a 
o-speed gearset, and spiral bevel axle, giving a speed 
range of four to 40 m.p.h. in high. 

High pressure 30x5 in. tires are fitted on steel spoked 
wheels. Electric lighting and starter standard 


“Buddy” has a Six- 


are 
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equipment. The wheelbase is 128 in. and the chassis 
weight 2310 pounds. 

Other models shown were the 1500 pound Buddy at 
$895, the 114-ton at $1295, a 11%-2-ton at $1795 and 
the Big Six 2'4-ton at $3200. 

Fleetruck Demonstration 

Durant Motors, Inc., exhibited a chassis of the Sta: 
Six Compound Fleetruck and a demonstration chassis 
mounted so as to show the gear in operation. Th 
demonstrator was driven by an electric motor and 
showed the road speed and the gear in use by means 
of a special indicator and tachometer. The silence ot 
the gears in the two top gears was noticeable. 

DB and Graham Exhibits 

Two stake bodies, two panel bodies and one chassis 
represented the Graham Brothers line of one, 1% and 
two-ton models, while two express bodies were shown 
on the Dodge Brothers three-quarter ton chassis. Al! 
these jobs showed improvements in finish, and on 
panel body painted for a local concern was very strik- 
ingly lettered and finished. 

Mechanical improvements include a new five-bearing 
crankshaft, double unit starting and lighting system, 
new design of steering mechanism, heavier transmis 
sion and the provision of an air cleaner. <A dressed 
steel oilpan and cast iron flywheel lower housing re 
place the one-piece steel stamping formerly used. 

The Deluxe Pontiacs 

The new screen deluxe body on the standard chassis 
was shown by Pontiac, listing at $760, f.o.b. factor) 
One of the panel jobs was also shown, selling for $770 
The screen model is particularly designed for use in 
such businesses as hardware, plumbing, etc., that d 
not use the closed body. 


Cunningham Ambulances 
On the standard Cunningham chassis was shown 
very fine example of the body-builder’s art in the forn 
of a custom-built ambulance. The chassis is par 
ticularly suitable for this work having an eight-cylinde 
counterbalanced engine, a heavily trussed frame an: 
many other features ensuring smooth running and lons 
life. The model shown, which is arranged to be fitte 
up according to individual requirements sells for aroun 
$7500. 
Yellow and Hertz Models 
Taxicabs were represented by samples of the Yellov 
and Hertz chassis, the former being shown in a variet 
of finishes and color arrangements. 
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New Pierce-Arrow Club Sedan 
IERCE ARROW announced a new club sedan at 
the Chicago show. This built on the 
series 80 chassis with a wheelbase of 130 inches 
Although built with 
hat might be called a body, there is 
mple room in this sedan and it has four doors. A com- 
nodious trunk on the standard equipment. 
ixurious upholstery is used and the appointments in- 
ide door pockets, dome and side lights, vanity cases 
ind the like. An attractive decorative feature is the 
ise of a strip of tapestry lace across the upholstery of 
ach of the doors, just below the window sill. This 
apestry is surrounded by a mahogany finished frame. 
[he club sedan may be had in any one of 26 color 
ymbinations. 


sedan 1s 
d the factory price is $3500. 
‘“close-couple”’ 


rear 1s 


Little Marmon Custom Models 


ARMON has expanded its field by the introduc- 
tion of four custom bodies on the Little Mar- 
mon chassis. These bodies are especially built 

and the equipment is luxurious and complete. The 
bodies are offered in a variety of color combinations. 
The four styles in this line are the two-window sedan 


Cars at the Chicago Show 
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LOCOMOBILE. The new model 8-80 Locomobile 
exhibited for the first time at the New York show was 
featured in the Locomobile booth. This model is now 
made in a 5-passenger sedan at $2850 and a 4-passenger 
coupe is to be added soon. The exhibit also showed 
the other Locomobile models, which are the 8-66, the 
90 and the 48. The 8-66 is the new designation of 
the smaller Straight Eight model formerly called the 
Junior Eight. The lowest priced car in this line is 
the touring car at $1785. 

MARMON. The new Little Marmon, previously seen 
at the New York show, was introduced to Chicago and 
the Middle West in the Marmon exhibit. This 
vith a straight eight engine and standard bodies, lists 
at prices ranging from $1795 to $1995. <A new line 
ft custom bodies on these chassis was announced at 
the show, the prices ranging from $2595 to $3195. 
The Marmon exhibit included one of these custom cars, 

stripped chassis of the Little Marmon and a number 

body styles representing both the Little Marmon 
ine and the model ‘*75’’ line. 

MeFARLAN. The McFarlan exhibit included four 
body styles, all of which are representative of a high 
iegree of luxury and refinement. Striking color com- 

inations, wire wheels and complete equipment distin- 

ushed these cars. On three of them the new Ryan- 
ite head lamps were shown as standard equipment. 

MOON. The Moon exhibit showed three models on 

ie 6-60 chassis. To the features of performance which 

naracterized this car when it was first brought out, 
ere have been added other features in the line desig- 


Car, 


ited as “Royal.” The Moon Royal sedan at the 
oth, for example, had Hubbard ventilating eaves 
ove the glass of each rear and each front door. 


wering of the giass in the doors where these eaves 
e used gives ventilation without permitting rain to 
ter. The other two cars shown were the Royal 
uugham and the cabriolet with rumble seat. 

NASH. A model even newer than the Ambassador 
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Pierce- frrou Club sedan 
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at $2595, the three-window sedan at $2595, the victoria 
coupe at $2595 and the town cabriolet at $31 


New Chrysler Sport Coupe 

NE of the new exhibits at the Chicago Auto- 

mobile show was the Chrysler sport coupe on 

the “70” chassis. With its khaki top, yellow 
colored wire wheels, body and fenders in contrasting 
shades of chocolate brown finished off with a delicate 
stripe in yellow it was not surprising that this offering 
should put up a strong bid for attention in the Chrysler 
booth. Practically every piece of equipment that would 
increase the safety or pleasure of driving was included 
in this model. 


or Cavalier, and shown for the first time at Chicago, 
was the Special Four Door Sedan on the Special Six 
chassis. The fittings and upholstering are of excep- 
tionally fine quality and the interior 1S very roomy 
and comfortable. This car lists at $1465. While the 
lines are similar to the Cavalier the visor is an exten- 
sion of the roof instead of being terminated close to 
the windshield. ‘To emphasize the fact that all Nash 
cars have 7 bearing crankshafts there were several 
highly finished crankcases with crankshafts mounted, 
placed on stands so that visitors could handle them. The 
Special sedan is also offered on the advanced chassis. 

OAKLAND. Curiosity as to prices was satisfied for 
visitors who would try the comfort of the front seat, 
for each steering wheel had a tag on it which gave 
the desired information. The complete cars included a 
landau and a two door sedan, there also being a cut- 
away chassis with parts in operation. A _ sectional 
view of the AC air cleaner clearly showed the spiral 
member which is a feature of the construction. 

OLDSMOBILE. Much interest centered around the 
mechanical front wheel brakes that have just been added 
to the Oldsmobile line without increasing the price. 
These and other features of the chassis were explained 
by a well informed lecturer with the aid of a cutaway 
chassis. Among the colorful models shown, probably 
the most attractive was a new sport coupe listing at 
$1035. 

OVERLAND-WHIPPET. The new Whippet Six got 
its introduction to Chicago by way of the Willys-Over- 
land exhibit at the Coliseum. This car, which serves 
as a companion to the Whippet Four, has been pre- 
viously described in Motor AGE. The Whippet exhibit 
also included the Four, which has already become well 


known throughout the United States and many for- 
eign countries. 
PACKARD. At the Packard exhibit there was a 


convertible coupe finished in Ditzler’s Snipe Gray. An- 
other model was a 4-passenger sedan with metal parts 
finished in Ardsley green while the body was finished 
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Selling automobiles in 
the winter up in Minne- 
sota, where the snow lies 
heavy, Ray LaRowe won 
a national contest. And 
his town of Blue Earth is 
one of the many in the 
United States in the 3000 
population class 











HE small town automobile salesman has got 
just as great an opportunity to attain volume 
sales as the man working in the larger centers 
of population. This was recently proven in a 
very striking manner by Ray LaRowe, of Blue Earth, 
Minn., who works as a salesman for J. F. Barnes, an 
associate Oakland-Pontiac dealer. 

By selling 96 Oakland and Pontiac cars in his com- 
munity in 50 days, or an average of practically two 
cars a day for seven weeks, Mr. LaRowe won the grand 
prize against several thousand competitors in the 
‘Football Contest” recently staged by the Oakland Mo- 
tor Car Co., and he also gained the distinction of being 
the outstanding Oakland-Pontiac salesman of the 
United States. 

When it is considered that Mr. LaRowe was working 
in a town of 3,000 population, situated in a country 
which was practically snowed in during the contest, his 
achievement seems all the more remarkable, especially 
in view of the fact that he was pitted against all the 
other Oakland-Pontiac salesmen of the United States, 
many of whom had much more ideal climatic conditions 
at the time the contest was staged. 

Aside from the distinction of winning the contest 
which netted him, besides his regular commissions, a 
trip to the New York Automobile Show where he was 
acclaimed the oustanding salesman of the year at the 
Oakland-Pontiac dealer luncheon in Hotel Commodore, 
and was presented with an Oakland landau sedan 
worth $1,295, a Hamilton Masterpiece gold watch worth 
$250 and a cash prize of $50, there is a dramatic touch 
to the story, for Mr. LaRowe had brought considerable 








(;OULDN’T 
Salesman 


Bucking Winter Drifts, Minnesota 
Star Won Oakland-Pontiac Foot- 
ball Championship by Selling 96 
Cars in 50 Days—and Got 
Free Trip to New York 


by LEWIS DIBBLE 


fame to his home town before by captaining the hig! 
school football team in 1908, which is still known as th: 
greatest team in the history of Blue Earth. 

With the aid of Oakland-Pontiac owners, some of his 
old team-mates, friends, filling station attendants, in 
dependent garage operators, the village preacher, a 
school teacher, sheriff, chief of police and section bosses 
on the railroad, Mr. LaRowe worked out a systematic 
method of obtaining prospects in which he made ex- 
cellent use of the Oakland yellow prospect booklets. 
“This Book Is Worth $60 to You,” is the title of the 
booklet, which contains eight postcards on which the 
names of prospective buyers are filled out. 

As soon as the contest opened, Salesman LaRowe got 
in touch with the various Oakland-Pontiac owners and 
placed the prospect booklets in their hands with the 
suggestion that they fill in the names of persons who 
have ridden in the Oakland-Pontiac cars, and who 
might be in the market for an automobile. “For every 
prospect you turn over to me, and which I sell, I'll pay 
you from $5 to $10,” he told them. 

Next he approached his friends and put a similar 
proposition up to them. Then the thought struck him 
that the preacher and the school teacher were out among 
many people and he enlisted their aid in lining up pros- 
pects, on similar terms. The sheriff and chief of police 
were also glad to join in and the next thing Mr. La- 
Rowe did was to place the cards in the hands of filling 
station attendants who are in contact, daily, with man) 
motorists in the district. 

Mr. LaRowe found another medium which proved a 
very satisfactory outlet in selling used cars. Taking a 
couple of used automobiles, a closed one and an open 
one to an independent garageman, he suggested that he 
leave them there for a few days. “You sell them as 
they are, and make a deal with the buyers to put them 





Ray LaRowe, football star and star 


‘ : salesman, called his own signals, and 
Oil Station here’s how 
Attendants Were 
Lined Up Thus: 


George, you have a dandy opportunity to make a little extra money 
by using the Yellow Book idea of ours. You know your trade pretty 
well and they ask you about the different makes of cars. YOU know 
about when these fellows are thinking of buying new cars. Mail one 
of these post cards to me, and I'll see that they buy an Oakland. 
Remember, this applies to Used Cars as well, and don’t forget that 
$5, $8 or $10 for you. 


Here is how to handle this thing, Oley. 
—one open and one closed. : hong 
sell them as they are, and make a deal with the buyers to put them in first clas: 
shape, which will also make you some money. 
I'll come right out and handle it. ) you 
self and put it in shape before you sell it. You might make some nice money this wa 
Any way you say, Oley, and I'll see you Monday. 


This to 
The Small 


Garageman: 


Teamwork wins. Ray LaRowe had 
the whole community playing th 
game with him, and here’s hou 


I’m going to bring out two of our used car 
I'll make you a good proposition on them. You ca) 
Call me when you make the deal anc 
Maybe you might want to buy one of them you 
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La Rowe! | 
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hile buyers. Mr. 
LaRowe distrib- 
uted many such 
hooks among 
his friends and 
as a result had 
plenty of fresh 
prospects to 
work on 
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in first class shape, which will also make you some 
money. Call me when you make the deal and I will 
come right in and handle it.” He also suggested that 
the garageman might like to buy one, put it in shape 
and make a profit in the re-sale. 

But enlisting a corps of people to line up prospects 
was just a part of the job. The follow-up was another 
big item and it kept Mr. LaRowe busy, night and day, 
for the duration of the contest. It meant 15 hours 
work a day, and one point that he persisted in carrying 
out was to see the prospects as soon as possible after 
their names had been turned over to him. In selling 
the 96 cars Mr. LaRowe naturally called on several hun- 
dred prospects. He soon had the countryside thinking 
automobiles and now that he has won the contest the 
whole community points to him with pride. 

Mr. LaRowe’s accomplishment should stand out as 
an inspiration to any automobile salesman, for he 
worked out his own problems, single handed, without 
the aid of elaborate sales meetings, and he won. The 
lesson that can be taken from him is, that it is the 
man who goes out with a determ)- 
nation to sell his territory, and then 
Keeps at it, who makes good. 


Ray LaRowe, football star and winner 
of Oakland-Pontiac sales contest. Min- 
nesota snow drifts couldn't stop him 
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MANY NEW ACCESSORIES 


Super Gem Radiator Cap 
NHW 
44 known as the Super-Gem is being 


ornamental radiator cap 
offered to the trade. This includes an 
initial and also contains a locking fea- 
ture. It is a product of the Sterling 


Auto Devices Co., 2016 W. Lake St., 
Chicago. It is made in an A and B 
design, the former being illustrated. 


The latter is similar except the figure 
is that of a Greyhound. The large Gem, 
size 10% in. lists at $6, while the baby 
Gem, size 7% in. lists at $4. Initials 
and emblems are 25 cents extra. 


“Raincase” 

FULL sized silk umbrella mounted 
. in a rust proof tubular steel case 
is placed on the market by the Special 
Products Co., 2967 Grand Ave., W., De- 
troit. The product is known as “Rain- 
case” and is the invention of C. R. 
Duncan who has applied for patent. 
The case sets in a cup which may be 
fastened to the floor while a bracket 
secures the case at the top. The case 
may be easily removed from the holder 
and taken from the car. The list price 
is $14.50. 


Kokomo Onyx Gear Shiit Balls 
(FAR shift balls of imported onyx 

are offered to the trade by the 
Kokomo Automotive Mfg. Co., Kokomo, 
Ind., through its sales representative, 


the Fulton Co., Milwaukee, Wis. Ma- 
terial imported from Algiers, Italy, 


Morocco, Argentine and Old Mexico is 
used. The Kokomo balls are made in 
two styles, locking and non-locking. 
The locking type is held in place by a 
device which holds the ball firmly in 
place and prevents its removal. The 
non-locking type has a tapped bushing 
for screwing on the end of the gear 
shift lever. The surface around the 
hole in both types is thoroughly pro- 
tected by a large, brass nickeled flange. 
A number of bushings make it possible 
to adapt either type to any car, an 


assortment of bushings being shipped 
with each carton of ten balls. 


— 


Monarch Dash Control Lite 

HE Monarch Dash Control Lite is 

designed to be mounted at the front 
of the car on one of the frame horns 
and to be controlled in direction from 
the dash. It is made by The Rippner 
Brothers Mfg. Co., 2125 Superior Ave., 
Cleveland, Ohio. The beam from this 
light may be directed either up or down 
or to either side by a twist of the con- 
trol rod on the instrument board. A 
focusing arrangement on the outside 
of the shell permits easy adjustment of 
the bulb. 


—_——— 


Michon Foot Control Mechanism 


FOOT control mechanism which can 
4 be used to act as an accelerator or 
to control cutout or light dimmers is 
manufactured by the Michon Mfg. Co., 
1154 Lincoln Ave., Toledo, Ohio. By 
means of the Twin-Loop construction 
the control rod can be made to travel 
either forward or backward. 











The electric super-starter heats 
the incoming fuel mixture 





Glassmobile Spotlight 


HE Glassmobile Corp. of Detroit, 

Mich., has added a new product to 
its line in the form of a spotlight, 
known as the Night Hawk. It comes 
in two models, black enamel and nicke!] 
listing at $11.50, and the all nickel 
model listing at $13.75. Dual controls 
provided in a single polished bakelite 
knob govern the direction of the stream 
of light. The control is inside the car. 
The light can be installed almost any- 
where on an open or closed car, but is 
usually placed about half way down the 
left hand corner post. It includes a 
gear locked control which holds the 
light in position when once it is fo- 
cused. 





Christen Windshield Wiper 

WINDSHIELD wiper consisting of 

a thin strip of rubber and a strip 
of felt held firmly in a metal frame is 
being placed on the market by V. H. 
Christen Mfg. Co., of 319 Orlean St., 
Detroit, Mich. While it is intended that 
the rubber strip should wipe the dirt 
from the glass, it has the additional 
feature of the felt which is chemically 
treated in order to enable the glass to 
better shed moisture. The retail price 
of the wiper is 35 cents. 

Ideal Clamps 

COMPLETE line of clamps for se- 

curing the license plates to the 
bumpers is being manufactured by the 
Ideal Clamp Mfg. Co., Brooklyn, N. Y. 
These are made in types and sizes to 
fit flat and round bar bumpers. One 
pair is packed in a carton and 50 car- 


tons to a shipping case. Five styles 
cover the entire range from % in. to 
» . 

3 In. 

















Johnson Rode-Lite 





The Ventex, a fire 





Michon foot control 





“Raincase.” 


| an um- 
protecting type of  brella with tubular 
gas tank cap holder for closed cars 


The Super-Gem, a decorative 
radiator locking cap 

















Monarch dash control road lite | 
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ANNOUNCED AT SHOW TIME 


Lug-Mat 

STEP plate which is also a luggage 
carrier is known as Lug-mat. The 
step plate is carried on a concealed 
hinge and is controlled by torsional 
springs which either hold the mat tight 
to the running board or when luggage 
is carried hold it tightly so that it is 
not necessary to use straps or rope. 
The adhesiveness of the rubber lining 
also is of assistance in holding luggage. 
The device is manufactured by Howard 
Wilcox, 70 E. 45th St., New York City. 
The price is $10 per pair. 


4 


Aro-Auto Signal 

A DIRECTION indicator which advises 
+ traffic which way the car ahead will 
turn is known as the Aro-Auto Signal. 
[It comprises an arrow mounted on the 
left side of the car at a point where 
the crude hand signal is ordinarily 
given. It is operated mechanically 
from inside the car, a lever being 
provided which is used to turn the 
arrow to the left or right. The signal 
is made by the Robinson Aro-Auto Sig- 
nal Co., 1333 Broadway, New York 
City. The price is $15. 


Starter Switeh for 
Brothers Cars 


Special Dodge 
N addition to the line of starter 
switches made by the Tiffany Mfg. 

Co., 42 Spring St., Newark, N. J., is 

seen in the model DS starter switch for 

Dodge Brothers cars. It lists at $1. 

The switch features the sliding contact 

which keeps the terminal heads clean 

and bright at all times. 


Northeaster Sergeant 

/\ NEW horn for motorcycle, taxicab 
. and truck use has been added to 
the products of the North East Electric 
Co., Rochester, N. Y. This is known as 
the Northeastern Sergeant. A feature 
of this horn is the short projector which 
is 2% in. long, making the overall 
length about 4% in. The diameter is 
4% in. The tone is described as being 
incisive and compelling and has an 
exterior adjustment by means of which 
the tone can be regulated. The list 
price is $7.50 including 
bracket. 


mounting 


Johnson Rode-Lite 

NEW road light of substantial con- 
struction is offered by the Johnson 
Motor Products Co., 308 N. Sheldon St., 
Chicago. The light includes a Mono- 
gram lens of special design, large 
double shell reflector and Mazda preci- 
sion bulb. It adjusts to any angle and 
lists at $4. 


4 








Northeastern Sergeant, a horn 
for trucks, buses and motor- 
cycles 





Lug-mat, a combined luggage 
carrier and step plate 





The Night Hawk spotlight 














Ventex Gasoline Tank Caps 

f\ SAFETY gasoline tank cap with 
“ fire prevention feature is made by 
the Midwest Steel & Supply Co., Inc., 
Bradford, Pa. It is Known as Ventex. 
The device consists of a double screen 
cylinder attached to an adapter which 
fits all makes of cars and pn top of the 
udapter there is a bayonet type gas 
tank cap. If spark or flame of any 
kind should get into the filler opening 
while the cap is removed, the double 
screen cylinder would prevent the con- 
tents catching fire or exploding regard- 
less of the level of gasoline in the tank 
at the time. It is also claimed that if 
surrounding heat such as fire in a gar- 
age envelop the tank that ‘he valve on 
top of the adapter would rise and re- 
lieve the pressure in the tank, dissipat- 
ing the explosive vapors and thereby 
preventing an explosion. The device 
sells at $3.50 for Ford cars and $4.50 
for other makes. 


Kleetrie Super-Starter 

NN electric manifold heater in the 

form of a gasket which goes be- 
tween the carburetor and intake mani- 
fold is known as the electric super 
starter. It contains a resistance coil 
which supplies heat to the gasoline 
vapor when the starter button is de- 
pressed. It also incorporates a small 
air intake, automatic in operation, 
which admits a larger volume of air to 
the mixture than is provided by the 
carburetor itself. It is intended to pro- 
mote easy starting in cold weather and 
to give increased fuel economy. It is 
made by the Electric Super Starter Co., 
1501 Paris Ave., Grand Rapids, Mich. 
The retail price is $5. 


a 





Christen windshield wiper. 
using treated felt and rubber 





A Tiffany starter switch for 
Dodge cars 





The Ideal clamp for attaching 
license plate 
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The Robinson Aro-Auto sigral 
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Larkin-Thuro Hydraulic Litt 


| UBRICATION service and mechan- 
| 


ical work on the underneath side of 


a car can be readily taken care 
means of the new Larkin-Thuro 
pound hydraulic lift, 

kin-Thuro Dayton, Ohio. This 
compound lift is capable of lifting 7,500 


of by 
com- 
made by the Lar- 
Corp., 


lb. to its full height of 54 in. in one 
minute. This height gives an actual 


clearance of 74 in. from the ground to 
the nearest lubrication point so that 
the operator can work faster and more 
comfortably. The construction is such 
that no pit is needed and a tilting ar- 
rangement is also included to assist in 
draining crankcases and differentials. 
The lift includes a revolving fea- 
ture which is especially appreciated by 
women drivers as it eliminates the 
necessity of backing off the table. The 
Unit includes motor, pump and oil sup- 
ply tank. It uses 26 gallons of oil for 
operating purposes. A 1% h.p. motor 
operates the lift and the oil used need 
only be replenished at from three to 
six month intervals. Operating cost is 
to be % cent for each car lifted. 


also 


Said 


Bonney Cylinder Head Wrenches 
WRENCH especially designed for 
cylinder head nuts is a product of 
the Bonney Forge and Tool Works of 
Allentown, Pa. It is known as No. 2525. 
One end has a hexagonal head for use 
on Ford cylinder head bolts, while the 
other end is of the open type for %-in. 
spark plugs. The illustration shows 
complete line of detachable head socket 
wrenches made by Bonney. There is 
also a complete assortment of handles, 
consisting of solid offset handles, 
ratchet offset handles with reversible 
lugs, “T’ handles, ball bearing brace 
type handles and extension bars. 


‘ 


Manley Towing Hitch 
RIGID triangular towing device is 
. known as the Manley Towing Hitch 


and is made by the Manley Mfg. Co., 
York, Pa. Used in connection with a 


Manley crane it makes a rigid triangle. 
The three angle members telescope, al- 


lowing the nose of the triangle to be 


adjusted so as to extend beyond the 
rear of the tow car. This nose is pro- 
vided with a spring coupler to which 


the tow pole or towing truck ring may 
be inserted. The tow pole is connected 
by raising the ring of the pole until the 
latch drops. It is disconnected by 
pressing a small thumb latch. The 
complete towing hitch known as Cata- 


log No. 150 is listed at $30. No. 15] 
which is the V bar only lists at $20 
and No. 152 which is the tow pole and 


vertical bar lists at $10. 


Mayo Roller Blocks 
"T HE process of straightening a 

crankshaft has been simplified by a 
piece of equipment placed on the mar- 
ket by David Lupton’s Sons Co., Phila- 
delphia. The device comprises a com- 
bination of blocks and rollers which 
may be used on any garage press havy- 
ing standard 6 in. bed. The blocks sup- 
port the crankshaft while pressure is 
applied and the shaft is then quickly 
lifted to the rollers for testing. The 
blocks and rollers being close together, 
there is no waste of time in shifting. 
As the crankshaft is turned on the roll- 
ers a reading is taken by the indicator 
placed at the bearing. 





























Bonney socket wrenches for 











cylinder head nuts 
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A new “Revolvo” cabinet which 
helps in handling and selling 
parts 








Hodell Tire Chain Tool 
A TOOL for quickly making up a set 


. of tire chains from a continuous 
length of chain stock in a few minutes 
is a recent development of The Chain 
Products Co., Cleveland, Ohie. A long 
handle insures powerful leverage and 
makes it easy to operate the cutter jaws 
which can be used on the hardened 
cross chains as well as for cutting side 
chain links. Two spurs which meet 
when the handle is pulled down are 


used to open the links to quickly sepa- 


rate cross chains from the side chains. 
A similar motion of the lever closes 
the eyes of the connector by the des- 


cending die on the handle. 
Miho Coil Tester 
~ORD ignition coils may be tested on 
a new piece of equipment made by 
The Miho Company, 717 Sycamore St., 
Cincinnati, Ohio. 
locate open 


This tester is said to 
primaries, open or short 
circuited condensers and weak or burnt 


out secondary windings in Ford coils. 
The instrument is made in two types, 


one for use on alternating current and 
the other operating for a 6-volt storage 
battery. Spark plugs and single and 
double contact lamp bulbs may also be 
tested on this instrument. 

















The Larkin-Thuro hydraulic Tire chains are quickly built or Mayo Roller Block for straight- 
lift. It also acts as a turn table. repaired with this Hodell tool ening crankshafts 
20 on 
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New 


Buffalo Hi-Speed drill 


12-in. 





Valley G-10 Battery Charger 
BATTERY charger for use in the 
\ carage is known as model G-10 and 
is a product of the Valley Electric Co., 


1515 Shaw Ave., St. Louis, Mo. It em- 
ploys a Rectigon bulb and will handle 
from one to ten 6-volt batteries. The 
charger includes a regulating switch, 
line switch, ammeter, and circuit 
breaker. The regulating switch makes 
it possible to set the charger for any 
current within range of the charger 


while the circuit breaker serves to pro- 
tect the equipment designed to 
trip at 8% which is ample 
protection and yet will not become irri- 
tating to the operator by tripping at 
slight overloads. 


and is 
amperes, 


Buffalo 12-in. Hi-Speed Drill 
f NEW Hi-Speed drill is being placed 
4 on the market by the Buffalo Forge 
(‘o., Buffalo, N. Y. 
with maximum 
table, 6% in. It 


This is a 12 in. size 
height of spindle to 
is provided with ball 

throughout and is equipped 
No. 30 balanced chuck 
with capacity from zero to ye in. The 
drill is built for belt drive or for direct 


bearings 


With a Jacobs 


motor drive, using a % h.p. electric 
motor. It provides speeds of 3,600, 
£800, 7,200 and 10,000 R.P.M. The net 
welght is 215 Ib. 


Hall Hydraulic Brake Hone 
NEW tool for removing the corro- 


Sion and sediment from the master 
and wheel cylinders of hydraulic brakes 
has been put on the market by the Hall 
Mfg. Co., Toledo, Ohio. This tool is 
made in three sizes with ranges of 1% 
in. to lye in., 1% to 14% in. and 1% in 
to 2% in. The two smaller sizes are 
of the three stone type and the larger 
is of the four stone type. These new 
tools list at $25 for a complete set of 
three, or $9 for each of the two smaller 
sizes and $10 for the larger. 





The Gladish Hoist 
A WORM driven electrically operated 


4 car hoist that requires neither run- 
nor pit is a new product of the 
American Hoist Corp., Chattanooga, 
Tenn. The fact that there are no cross 
arms under the hoist to hinder the 
mechanic and that no special work is 
needed to install it makes this a popu- 


way 














A towing job is made easy with 
this Manley Towing Hitch 





ITEMS 


lar piece of equipment. It is stated 
that the worm drive will lift a ear ° 
feet in two minutes. 
New “ReVolvo” Parts Raek 
HERE are several new types of 


parts racks in the line of equipment 
produced by The Wel®ton Mfg. Co., 
Wellston, Ohio. No. US-S88 is a five sec 
tion stand 48 in. in diameter. 
tions adjusted to intervals ol 
7 in. to accommodate a large range ol 
merchandise. The price is $49.50. An- 
other new item is No. RS-77 which sells 


The sec 
can be 


for $76.80. It has ten sections which 
revolve either way, the diameter being 
28 in. It is said to have the display 


value of ten shelves over 7 ft. long, and 
is provided with 120 compartments 7 
in. wide and 12 in. long tapering to the 
center. Another item is No. RU-77 
which sells at $76.80, while a more pre- 
tentious outfit is No. with 
head rack. This sells at $115.20. 


over 


77-30 


Tester for Flash Light Bulbs 


_ Auto-Lamp tester known as No. 

32 and made by the Jefferson Elec- 
tric Mfg. Co., Chicago, has been im- 
proved by the addition of a_ socket 
which is used for testing flash light 
bulbs. With this addition it is now 
known as No. 33. The device operates 
on alternating current and protects the 
dealer against lamp losses by enabling 
him to test the lamp while the customer 
looks on. In addition to the flash light 
socket it has two automobile lamp sock- 
ets, a bracket for attaching to wall or 
counter, cord and plug, and switch fo! 
varying the voltage for any type lamp 
Net dealers’ price, east of Rockies, 
west of Rockies, $4.10. 


D4; 








Hall burnishing tool for 
hydraulic brakes 

















The Valley battery charger 





Jefferson tester which handles flash light bulbs 





The new Gladish hoist 








The Miho Ford coil tester. It 
also tests spark plugs and lamp 
bulbs 
hkebruary cf IQ27 
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Luxury features of the two new Nash “Special” sedans, models 270 
and 240, announced at Chicago show. 


Upholstery is Chase mohair 


velvet in gray tone, deeply tufted. Window moldings and door 


panels are of walnut with inlaid ivory striping 
CARS AT THE CHICAGO SHOW 


l 


{ 
in Canoe Brook green. A third model was a 7-passen- 
ger sedan on the 6 cylinder chassis. One of the best 
attention getting models in the exhibit was an open 
sport touring with windshield front and rear and cowl 
for the rear compartment. 

PAIGE. A cabriolet coupe with top down was one 
of the outstanding exhibits at the Paige booth. The 
visor remained a fixed part of the windshield and on 
this car the glass in the side doors was left up, showing 
the wind protection available in this type of car even 
when used as an open model. The exhibit also included 
a 3-passenger coupe and 7-passenger sedan on the 6-75 
chassis and a 5-passenger sedan on the 6-45 chassis. 

PEERLESS. Having ample space on the west side 
of the main hall of the Coliseum, Peerless was able to 
display representative body styles of all of the five 
models now constituting the Peerless line. The newest 
member of this family, which made its first appearance 
at the New York show, is the 6-60, listing $1345, in a 
o-passenger sedan. 

PIERCE-ARROW. The Pierce-Arrow 
cluded a brand new body model, a 5-passenger club 


sedan on the Series 80 chassis with a 130-inch wheel-, 


base. Complete with trunk this model lists at $3300. 
It has unusual room for a car of this type and the in- 
terior finish is luxurious and handsome. A strip of 
tapestry lace surrounded by a mahogany finished frame 
is used on each of the four doors. 

PONTIAC, Pontiac cars were exhibited along with 
the Oakland cars. Two models were shown, a standard 
Landau sedan finished in Dundee gray with black 
stripes. There was also a Landau coupe in blue. Con- 
siderable interest attaches to the mechanical features 
of the Pontiac engine due to its departure from the 
conventional bore to stroke ratio and the performance 
characteristics which this power plant manifests. 

REO. One of the most crowded booths at the Chi- 
cago show was the one where the new Reo—the Flying 
Cloud model—was being shown. The change to an L 
head engine of relatively high speed centered much at- 
tention under the hood. Low, sweeping lines, complete- 
ness of fittings, and attractive coloring also did much 
to raise interest to a high pitch. 

RICKENBACKER. A 4-door 7-passenger sedan on 
the 6-70 chassis, a 5-passenger sedan on the 8-90 chassis, 
and a Victoria on the 8-80 constituted the Rickenbacker 
display at the Chicago Show. 
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exhibit in-' 
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{ new instrument board with walnut finish is used on the new 


Nash “Special” sedans known as models 270 and 240. A crowned 
panel directly above the instrument board adds a distinctive touch. 


The steering wheel on these new models is of genuine walnut 


ROAMER. One-passenger car was exhibited by the 
Roamer Company. This was the 8-88 sedan, listing at 


$1985. The Roamer exhibit also included a truck 
chassis. 

STAR. Salesmen at the Sar exhibit were pointing 
out’ on the cutaway chasgis comparatively recent 


mechanical features. The s’eering gear is now of the 
irreversible worm and whee! type. Another mechan- 
ical development is the use of ball thrust bearings 
in the front wheel spindles to carry the weight of 
the car. Improvements were also seen in the up- 
holstery, instrument board and door lock and other fit- 
tings. 


STEARNS-KNIGHT. Stearns showed the new 
straight eight Knight engine model which was an- 


nounced to the public at the New York show and which 
has been described in detail in MoTOR AGE. Prices on 
this model were announced at the show, ranging from 
$3350 for the chassis to $4650. The Stearns exhibit, 
which was in the north hall and had plenty of room, 
also included representative body styles in the 6-85 
line. 

STUDEBAKER. At the Studebaker showing, the 
large sign on the front of the radiator of the Big Six 
7-passenger sedan advised visitors that it was the Presi- 
dent model. One feature of Studebaker cars, not en- 
tirely conventional, is the mounting of the emergency 
brake handle on the cowl board. The exhibit included, 
in addition to the President, a standard 4-passenger 
Victoria Custom coupe, a Big Six Chancellor Custom 
coupe, a Big Six Custom Brougham and a standard 
Custom Brougham, all provided with disk wheels, which 
are regular equipment. 

STUTZ. A complete new line of Stutz cars, known 
as the Improved Safety Stutz, Series AA, was exhibited 
in commodious space on the west side of the main 
Coliseum hall. Included in this exhibit was the new 
Weyman body sedan, which has attracted a great deal 
of attention because of its flexibility and lightness. 

VELIE. The Velie exhibit included the two models 
now making up the complete line, the “50” and the 
“60.” The “50” is the new light six which was brought 
out last Fall and thus appears in the Chicago show for 
the first time. The 5-passenger sedan, which was the 
first model brought out in this line, is now supplemented 
by a three-passenger coupe. 

WILLS STE. CLAIRE. The Wills Sainte Claire ex- 
hibit was notable for the fact that all three of the cars 
shown were open models. Two were roadsters and one 
was a touring car. 

WILLYS-KNIGHT. An attractive feature of the 
Willys-Knight exhibit was an illuminated and animated 
diagram showing the operation of the Knight engine. 
A lecturer was on hand to explain the various features. 
Included in the exhibit were complete cars in both the 
66 and 70 lines. 
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Low Gas Mileage Due to 
Poor Carburetion 


little 1926 
only 


I need a 
The mileage 
or 10 miles per 
will not throttle down 
The ignition is 0. 
has been cleaned, 
speed and the 
This trouble 
ear was new. 
disclosed 


help 
on 


Dodse 
about 
the ear 
it should. 
earburetor 
fine at high 
car will run very fast. 
was first noticed when the 
(‘'areful searching has not 
what the trouble might be. 
Compression on this car is good and even 
we are ata loss to Know what might 
causing this trouble.—R. H. Oswald, 
ox 105, Kiester, Minn. 
KF hand it be our 
that try a plete 
retor if it 
that the air valve vour 
sticking or that the metering 
ee bent a little. Either or 
conditions would result 
fuel consumption and 
operation at speed. You did not 
make mention the conditions under 
which the ear is driven it is 
driven and these matters very 
direct bearing on the £aso- 
line that the car will Kor exam- 
ple, excessive acceleration and frequent 
application of the brake 
ful of gasoline and naturally 
consumption is greater when 
pulling a heavy load 
erating in mud o1 
hilly country 


qari zt 
eur. is 
~ 


£as 
gallon 
the way 
and the 
works 


IA. 


sO 
he 


would Suggestion 
new carbu- 
quite likely 
carburetor 
pin 


you Com 


for is 
in 


possible, 
is 
may 
both of these 
in excessive 
unsatisfactory 
low 
of 
how 
have a 
amount 


or 


of 
use. 
is very W 
the 
the 
such as when op- 
sandy road or in 
ating at very high 
speed. It is surprising how much 
extra fuel mption sometimes 
traced to dragging brakes. 
vour car has lots of speed 
inclined to suspect the brakes 
improperly adjusted. 


aste- 
fuel 


car 1s 


Or oper 
also 
consu is 
As Vou Say 
not 


Wwe are 


of being 


Will you Kindly give the correct valwe 
timing for this car? 
HE mark on crankshaft gear should 
be in line with and on the same side 
of the crankshaft as No. 1 crank. As- 
semble the cam gear to the camshaft 
with the arrow on the gear registering 
with that on the shaft. The pump shaft 


cear is positively located on the shaft 
by the key. Place the camshaft with its 
sears in place so that the mark on the 
crankshaft ‘ar is between the punch 


cy 
am, & 


marks on the camshaft gear. Mesh the 
pump shaft gear so that the “M” on 
the camshaft gear is between the two 
punch marks on the pump shaft gear. 
This is not important on a car with 
battery ignition as the ignition can bi 


readily timed by turning the breaker 
cam, but is vitally important in case 
of magneto ignition, which does not 
allow as much latitude in timing 


on the 
procedure should 


In case the marks 
not plain the following 
be followed. 


Fears afre 


February 3, 


> 7 
[Q2, 





Turn crankshaft clockwise 


until No. 1 


dead 


crank is 8 deg. be yori 


center coming down on 
stroke. On engines having the 
timing opening in the housing 
flywheel, this position cor 


the timing marked 


marked “I.” 


on the 
On engines not h 


i 


up pe 
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On Dealer 


Pre 


, 


suction 


of 


responds 
fiywheel 
aving this 


i-nition 
the 


TO 


opening, it will be necessary to remove 
the cylinder head and turn the crank- 
shaft clockwise until the piston of No. 1 
cylinder is .022 in. below the upper dead 
center on the intake stroke. Very care- 
fully adjust the valve lifter of the ex- 
haust valve of No. 1 cylinder to .005 in. 
when engine is warm. Turn camshaft 


eounter-clockwise 
valve just 
shaft gears ca 
this point. 
shaft and camshaft 
mesh, then to allow 
helix of the 


until No. 1] 
Crankshaft 
he correctly 


closes. 
n 
rears that 


the 


for 


of one 
an 


error 


makes error of about 16 


_crankshaft travel. 


I also have a Chevrolet 
we ennnot hold down 
after putting in a new 


below 


deg 


exhaust 
and cam- 
meshed at 
Mark teeth on front of crank- 
should 
angle of the 
Pears, advance the camshaft 
gear one tooth and push into mesh. An 
tooth on the camshaft gear 


in 


2enerator that 
20 


amp. 


armature and the 


zxenerator drive gear is very noisy. 

\ vou have already indicated the 
' creat probability in the difficulty 
lies in the armature and we would 
therefore suggest that you try another 
one. It sometimes happens in winding 
or rewinding armatures that the con- 
nections to the commutator are incor- 
rectly made, with the result that the 
brush setting is thrown off and the 


amount of adjustment which 


is allowed 


is insufficient to bring the generator to 
the proper output. As it takes consid- 
erably more power to drive a generator 
that is giving a high output, you will 
probably find the driving gear is rela- 
tively quiet when the output is once 
more reduced to 10 or 12 amp. instead 
of 20 amp. 
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Vibration Caused by 
(Counterbalances 


We have 192 
very badly. We 
bearings tizht on 
the oiling system 
possible that the 
been reversed? 
that they have 


Eessex 6 that vibrates 
are unable to Keep the 
this car even though 
works properly. Is it 
counter-balances have 
What makes us think 
been reversed is the fact 
that this enr has been worked on tin a 
number of different garages and since 
that time the vibration has become very 
bad.—Beneke & Wahlgren, Palmer, Iowa, 


i? is quite likely that the counter- 
balances have been reversed on this 


car. This is something that happens 
frequently when the car is worked on 
by those who are not any too familiar 
with the proper method of servicing it. 
The only satisfactory way to overcome 
this trouble is to return the shaft and 
counter-balances to the factory and let 
the factory reassemble the counter- 
balances and balance the shaft. 


TO STEADY THE OLL GAGE 


WE recently experienced some trou- 
ble with a car on which the oil 
sage would vibrate very badly with 
each impulse from the pump. We over- 
came this trouble quickly and easily 
and at practically no expense. We 
removed the elbow in the gage line di- 
rectly behind the steering column. We 
packed this elbow three-quarters of its 
leneth with friction tape and filled in 
the remaining quarter with solder. We 
then pulled out the tape and drilled the 
solder with a No. 58 drill. We then 


Readers’ Clearing House Index 


Meaning of numerals: 


1-27-27-p23 


means that the article is in the January 
27, 1927 issue of MOTOR AGE on page 


23. 

Anti-freeze solutions 

Air pump, wants to make from old engine 
Buick knock, timing gear possible cause 
Buick oil gage flicker caused by dirt 
Diana burns out connecting rods 


Dodge Brothers brakes frozen 
Dodge Brothers engine overheats 
Electrical 
Batterles, grounding plus or 
Battery charge current, direction 
Battery charging from Deico 
Battery charging with Hudson generator 
Battery, corroded connection looked O. K. 


minus term 
of 


Battery, effect of reverse charge 

Dodge Brothers gen., rapid brush wear in 
Ford magneto charging in car 

Grounded system and the rubber tires 
ignition timing, simple method 


Lighting plant battery used for radio ‘‘A’”’ 


.20-2 
-20-2 


-p23 
-p26 
-p26 


7-p26 
7-927 


center punched around this hole until 
it was approximately as large as an 
ordinary piece of thread. This small 
hole limited the surge in the oil gage 
line so that the indication was per- 
fectly steady. We believe this remedy 
will apply on any car where trouble 
is experienced with unsteady gage read- 
ing.—A. F. Beacham, 220 W. 39th St., 
Savannah, Ga. 

Lighting plant radio interference 1-13-27-p27 

Maxwell, connecting Ford cutout on 1-20-27-p26 

Oidsmobile generator heats up 1-13-27-p27 

Packard 1925 generator diagram 1-13-27-p27 

Static sparks and the chain on tank 

wagons |-27-27-p24 

Vibrating coil trembler sticks 1-27-27-p24 
Engine, detonation, cause of |-20-27-p?5 
Engine power and torque explained 1-27-27-p2!i 
Engine speeds, Buick and Chrysler compared_t-13-27-p26 
Engine stroke, effect of on speed 1-27-27-p2! 
Ford axie grind due to misalignment | -20-27-p?3 
Ford engine operating without magnets 1-20-27-p25 
Ford trailer tow bar, how to make 1-13-27-p24 
Legal 

Dealer and finance company relations | -27-27-p22 

License for rebuilt junk car 1-20-27-p24 

Negligence in rcpalr claimed 1-13-2/-p075 
Locomobile 48 timing 27- 


Moisture on windows, preventive for 
Nash, 1919, pressure lubrication wanter 
Oldsmobiie 1927, checking the choke 
Packard misses at high speed 
Stromberg carburetor drain plugged 
Studebaker number location 

Willys Knight valve timing 
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Planning Your New Building 
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Kenosha Dealer Wants All the Space He Can Get 
tor Storage 


We have been a subscriber to MOTOR 
A(.k for some time and have noticed 
that practically every issue contains a 


descriptive plan for some subscriber. 
ure contemplating having a 
built for us, and are having some 
culty in planning it out. We would cer- 
tainly appreciate any assistance you 
might give us in this connection. 

Kor your information we wish to 
vise that the dimensions of the 
erty are 175 ft. long by IU32 ft. 
it is a corner location running entirely 
through a block with the result that it 
will face on three streets. We feel it 
advisable to have one of the 132 ft. sides 
as our best display location for the rea- 
son that it has a southern exposure fac- 
ing a new parkway, and is on a through 
road between Chicago and Milwaukee. 
The northern 132 ft. is on a narrow 
street which has a street car line on it, 
thus probably making it unsuitable for 
entrance and exit purposes. 

Lelow are given the points we would 
like to have you take into consideration 
in the plans: 

1. New car showroom for five cars. 

2. Used car showroom for five cars. 
3. Small offices for accounting de- 

partment, sales department, exec- 

utive department. 
i. Repair shop for eight cars. 
5h. Paint shop for three cars. 
6. Grease rack or pit for two cars. 
7. Wash 
~~ 


We 
building 
difti- 


ad- 
prop- 
broad. 


rack for two cars, 

. Stockroom for part and accesso- 

ries. 

% Balance for storage purposes. 

We would appreciate your trying to 
arrange matters in such a way that we 
ean derive the utmost in revenue from 
storagz basis.—W.. R. Mette, Ine., 720 
Fifty-Eighth St., Kenosha, Wis. 

HIS building has been divided 


through the center by a row of col- 
ums for the purpose of supporting the 
abutting ends of the pairs of roof 
trusses. With this natural division and 
the garage entrance on the side street 
it would only be reasonable to make the 
half facing the side street into the stor- 
garage. The one entrance, how- 
will serve both for storage and 
for the service business, the latter be- 
ing handled in the back half and 
reached through a _ passage directly 
opening upon the entrance. 


Aarne 


ever, 


It would be possible of course to 
make entrances or exits at A or B or 
both, but we are in favor of the one en- 
trance idea because it lets the person 
in charge of the entrance know what 


is going on and who is going and com- 
ing at all times. 

We have given the different depart- 
ments the size specified in your letter 
but have added another space suitable 
for battery or electric work other 
odd jobs, such as radiator repairing, 


or 


welding, etc. 

If you intend to do painting of the 
pyroxylin variety, we would suggest 
making the paint shop a little larger 
for 3 cars or else a little smaller to 
hold two cars with a little more room 
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By Tom Wilder 
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Nearly half of this floor area is devoted to storage. The part adjacent to 
the side street had better be devoted to pay storage while the part inside 
the shop itself can be used for storing cars before and after service 
operations 
for each car so that a wall can be_ the building faces east or west on the 
placed on either side with a ventilat- side street, but if we have taken the 
ing fan in the end. In this way each wrong direction the error may be cor- 


car has a separate booth with a current 
of air passing through to carry off all 
fumes. 

The grease racks are of the pit vari- 
ety with a track across the top at floor- 
level arranged either with side pit shal- 
low or deep as may be desired. 

There is quite a large open space im- 
mediately inside the entrance so that 
the trouble shooter 


may write up re- 
pair orders without interfering with 
traffic in and out of the building. 


The two showrooms have equal depth, 
but the new car showroom has a little 
more width in order to display cars a 
little better and while we would not 
suggest placing more than five cars in 
the new car showroom, the used car 
room may easily hold seven without ap- 
pearing crowded. 

We rather like the idea of the acces- 
sory store place between the two show- 
rooms Where it has good display from 
the street, is handy to customers and 
is also handy to the shop so that me- 
chanics 


may get parts from the rear 
window without delay, parts being 


stocked with accessories. 
Your letter does not state whether 


rected by simply reversing the plan. 

The method of storing cars in two 
rows or two deep is of course not ideal, 
but the rear cars would include only 
one third of the total and we are sure 
that with new cars, used cars in stock 
and dead storage this space can easily 
be filled, reserving the front row for 
live storage. This arrangement has the 
advantage of being much more econom- 
ical of space. 


COVER MUST COME OFF 
1924 
possible to 


We 
model 


have in our shop a 


the main bearing of the water pump 
and shaft with timing gear attached 
from rear of distributor housing without 
removing the timing case? 

| TO, it is necessary to remove the 
* front cover of the timing gear case 
and then remove the gear. After this is 
done the water pump may be removed 
from the rear. 

Supply cross-sectional sketch showing 
view through distributer and oil pump. 
—H. J. Bachtold, c/o California Highway 
Commission, Redding Calif. 

We do not have this sketch available. 
However, to get at the oil pump it 
necessary to remove timing gear case. 
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Llow to Remove Chevrolet 
Engine 


liow ean Ft remove the engine of a 
i925 Superior model Chevrolet trom the 
chassis ¢ 

The following operations are neces- 
sary in the order given: 

Drain water out of radiator 

Loosen radiator stay rod locking nut. 

Remove radiator stay rod nut. 

Remove hood. 

Remove radiator stay rod. 

Loosen radiator outlet hose clamp screw. 

Loosen radiator inlet hose clamp screw. 

Remove radiator bolt, nuts and lock washers. 

Remove radiator. 

Remove radiator to front cross member pads. 

Remove spark and throttle control rod cotter keys. 

Remove spark and throttle control rods. 


Disconnect carburetor choke wire. 

Disconnect foot accelerator spring and rod. 

Shut off gasoline at vacuum tank. 

Disconnect gasoline feed pipe. (Vacuum tank to car- 
buretor.) 

Remove 4 intake manifold cap screws and 
ers. 

Remove intake manifold, 

Disconnect hot air pipe. 

Remove spark plug wires. 


lock wash.-° 


gaskets and carburetor. 


Remove exhaust pipe fitting cap screws and lock 
washers, 

Remove spark plug wire bracket. 

Disconnect primary wire (coil to breaker box). 


wire (coil to distributer). 
(switch to coil). 
circuit breaker wire (ammeter to 


Disconnect high tension 
Disconnect primary wire 
Disconnect 
breaker’. 
Loosen distributer clamp cap screw. 
Remove distributer assembly. 
Disconnect oll line (pump to gage). 
Remove starting motor cable nut and 
Remove speedometer cable clip. 
Remove 8 underpan bolts and nuts and drop under- 
pan. 
Remove 
Remove 
screws and 
Remove 
Remove 
Remove 
Remove 
Remove 
Remove 
Remove 
Remove 
Remove 
Remove 
Remove 
washers. 
Drive out clutch hub drive 


circuit 


lock washer 


two front engine bolts and lock washefs. 
three starting motor to engine support cap 
lock washers. 

starting motor. 

4 rear engine bolt nut cotter keys. 
4 rear engine bolt nuts. 

4 rear engine bolts. 

front seat cushion. 

rubber floor mat. 

floor board. 

toe-board plate screws. 

toe-board plate 

toe boards. 

6 clutch hub drive ring cap screws 


and lock 


ring. 


Remove foot brake rod clevis pin cotter key. 

Remove foot brake rod clevis pin. 

Remove cotter key, bolt and nut Vee brace to engine 

Remove nuts and lock washers Vee brace to engine 
supports. 

Remove bolts Vee brace engine supports. 

Remove engine support Vee brace. 

Remove shifter yoke bracket, nut from lock washers. 

Remove shifter yoke bolts. 

Remove shifter yoke bracket, nuts and lock washers. 

Remove shifter yoke bolts. 

Remove shifter yoke bracket and pedal assembly. 


nut. 
at starting switch. 


Remove starting switch 
Disconnect ignition wire 
Remove four spark plugs. 
Lift engine from frame. 


Should all of the main bearings of 
this engine be taken up without remov- 


ing engine from chassis ?-—J. P. Brinner, 
Jr., 3524 Tennessee Ave., St. Louis, Mo. 

Yes. It is necessary, however to lift 
the front end of the engine. This in- 


formation is supplied by the Chevrolet 


\Miotor Co., Detroit. Mich. 


EACESSIVE DILUTION TROUBLE 


We have a car that gains two quarts 
in the crankcase in 200 miles. We have 
checked oil and find that there is not any 
water in it, it seems that the gas is 
diluting the oil and we would like to 
know where that much gas could get 
into the crankease. ‘The compression is 
zood, the motor runs satisfactorily and 
dees not pump any oil.—West Side Gua- 
Mission, ‘Tex, 


v , 7 . es s 2 
[ 'NDER certain conditions a surpris- 

~ jng amount of dilution will take 
place in the crankcase oil éven though 


rane, 
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the engine may be in reasonably good 
mechanical condition. If the car is 
started quite a number of times in the 
course of 200 miles and only run a 
short distance between starts so that it 
never attains a high or really efficient 
operating temperature, dilution is 
bound to occur. To offset this steps 


should be taken to maintain the engine 
at a higher operating temperature. That 
is, radiator shutters or cover should 
be used and the openings on the sides 
of the hood should be kept closed. The 
use of a hot air on the car- 
buretor is most essential, for the aver- 
age gasoline of today does not vapor- 
ize very well unless heat is applied 
The use of high test gas of course, will 
reduce the amount of dilution that you 
experience. We know that it may seem 
almost impossible to you that so much 
easoline could get into the crankcase, 
but a combination of low test gas, fre- 
quent starts, excessive of the 
choker, plus low operating tempera- 
ture will give you just the condition 
you are experiencing. 


SHOP XI 
IDEAS 
That have been Found Useful 


MAKE IT THAW ITSELF 

To thaw out a frozen radiator run the 
engine until steam begins to form. Then 
take a piece of flexible tubing or a 
couple of lengths of radiator and 
slip the end of this over the filler neck 
of the radiator Then steam passes 
through this tube bend the tubing so 
to direct the steam back through 
of the radiator Isv this 
any radiato thawed out in a 
few minutes A. J. MeCloy, 641 Howard 
St., South Brownsville, Pa 
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wfia| BLOWING BACK THROUGH 
fa’ FACE OF RADIATOR 


Readers of Moror AGE are invited to 
submit ideas that they have found useful 
in doing some particular service job in 
the shop in a better or quicker way. For 


each one published $2.00 will be paid. 
Whenever possible the tdea should be ac- 
companied by a sketch or diagram from 
which a drawing can be made. 


Equipment for Diagnos- 
ing the Trouble 


Would like to have information 


complete testing apparatus to eliminate 
work in diagnosing motor 
troubie. ft am particularly interested in 
any device or devices which permit «a 
complete check of the engine, transmis- 
sion, differential and brake units with a 
minimum of Inbor and tearing down.— 
J. Morton, Field Service Station, 3000 
First Ave., Seattle, Wash. 
yN checking up on the engine there 
are several instruments which are 
quite essential. One is a compression 
eage which enables you to quickly tell 
which cylinders are leaking badly, and 
creat help in selling a cylinder 
reconditioning job. Perhaps one of the 
most valuable instruments and one 
which is rarely found in the mainte- 
nance shop is a good detector. One 
cype the tire pump construction 
and makes it possible to alternately 
apply pressure and suction to one en 
eine cylinder at a time. ty setting 
the crankshaft in various positions it is 
possible to distinguish between piston, 
piston pin and connecting rod or main 
bearing knocks. These tests, by means 


Zuess eur 


is a 


uses 


of this device, are made with engine 
standing. Another helpful instrument 


is a sconoscope which is used to listen 


for knocks while engine is running. 
Where bearings are being checked 


and especially with 
an oil tank with air pressure valve and 
most This is 
in applying pressure to the lubrication 


pressure systems, 


cage is desirable. used 
system so that by inspection it may be 
which 
loosely fitted by observing the excessive 
oil. If 
combination 
should 
instrument can be used in locating open 
running down a 


determined bearings are too 


flow of electrical work is done 


voltmeter and am 


Such 


a 2#ood 


meter be purchased. an 


circuits or in poor 
connection which may be causing slow 
starter operation or burning out of the 
lights. There 
checking up 
insure even setting on all 


also devices for 
adjustment to 
four wheels, 
determine the 


and 


are 
on brake 
decelerometers to 
at 


d ey Le -eS 


also 
slows down 
brake 
while making 
justment. At time there on 
the device for checking the 
horse power of a car as delivered at the 


which a car 
holding 


condition 


rate 
for pedal in a 
depressed ad- 
one Was 


market a 


rear wheels, this device also measuring 
the leakage past piston rings, the com- 


pression and the fuel consumption per 


brake horse power hour. We under- 
stand that this device is no longer on 
the market. however. A few makers 


of the indicated testing equipment wil! 
he given by separate letter. 
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Bucking the Power 
Company's Game 


We have 110 wolt alternating current 
in our town, this coming from a large 
eentral = plant. The power company 
charges us i6e per K. W. H. for light, 
7e per hk. W. H. for power current of 
i h.p. or more and 4c per K. W. H. for 
heat. In our place of business we use 
from 1000 to 1500 watts for light, most 
of the time. What we are interested in 
is this; could we profitably take a 1500 
watt direct current generator and run 
this generator with a 2 h.p. electric 
motor at a cost of 7c per K. W. H.? 
What size motor would we require to 
pull a 1500 watt generator? If the gen- 
erator should run at full capacity most 
of the time, how much if any would be 
saved in current cost for this electricty ? 
There are times when we would be using 
either one, two or three lights, but at 
such times we would use current from 
the power company line.—Tokheim Mo- 
tor Co., Hazen, N. Dak. 


WE believe this scheme is worth 

while. While you are installing di- 
rect current, however, it might also be 
well to inerease your generator capac- 
ity somewhat so as to take care of bat- 
tery charging. However, you are the 
best judge as to whether there is 
enough battery business to make this 
worth while. On the basis of a 1500 
watt generator you need a motor of 
about 2000 watts. This figures to 2.7 
h.p. so that a motor of either 2% or 3 
h.p. would doubtless be satisfactory. If 
the lighting load is only 1500 watts 
occasionally and varies between 1000 
and 1500 watts the 2% h.p. motor would 
doubtless carry the load. However, if 
there is a possibility of its running over 
1500 watts it might be better to get a 
> h.p. motor. 
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The efficiency of such a machine 
should be 85 per cent which would give 
a combined efficiency of 72.2 per cent. 
On this basis your 7 cent power would 
actually cost 9.7 cents per K.W.H. by 
the time you had it transformed into 
direct current. Figuring a unit effici- 
ency of 80 per cent we get a combined 
efficiency of 64 per cent or a cost of 
10.9 cents per K.W.H, after current is 
transformed to direct current. In 
similar fashion if the machines are only 
75 per cent efficient we find the cost is 
12% cents. In any case it is consider- 
ably below the price of 16 cents. Fig- 
uring that you use only 1000 watts dur- 
ing a ten hour day it would be 10 
K.W.H. per day or figuring 300 working 
days a year it would be 3000 K.W.H. 
per year. At 4 cents saving this would 
be $120 and at 5 cents saving it would 
be $150. 

If the motor generator set could be 
purchased for $500 you would have an 
investment which in interest represents 
$30 a year. This apparently gives a 
margin of $100 which would be saved 
if you do not charge anything for 
maintenance, floor space or deprecia- 
tion. If you had to pay $500 for the 
outfit and had to charge off 20 per cent 
each year for depreciation and mainte- 
nance you would just about break even. 
If you can get the outfit a little cheaper 
than this and figure it will last more 
than five years then you might make 
something on the proposition. 
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High Speed Current 
Too Low 


I have been reading MOTOR AGE for 
four years and enjoy it very much. This 
is my first question. I have in the shop 
an Reo six, 1924 with a Northeast gen- 
erator. The generator charges 10 amp. 
at 20 m.p.h. and when you drive 35 or 
40 m.p.h. the charging rate drops back 
to 4 amp. On short drives at high speed 
it does not keep the battery charged. 
How can this be changed so that the 
charging rate will be 10 or 12 amp. at 
35 or 40 m.p.h.?—G. W. Quann, Rhoades- 
ville, Va. 

7OU do not say whether you have 

tried advancing the third brush or 
not. It is a general characteristic of 
third brush generators that they tend 
to drop off the current at high speed. 
Some generators do this more than 
others. If the mica is not well under- 
cut between commutator segments it 
exaggerates this condition. If the 
commutator has been turned and is 
slightly eccentric it also tends to exag- 
gerate this condition. The same thing 
is true if the third brush spring tension 
is somewhat weak. If you feel that 
none of these conditions are at fault 
then you might try advancing the third 
brush in the direction of rotation. 

This will of course give greater cur- 
rent under all conditions and the peak 
current may be 15 amp. However, we 
feel that the machine will stand this 
with perfect satisfaction as you are not 
likely to hold the car speed so that the 
charging rate is 15 amp. for any great 
length of time. If you still have trouble 
it might be advisable to insert a slight 
resistance such as an iron wire coil 
in series with the shunt field and then 
advance the third brush far enough to 
compensate for this resistance. By do- 
ing this you will have a compromise 
between your present operating condi- 
tion and the condition you would ect 
if you had a straight shunt machine 
with the field at the main brushes. 


TRACE THE LIGHT CIRCUITS 

Please supply wiring diagram of the 
Diana straight eight. This car was pur- 
chased in the early part of this year so 
we judge it is either a 1925 or 1926 
model.—Geo. A. Cook, Langsdale, Miss. 

HE diagram is published in accord- 

ance with your request. Careful 
tracing of this diagram will show that 
light current goes through the ammeter 
and through the circuit breaker with 
the exception of the current used in the 
instrument lights. This is taken from 
the battery side of the ammeter and 
accordingly will not show on the meter. 
The ignition current on the other hand 
will show on the ammeter but goes 
directly to the ignition switch and then 
to the coil and does not go through 
the circuit breaker. 
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Talk Quality—Not Price 
alesmen Are Told 


Jordan and Reeves Offer Pointed Merchandising Suggestions Before 
Nearly 1700 Dealers and Representatives at Chicago 


HICAGO, Jan. 28.—Efforts to sell 

automobiles by talking price and 

talking about a competing make, 
ather than the make the salesman rep- 
esents, will have no place in the tac- 
tics of salesmen in 1927 if they follow 
the advice given members and repre- 
entatives of the Chicago Automobile 
Association in the Gold Room 
of the Congress Hotel last night by 
Hdward SS. Jordan, president of the 
lordan Motor Car Company, = and 
\lfred Reeves, general manager of 
t} Automobile Chamber of 


Trade 


he National 
Commerce. 

The occasion the annual pre- 
show banquet of the Chicago trade or- 
‘anization which is always held just be- 
fore the Chicago national show for the 
louble purpose of coaching salesmen 
who are to be on floor duty at the Coli- 
seeum exhibit and providing inspiration 
ind merchandising suggestions for 
iundreds more who are beginning the 
efforts of a new year. 

Nearly 1700 dealers and salesmen at- 
tended the gathering, an attendance 
even exceeding the high record of a 
year ago by more than 200 men. The 
meeting presided over by C. FE. 
Gambill, president of the C. A. T. A. 


Was 


Was 


Stress High Qualities 


Rather than try to sell by talking 
this year both Mr. Jordan and 
Vir. Reeves told the Chicago salesmen 
to stress the high qualities in the par- 
icular cars they are merchandising, re- 
eatedly emphasizing the importance of 
ayving as little as possible about rival 
products. 

Addressing his remarks especially to 
ilesmen who would be on duty at the 
Chicago show Mr. Jordan urged that 
very care be taken not to belittle or 
peak in uncomplimentary terms of any 
ther line of cars in the Coliseum. “If 
he person interested expresses a de- 
ire to see some other make of car,” 
aid Mr. Jordan, “tell him where he will 
ind the booth. Talk about your own 
ir, not his, and if he remarks that the 
rice is too high do not be guilty of 
tting him believe you think he can 
iot afford your car. There is no easier 
vay to insult an American than by say- 
ng or intimating such a thing as that. 
\void the issue of price. 

“The public is not thinking price and 


price 


ong terms today. What the public 
yants is appearance, comfort, power 
nd other things representing real 


alue in transportation. It is a pros- 


erous public and it wants to know if 
Ou have those requisites in your ear. 
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Pre-Show Banquet 


Edward S. Jordan, president Jordan Motor 


Co.. who addressed Chicago  pre-shou 


banquet 


You who talk price and long trade are 
all wet. You are dealing today with a 
new clientele, a new group of people, 
and the salesman who knows his gro- 
ceries will not make an issue of price 
and long trade.” 

Mr. Jordan said he has noted an im- 
provement in the ethical spirit of sales- 
men on show floors and remarked that 
the show salesman has an opportunity, 
if properly nurtured, to begin the build- 
ing of his whole profit structure at the 
show for the year. “The salesman who 
delivers the most cars this year and 
who outsells others at the show,” said 
Mr. Jordan, “will be the one who sees 
and talks to the largest number of peo- 
ple, who keeps up this practice day 
after day after the show closes, and 
who refuses to worry about his com- 
petitors.” 


Industry “Just Starting” 


In visualizing sales opportunity of the 
future Mr. Jordan was highly optimis- 
tic, declaring that the industry is “just 
starting,” in spite of the calamity howl- 
ers who periodically, since he entered 
the automotive field, have predicted the 
end of further hope for the man in this 
business. “Twenty years from now,” 
he declared, “there will be many in this 
business who will regret that they did 
not see the great opportunity that was 
offered in 1927.” 

Looking again into the future, but the 
more immediate future, Mr. Jordan de- 
clared that the market will be ma- 


terlally enlarged by the growing custom 
of families to buy “not just one car, but 
two and three and four automobiles.” 

Mr. Jordan, the principal speaker of 
the evening, was preceded by Alfred 
Reeves who painted a cheerful picture 
of the prospects for automobile sales in 
1927. All the fundamentals for a good, 
substantial year are present, declared 
Mr. Reeves, and he indicated a belief 
that the market will be as good or bet- 
ter this vear than it was in 1926. Even 
allowing for a falling off in the “new” 
market by 15 per cent under that of last 


vear, Mr. Reeves asserted that such 
a volume when added to the large re- 
placement market in prospect should 
produce a total disposition of motor 


vehicles equal to or surpassing the 1926 
figure. 


Raps Pessimistic Talk 


Mr. Reeves took a gentle rap at those 


in the industry who are inclined to 
erow pessimistic during traditional 


periods of seasonal decline, and those 


who invariably at the beginning of a 
year talk much and forlornly about 
the “keenness of competition.” “Keen 
competition talk is bad for all con- 
cerned,” he said. “This year don't 
talk about the other fellow’s product, 
but talk about your own. And it will 
be no year to try to sell on price. That 
is the last thing to mention. Sell on 


improvements, conveniences, longevity 
and other merits of what you have to 
offer.” 

Building of skyscraper districts do 
more to hamper the efficiency of auto- 
motive transportation than any other 
agency, Mr. Reeves declared. He spoke 
of skyscrapers as a most vital element 
to deal with the traffic congestion 
problem. The way to improve the 
used car problem, Mr. Reeves said, is 
to come to a better understanding with 
the customer, sell the new car before 
talking trade, and establish honesty in 
the policies of this department. 

Neal G. Adair, representing the Motor 
& Accessory Manufacturers Association, 
made a talk in which he urged all 
factors of the trade to visit the shop 
equipment section of the Chicago show. 
The importance of close attention to 
this department, he said, is found in 
the fact that the dealer’s most profit- 
able customers are to be his owners, a 
field which grows as this owner list 
crows. “Men, methods and materials 
are three essentials of shop service,’ 
said Mr. Adair, adding that each of 
these factors must be given its due 
share of attention. 
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OUTPUT RATE IS MOUNTING 


Present Month to Mark 
Larger Plant Schedules 


Car Factories Are Getting 
Under Way for Capacity 
Stride in Spring 





DETROIT, Jan. 31.—Indications are 
that the new car output of the automo- 
tive industry for February will exceed 
that of January, and, taking into con- 
sideration that February is the shortest 
month in the year this will mean a 
substantial increase in daily schedules 
at the factories. 

During December and January manu- 
facturers assumed a conservative atti- 
tude with a result that new car stocks 
are at a minimum. Record breaking 
crowds have continued at the automo- 
bile shows in all the large centers and 
the interest shown in automobiles in 
general by the public leads executives 
to assume a very optimistic attitude. 

Increases in production will be more 
marked near the close of February 
when factories will be prepared to 
operate at capacity to supply the spring 
market which, in former years, has 
shown a sharp development during 
March. 


—— 


Star Dealers Gather 


CHICAGO, Jan. 29.—One of the first 
affairs of Chicago show week was the 
Star dealers meeting last night at the 
Palmer House. This meeting was at- 
tended by more than 100 Star dealers 
of Cook County and Northern Illinois. 
It was presided over by J. F. Beebe, 
district manager, and the speakers were 
T. E. Jarrard, Great Lakes Regional 
Sales Manager for Durant Motors, and 
Zac Dunlap, special representative from 
the New York office of Durant Motors. 


$4,500,000 for Hupp Campaign 

CHICAGO, Jan. 29.—Before the Auto- 
mobile show opened here today there 
was a Hupmobile sales meeting held in 
which it was pointed out by Frederick 
E. Dickinson, advertising manager for 
Hupmobile, that some four and a half 
million dollars would be spent in 1927 
for direct mail campaigns and for ad- 
vertising in general mediums. An indi- 
cation of the general sales prospects 





was shown in the placing of an order 
by Gambill Motor Company for $3,230,- 
000 worth of Hupmobiles for delivery 
within the next ten weeks. The meet- 
ing was attended by De Bois Young, 
president, six other executives from the 
factory and by 270 dealers and sales- 
men. 


New Stearns-Knight Listings 
CHICAGO, Jan. 29.—Prices of the 
new eight cylinder Stearns-Knight cars 
were announced at the Chicago Show as 


follows: 
2 passenger roadstev............................ $3850 





4 passenger touring.............................. 3850 
TE 4250 
I, lll 4250 
5 passenger sedan........ sicsciatiatsieantaiealamginaiia 4350 
7 paseenmer secgan........-..............-.......... 4450 
5 passenger limousine.......................... 4550 
7 passenger limousine.......................... 4650 
Chassis Sa aie dae idiasiinndecssnieeaaaeeeeaa 3550 








Revised Erskine Prices 
CHICAGO, Jan. 29.—The revised price 
list of the Erskine cars as quoted at 
the Chicago Show, F. O. B. factory, is 
as follows: 


ee ra $945 
EE Ee BE aE 945 
LL, OTE 995 
2 to 4 passenger custom coupe............ 995 


Bumpers, front and rear, are included 
at these prices. 


—_—_-——- — 


Jordan “J” Prices Lowered 


CHICAGO, Jan. 29.—Coincident with 
the opening of the Chicago Show, Jor- 
dan announced price reductions of $300 
to $500 on the model “J” line eight car. 
The old and new prices are as follows: 

Old New 


Price Price 
EE Ee $2195 $1695 
ff: as 1695 
> eS | 1695 
0 ee ee 1845 1545 





Mosecovies to Pacific Coast 
CHICAGO, Feb. 1.—F. E. Moskovics, 
president of the Stutz Motor Car Co. 
of America, who was on hand Saturday 
for the opening of the Chicago Show, 
departed today for the Pacific Coast 
where he will spend several weeks 
visiting Stutz distributors and dealers, 
in San Francisco, Portland, Seattle, 
Spokane, Los Angeles and other cities. 
After leaving the Pacific Coast he will 
stop in Salt Lake City and then will 
spend two or three weeks on the south- 
western deserts where he will subject 

Stutz cars to very severe tests. 














New Models in Motor AGE Prices and Weights 
Tables February 3 Issue 


Old New 
Make Model Body Style Price Price 
Gardner 6B Sedan $1695 $1595 
Gardner Sedan DeLuxe New Model 1645 
Gardner “*8o”’ Roadster DeLuxe New Model 1495 
Gardner Sedan DeLuxe New Model 1795 
Gardner “90” Landau Roadster New Model 2295 
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Rustless Metal for Car 
Coming, Says Kettering 


Research Corporation Head 
Also Predicts Big Fuel 
Mileage Increase 





DETROIT, Jan. 29.—Addressing the 
annual banquet of the Michigan Auto- 
motive Trade Association at Book- 
Cadillac Hotel Wednesday night, 
Charles F. Kettering, president of 
General Motors Research Corp., de- 
clared the day is coming when auto- 
mobiles will be built of rustless iron and 
steel. 

Present methods of producing rust- 
less iron are too expensive, but this con- 
dition will be overcome just as soon 
as the industry makes up its mind to 
improve methods of manufacture, he 
said. Rustless materials will not be 
used in the immediate future, but are 
among the developments which will 
come. 

The second 25 years in the history of 
the industry will see greater engineer- 
ing achievements in car design than 
were made during the first 25, the 
speaker declared. Mr. Kettering as- 
serted that the next ten years will 
probably see developments resulting 
in an increase of 50 to 100 per cent in 
the number of miles which will be 
obtained from a gallon of fuel. 

The banquet, largest in the history 
of the M. A. T. A. brought the seventh 
annual convention to a close. M. D. 
Graham of the Automotive Equipment 
Association and Howard J. Wisehaupt, 
sales expert of Cleveland addressed the 
business sessions on selling methods. 

Floyd A. Allen, assistant to the presi- 
dent of General Motors, explained the 
merits of the Windsor used car plan. 

The following officers were elected: 
President, Frank E. Hathaway, of Mus- 
kegon; vice-president, Joseph Thomp- 
son, Ypsilanti; treasurer, John W. Neu- 
mann, Detroit; secretary, H. H. Shuart, 
Detroit. Following were elected di- 
rectors: John Hinga, St. Joseph; Don 
T. Hastings, Detroit; Wilbur R. Dunn, 
Jackson; H. J. Allington, Saginaw; 
R. B. Taylor, Battle Creek, Mich.; A. B. 
Burkholder, Grand Rapids, and George 
H. McVannell, Flint. W. D. Edenburn 
is manager. 


WASHINGTON, Jan. 29.—The sixth 
annual show of the Washington Auto- 
motive Trade Association opened today 
in the Washington Auditorium with 35 
makes of passenger cars on display and 
exhibits by 39 dealers and distributors 
in this territory. Rudolph Jose, Cadil- 
lac dealer, is chairman of the dealers’ 
committee which supervised arrange- 
ments of the show. 
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ROUND ABOUT THE COLISEUM | 








Salesmen at the Chicago Show know 
the factory list prices, as well as the 
local delivery prices. In this respect 
they were better salesmen than those 
at the New York Show. Perhaps this 
is due to the circumstance that there is 
an annual pre-show meeting for sales- 
men here, under the auspices of the 
Chicago Automobile Trade Association. 


There was no such meeting at New 
York. There also is much pre-show 
coaching of salesmen in Chicago by 


sales chiefs of individual companies. 


The movement toward more than one 
car to a family is gaining momentum. 
Several of the companies played up this 
thought in their show publicity, stress- 
ine the economy and convenience fea- 
tures. 


It is apparent that some of the 
makers have succeeded in doing a good 
job in merchandising their advertising 
to their own sales organizations. In 
several instances salesmen were noted 
quoting the thoughts in their factory 
advertising, in their own language. 


It was difficult to pass by the Stutz 
exhibit without stopping to watch the 
top of the convertible coupe raised and 


lowered at least ten times, owing, of 
course to the interesting mechanical 
details of the construction. Incidently. 


the operation was being performed by 
one of the snappiest little blondes that 
ever invaded an exhibition hall. You 
had only to take one look at the com- 
position of the crowd surrounding the 
exhibit to get further confirmation of 
the fact that gentlemen certainly prefer 
em. 


As the crowds rushed through the 
doors at the opening of the show on 
Saturday afternoon, Sam Miles was 
firmly posted at his usual look-out 
point just inside the main entrance. 
In the few spare moments left between 
shaking hands with the many friends he 
managed to survey the inrushing hordes 
with a quiet smile of satisfaction. 


However beautifully the Coliseum 
may be decorated, the displays always 
are somewhat handicapped by lack of 
space. Particularly is this true now 
since so many manufacturers have 
broadened their lines and are trying to 
display more models than ever. Some 
day some manufacturer is going to 


make a big hit with his Chicago dis- 
play by confining it to a single model, 
beautifully but harmoniously colored, 
spotted in the very center of his booth. 
Perhaps he will 
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have toy models of 


other cars in his line available for in- 
spection also, but the exhibit proper 
will be built with the same idea in 
mind as is some of the most effective 
advertising copy—full utilization of the 
effectiveness of “white space.” 


The old exhibition hall rang and 
echoed for a while when the push but- 
ton for the horn on one of the cars got 
jammed. But on the whole the atmos- 
phere was very quiet and the soft tone 
of the orthophonic victrola, amplified by 
a loud speaker, did not interfere at all 
with the sales talks in the booths. 


Speaking of horns, the big tempta- 
tion at the shows these days is to try 
the tone of the bulb-type signal on the 
Little Marmon. It does not seem so 
long ago that the electric horn was 
the exception and everyone wanted to 
know how it sounded. 


Judging by the conversation of more 
than one sales manager, one of the 
big topics of discussion is just how well 
the new small cars are going over. And 


judging by the interest displayed by 
those who have attended the shows, 


they are going over very well indeed. 


Before another twelvemonth rolls 
around, there is strong likelihood that 
the trade hours for the shop equip- 
ment exhibits at the national shows 
will be extended. The extent to which 
the trade has thronged to see the main- 
tenance machinery in action has ex- 
ceeded all expectation. 


Raw, rainy weather on opening day 
could not keep the crowds away. Men 
and women packed the doors, filled the 
aisles and jammed the floors. At the 
booths the salesmen beamed; trade was 
good, or so it seemed. And thus it is 
the country o’er, record marks are set 
once more. 


Outside the Coliseum was a dilapi- 
dated touring car, whose latest owner 
had painted a sign on the back, “Under 


New Management.” 


A party of three cash customers were 
seen entering the Coliseum at 10:30 the 
opening night, just in time to see the 
cars covered with their shrouds and 
put to bed. 


Said Walter C. Davis, secretary and 
treasurer, George W. Davis Motor Car 
Company: “Along with the other manu- 
facturers of limited production, we are 
able to sense immediately any stimulus 
to sales. This follows because we do 


not allow our production to get far 
ahead of our sales and because there 
is never at any time a large stock of 
our cars in the hands of our distributors 
and dealers. When there is an im- 
provement in buying, we~*know it at 
once. It has been most agreeable and 
inspiring to us to note a very per- 
ceptible increase in interest and in 
actual sales, beginning with the New 
York Show, continuing through the in- 
tervening exhibitions and _ reaching 
healthy proportions at the Chicago 
Show. We are looking forward to a 
satisfactory year. And our expecta- 
tions are based, not on theory nor on 
hope, but on a close observation of the 
whole situation as we have been able 
to study it at the automobile shows. 


One of the biggest 
in Chicago for the 
was the purchasing 
the large Michigan automobile com- 
panies. When he stepped off the train 
one of the principal pieces of baggage 
he carried was a golf bag fairly bulg- 
ing with clubs. 


optimists arriving 
automobile show 
agent for one of 


E. S. Jordan, president Jordan Motor 
Car Company is speaking: “At the 
Chicago Show we are getting a clearer 
picture than we got at New York of 
the public’s insatiable interest in motor 
car styles. While both exhibitions are 
truly national, it is nevertheless a fact 
that the engineers, designers and tech- 
nical men generally flock from the auto- 
mobile factories to the New York Show 
in larger numbers than to the Chicago 
Show. The inevitable result is that our 
vision of the public and its buying trend 
is somewhat clouded in New York by 
the over-obtrusion of the thoughts and 
ideas and conversations of the manufac- 
turers and their producing trend. Here 
most of that is absent, just as it has 
been absent in the main from the inter- 
vening so-called local shows. It is a 
wonderful experience for an automobile 
manufacturer to stand in his booth at 
the show and get first-hand evidence 
of the great public’s interest and en- 


thusiasm in the products of this in- 
dustry.” 
Earl McGinnis, advertising manager 


of the AC Spark Plug Co., had a 35 mile 
taxicab ride in getting to the Chicago 
Automobile Show. On Friday Mr. 
McGinnis drove his car to Saginaw to 
leave with a friend while in Chicago. 
When he failed to make connections 
with the last interurban back to Flint 
he bought a bus ticket. But the bus 
broke down and Mr. McGinnis was left 
stranded in Saginaw with the train due 
to leave Flint in an hour and a half. 
Finally he chartered a taxicab and 
made his connections. 
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Owners Paid States Over 
400 Million During 1925 





Revenue in 5 Years Swells 
Average Per Vehicle 
by Nine Dollars 





WASHINGTON, Jan. 31.—A total of 
$406,648,561 was derived during 1925 
from motor-vehicle license fees and 
gasoline taxes by the states, according 
to a compilation by the U. S. Bureau 
of Public Roads, of the Department of 
Agriculture. 

Gross receipts from motor-vehicle 
registration fees, licenses and permits 
were $260,619,621 and the total tax 
earnings on gasoline and motor vehicle 
fuel, amounted to $146,028,940. 

The figures show that in 1920 the 
total motor revenue, including gasoline 
tax, averaged $11.27 per vehicle; in 1925 
the average was $20.27 per vehicle. The 
license fee in 1920 averaged $11.18; in 
1925 the average was $13.06. The de- 
partment figures that highway expendi- 
tures in 1925 totaled $1,288,939,707. The 
amount of $406,648,561, paid by the 
motor vehicles of the country would, 
therefore, be 31.5 per cent of the total 
highway expenditures. The figures re- 
fer, in all instances, only to state col- 
lections and not collections by cities 
and municipalities on account of local 
license fees or gasoline taxes. 

Smaller Credit Losses 

NEW YORK, Jan. 29.—The nation’s 
credit losses of all kinds in 1926 were 
placed at approximately $500,000,000 
in a statement made by J. H. Tregoe, 
executive manager of the National As- 
sociation of Credit Men, who said 
further that careful examination of last 
year’s losses shows the 1926 total to be 
at least $100,000,000 under the 1925 fig- 
ure. 


Strohm Has New Post 

DETROIT, Jan. 31.—Grover E. 
Strohm, formerly with the Prest-O-Lite 
Co., Inc., has assumed the management 
of the Detroit office of the National 
Spring & Wire Co., of Grand Rapids, 
which maintains quarters in the Gen- 
eral Motors building. Mr. Strohm will 
have charge of the Detroit and Cleve- 
land territories. 


Oil Jack Moves Offices 
NEW YORK, Jan. 31.—The Oil Jack 
Company, Inc., manufacturers of the 
Pedersen “Oiljak,” announce the re- 
moval of the general offices to 15 Park 
Row, New York City. The former loca- 
tion was 110 W. 40th Street. 





Minneapolis Changes 
MINNEAPOLIS, Jan. 31. — Martin 
Rosenthal, Duluth, Minn., will distribute 
Chandler cars in six counties in north- 
ern Minnesota and six in northern 
Wisconsin, formerly’ distributed by 
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N. S. P. A. Merchandising 


Service Dturector 





Tom O. Duggan 


For some time the National 
Standard Parts Association looked 
around for the right man to fill 
the post of Merchandising Service 
Director—finally settling the ap- 
pointment upon Tom O. Duggan, 
of Los Angeles, as told in the 
Jan. 27 issue of Moror AcE. Mr. 
Duggan leaves Chanslor & Lyon 
Co., Pacific coast accessory job- 
bers to take up this new work. 


He has been sales manager of 
Chanslor & Lyon’s Los Angeles 
branch. 











G. K. McLeod. Mr. Rosenthal handled 
Chandler cars from 1918 to 1921 and 
Since then the Oakland and Pontiac. 
The latter line is taken by the Service 
Motor Co. of which P. K. Priest is head. 
The Service company has released the 
Ford agency in Duluth, after 11 years. 
Hamlin Back in Harness 

LOS ANGELES, Jan. 31.—Ralph 
Hamlin, one of California’s oldest auto- 
mobile distributors in point of service, 
having handled the Franklin in South- 
ern California continuously for nearly 
22 years, who three months ago an- 
nounced his retirement from active par- 
ticipation in the business he controls, 
is back again at the helm. Mr. Hamlin 
said that he discovered by his inactivity 
that his greatest joy was in actively 
selling automobiles. 


To Open Branch 


SALT LAKE CITY, Utah, Jan. 29.— 
The General Motors Truck Co. will 
open a direct factory branch in Salt 
Lake City at an early date with Ben 
H. Richards as its manager. Mr. Rich- 
ards has been district representative in 
this territory for the Yellow Cab and 
Drivurself divisions of the Yellow 
Truck and Coach Manufacturing Co. 





Thad McCarty New Head 
Of Alabama Trade Body 





Tradesmen Hold Convention 
at Montgomery During 
Legislative Session 





BIRMINGHAM, Ala., Jan. 29.—Thad 
McCarty, of Birmingham, was elected 


president of the Alabama Automotive 
Trades Association by the new execu- 
tive committee at a meeting held this 
week in Montgomery at the Exchange 


Hotel. Members of the new executive 
committee are Hayse Tucker, Tusca- 
loosa, the retiring president; Ted 


Brownell, Birmingham; Thad McCarty, 
Birmingham; H. H. Gardner, Mont- 
gomery, and F. B. McQuagge of Dothan. 

The association held its semi-annual 
meeting at this time in order to be in 
Montgomery at the time the legislature 
is in session. The association went on 
record as favoring the $25,000,000 bond 
issue proposal. It also memorialized 
the legislature to convert into the state 
treasury the proceeds of the origina! 
two-cent gasoline tax to be placed to 
the credit of the state highway com- 
mission and to be spent in each of the 
67 counties by the state body instead 
of by various boards of revenue anda 
county commissioners. The association 
also went on record as opposing a bill 
providing for compulsory automobile 
liability insurance. 

Dean Lee Bidgood of the University 
of Alabama, talked to the members at 
the morning session. He pointed out 
that in Alabama today the automobile, 
while representing less than 4 per cent 
of the state’s total assessed wealth, is 
paying 30 per cent of the state’s total 
yearly income. 

At a luncheon Mayor W. A. Gunter 
greeted the visiting automobile men on 


behalf of the city of Montgomery. The 
retiring president, Hayse Tucker, was 


presented with a watch as a token of 
appreciation of his executive work. 
The Association will meet in Dothan 
next summer. 





To Concentrate on Cars 
DETROIT, Jan: 29.—Dodge Brothers, 


Inc., has transferred the manufacture 
of its three-quarter ton commercial 


vehicles to the Graham Brothers divi- 
sion, making Graham Brothers respon- 
sible for the entire commercial car 
production while Dodge Brothers will 
concentrate upon passenger cars only. 

Last year saw the Graham Brothers 
business attain new heights when pro- 
duction reached 37,463 units compared 
with 24,056 in 1925 and 10,791 in 1924. 


Describes New Jordan 
CLEVELAND, Jan. 31.—Two hundred 
Jordan dealers and officials were ad- 
dressed at a dinner at the Hollenden 
Hotel by Edwards S. Jordan, president 
of the company, who described the new 
small car. 
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Compulsory Liability Is 
Before 13 Legislatures 





Members of Trade Urged by 
N.A.F.C. to Resist Pro- 
posed Acts 





CHICAGO, Jan. 28.—Bills providing 
for compulsory lability insurance for 
ill motor vehicle owners and operators 
have been introduced in the legislatures 
of thirteen states, according to a bul- 
letin issued by the National Association 
of Finance Companies. Most of these 
bills are along the lines of the com- 
pulsory liability insurance law now in 
effect in Massachusetts. The states in 
which these bills have been introduced 
New York, Minnesota, Nebraska, 

Tennessee, Connecticut, New 
Jersey, Alabama, North Carolina, In- 
diana, West Virginia, New Hampshire 
and California. 

The National Association of Finance 
Companies urges its members and all 
automobile dealers and owners to op- 
the passage of these bills. A 
bulletin sums up the argument against 
such laws as follows: 

“Compulsory automobile liability in- 
surance is premature and will not pre- 
vent accidents, but is likely to increase 
accidents because some motorists, when 
protected by insurance, think they need 
not exercise much care while driving. 
[It will not influence drivers of cars 
owned in other states having no such 
law, unlicensed drivers, hired drivers, 
or criminals. It will increase the num- 
ber of false and unwarranted claims, 
litigation and expense. 

“It imposes a liability without fault 
and will compel careful drivers to pay 
for injuries done by careless and irre- 
sponsible drivers. 

“It will increase total premiums 
from about $100,000,000 to about $500,- 
000,000, a burden enormously in excess 
of uncompensated accident claims 
which do not exceed 10 per cent of pro- 
posed compulsory premiums. 

“It will increase premium rates, be- 
cause risks cannot be selected, thereby 
undermining the soundest principle of 
inderwriting. The majority of motor- 
ists in larger cities now carry auto- 
mobile liability insurance. Very few 
farmers carry public liability insurance, 
pecause their risk is negligible. They 
Will suffer most if the bill is enacted. 
The average driver has one accident in 
twenty years, but even with the occa- 
ional accident, there is no assurance 
that the injured will receive compensa- 
tion for the reason that there can be 
no recovery if the motorist is not at 
fault, if there is contributory negli- 
sence or no witnesses.” 


are: 
Ohio, 


pose 


Oppenheimer Heads Faeth Co. 
KANSAS CITY, Jan. 29.—B. J. Oppen- 
nelmer, long vice-president and general 
manager of the Faeth Co., Kansas City, 
as been elected president to succeed 
Faeth, who died recently. 


, 
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Business Conditions 


Department of Commerce Gives 
View of Current Situation | 








The volume of check payments dur- 


ing the third week of January was 
smaller than in either the previous 
week or the corresponding week of 


1926, according to the weekly statement 


of the Department of Commerce. The 
value of new-building contracts 
awarded during the same week was, 
likewise, smaller than in either com- 
parative period. Loans and discounts 
of Federal reserve member banks, al- 
though smaller than in the previous 
week, were greater than a year ago. 
The production of crude _ petroleum, 


though showing a decline from the pre- 
vious week, was. still substantially 
ahead of the corresponding week of the 


preceding year. Wholesale prices av- 
eraged higher than in the previous 


week but were still considerably below 
a year ago. Business failures during 
the week were more numerous than in 
either the preceding week or the cor- 
responding week of 1926. 

The production of bituminous coal 
during the second week of January was 
ereater than in either the previous 
week or the same week of the preceding 
year. The output of beehive coke, how- 
ever, although greater than in the pre- 
vious week, was substantially lower 
than in the second week of January, 
1926. Lumber production during the 
Same week was greater than in the pre- 
vious week but smaller than a year ago. 


_—_—_———_—  -— 


Johnson Is Flint Sales Chief 


CHICAGO, Feb. 1.—T. S. Johnson, 
who has been assistant to Colin Camp- 
bell, vice-president of Durant Motors, 
Inc., has been named sales manager of 
the Flint division, with headquarters at 
Elizabeth, N. J., it was announced today 
by Mr. Campbell. 

The Flint division will have a sep- 
arate sales organization from the other 
Durant interests, Mr. Campbell said, 
and the appointment marks the begin- 
ning of the new policy, which will be 
aggressively pursued with the object 
of expanding the business of the divi- 
sion. 

Mr. Campbell also announced the 
resignation of George Frank Lord, sales 
manager of the Star division. No suc- 
cessor has been appointed and Mr. 
Campbell will personally supervise Star 
sales activities. Mr. Lord, it is under- 
stood, is planning to go into business 
for himself. 


N. A. P. A. Reeleets Officers 
DETROIT, Jan. 29.—Officers of the 
National Automotive Parts Association 
were reelected at the annual meeting 
this week. They are H. G. Root, presi- 
dent; W. W. Martin, vice-president; 


C. H. Davis, secretary-treasurer, and 
Henry Eagle, C. C. Colyer, R. W. 
Boozer, Estel Scott, A. F. Baxter and 


A. C. Darling, directors. 






| N.A.D.A. Opens Jubilee 


Convention in Chicago 





Automobile Merchants from 
All Parts of the Country 
Gather for Meeting 





CHICAGO, Feb. 1.—Following a meet- 
ing of the board of directors yesterday 
the National Automobile Dealers 
ciation was prepared today to begin the 
actual routine and business of the 
Jubilee Tenth Annual Convention. 
Prospects, as the meeting is about to 
eet under way, promise one of the asso- 
ciation’s most interesting and spirited 
gatherings with an attendance which 
should equal or surpass the best pre- 


Asso- 


vious record. Dealers have been com- 
ing into Chicago for the convention 
and the national automobile show 


since Thursday and Friday of last week 

and they are here from all sections 
of the United States, a group of auto- 
mobile merchandisers representing a 
large section of the country’s vast an- 
nual movement of motor vehicles from 
show rooms to the possession of in- 
dividual buyers. 

The convention will be opened this 
afternoon at the LaSalle Hotel with 
the address of the president, Charles B. 
Warren, of the Warren-Nash Company, 
New York City. In addition to routine 
this afternoon's will hear the 
report of General Manager C. A. Vane, 
a talk by Stanley J. Krebs, of New 
York, on “Pepping Up for 1927” and it 
will enlivened with the election of 
officers. 


session 


be 


Tuesday morning James H. Collins, 
research director of the Chilton Class 
Journal Company, will deliver the 
opening address on “Plan Well for 
1927 Profits.” This feature will be 
followed by Harry M. Fancher, N. A. 
D. A. accounting supervisor, with “Get 
Your Profit First,” and later by Bevan 
Lawson, promotion sales manager of 
the Dictaphone Corp. of America, whose 
subject will be “Finding Profit Pro- 
ducing Salesmen.” 

Edward Payton, N. A. D. A. market 
analyst, and Joseph N. Kellerman, sales 
expert of the association, will be the 
speakers Tuesday afternoon, Mr. Pay- 


ton talking on “Used Car Pollution 
Ruins Profit’ and Mr. Kellerman on 
“The Sales Manager—Profit or Loss.” 


Discussions will be provided to bring 
out the high spots of the principal ad- 
dresses and to take up any problems 
that delegates desire to _ present. 
Wednesday night the association will 
hold its Annual Banquet and Trade 
Frolic, one of the great side events of 
Chicago’s show season. Speakers at the 
banquet will be Alfred Reeves, man- 
ager of the National Automobile Cham- 
ber of Commerce and A. R. Glancy, 
president of the Qakland Motor Car 
Company. A full report of the con- 
vention will appear in next week’s issue 
of Motor AGE. 








Willys-Overland Reports 
Large Orders by Dealers 





Retailers Contract for Cars 
Worth $16,642,000 at 
Nine Conventions 


TOLEDO, Jan. 29.—Dealer orders for 
$16,642,000 worth of Willys-Knight sixes 
and Whippet four and six cylinder cars 
were placed at sales conventions held 
in nine cities up to Jan. 24, according 
to announcement by Willys-Overland, 
Inc. 

The sales conventions were held in 
New York, Toledo, Pittsburgh, Philadel- 
phia, Milwaukee, Detroit, Atlanta, Buf- 
falo and Indianapolis, the total value 
of orders at the different conventions 
ranging from $3,000,000 downward to 
$1,187,000, with high honors to New 
Vork. 

Willys-Overland officials say the or- 
ders already received for new cars are 
far beyond estimates prepared in ad- 
vance and accept this beginning as an 
indication that 1927 will be a record- 
breaking year for the organization. 








Pomeroy Elected President 

MINNEAPOLIS, Jan. 31.—The Asso- 
ciated Automotive Trades, Minneapolis, 
Minn., elected the following officers: 
President, E. F. Pomeroy; vice-presi- 
dent, Clifford Horton; treasurer, E. A. 
Zelle; directors, H. S. Christian, Wal- 
ter Vashro, W. J. Potts, S. W. Eddy, 
Tom Gavin, F. B. Wilcox. 





Fifty Attend Conference 

FORT DODGE, Ia., Jan. 31.—Fifty 
Chevrolet dealers in the 13th, 14th and 
15th districts met at the Wahkonsa 
hotel at a sales conference with L. F. 
Ryer, sales manager; H. K. May, as- 
sistant sales manager, and William 
Cornell of the sales promotion depart- 
ment, leaders. C. B. George of the Car- 
roll district, C. C. Schooley of the 
Webster district, and R. W. Brockett of 
the Fort Dodge district were in charge 
of the meeting. 


-_ -— — 


Another Thompson Branch 


CLEVELAND, O., Jan. 29.—A Kansas 
City branch, the third to be established 
within two months, and one of five now 
in operation, is announced by E. G. 
Thompson, vice-president of Thompson 
Products, Inc. The new branch is in 
charge of George Magee, under the 
supervision of N. R. Swarner, district 
manager. Mr. Magee has been at the 
Thompson Cleveland plant in various 
capacities for 14 years. 





Falcon Appointments 


DETROIT, Jan. 29.—B. F. Page has 
been appointed Eastern zone manager 
and George DeGroat, zone manager for 
several Great Lakes states, by the 
Falcon Knight Corporation. Before 
joining Falcon Mr. Page was with the 
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Chrysler Corp., He will have head- 
quarters in New York. Mr. DeGroat 
was connected with Dodge Brothers, 
Inc. He will have charge of Michigan, 
Ohio, Indiana, Kentucky, Western 
Pennsylvania and W. Virginia. 


D. B. Annual Report 


DETROIT, Jan. 29.—After providing 
for all charges and for preference divi- 
dends, earnings of Dodge Brothers, Inc., 
for 1926 total $15,729,419, which is 
equal to $6.46 a share on the 2,435,000 
shares of outstanding common stock, 
the annual report reveals. The cor- 
poration’s production including Dodge 
Brothers passenger and commercial 
cars and Graham Brothers trucks to- 
taled 331,764 units, a gain of 27.6 per 
cent over 1925 when production aggre- 
gated 259,967 cars and trucks. 

After allowing for depreciation but 
without providing for interest and 
federal income taxes, profits of the 
corporation were $27,793,673 compared 
with $28,698,846 in 1925. It is pointed 
out that the 1925 figure includes an 
item of $654,811 profit which was 
realized from a real estate sale. The 
ratio of current assets to current liabili- 
ties is given as 3.89 to 1. It was stated 
that the sale of cars and parts during 
the year reached a total of $252,997,484. 


A, E. A. Michigan Schedule 


DETROIT, Jan. 29.—A series of 15 
meetings will be held in as many 
Michigan cities during February, for all 
lines of automotive selling organiza- 
tions. The meetings are being spon- 
sored by the Automotive Equipment 
Association and the Michigan Automo- 
tive Trade Association. M. D. Graham, 
of the A. E. A., will appear as speaker 
at each of the meetings and will be 
assisted by W. D. Edenburn, general 
manager of the M. A. T. A. 

The meetings will be held as follows: 
Feb. 7, Kalamazoo; Feb. 8, Battle 
Creek; Feb. 9, Saginaw; Feb. 10, Grand 


Rapids; Feb. 11, Muskegon; Feb. 14, 
Monroe; Feb. 15, Jackson; Feb. 16, Bay 
City; Feb. 17, Ann Arbor; Feb. 18, 


Benton Harbor; Feb. 21, Port Huron; 
Feb. 22, Flint; Feb. 23, Lansing; Feb. 
24, Pontiac, and Feb. 25, Mt. Clemens. 
It is intended that all the meetings will 
be held in the evening. 





North East Salesmen Meet 


ROCHESTER, N. Y., Jan. 29.—Sales- 
men from all domestic branches of 
North East Service, Inc., held a two- 
day convention at the plant of the 
North East Electric Company here this 
week at which a sales program for the 
coming year was mapped out. Par- 
ticular attention was given merchan- 
dising plans for the new North East 
speedometer for Fords. 

George L. Valentine, of the Atlanta 
branch, was awarded the prize for 
highest ranking salesman in the 
three-month sales competition staged 
by the company. The Detroit branch 
was announced as the winner of the 
contest among branch offices. 





1926 Ford By-Products 
Brought $13,000,000 


Sales by Division Exceeded 
Its Volume in 1925 by 
$2,250,000 





DETROIT, Jan. 29.—The Ford Motor 
Company announces that the total busi- 
ness for its By-Products division in 
1926 amounted to $13,000,000 which ex- 
ceeded the previous year by $2,250,000. 
Practically everything that the Ford 
Motor Company cannot use is disposed 
of by this divisidn. Three million dol- 
lars last year was received for scrap, 
including machine shop turnings, sheet 
steel scrap and a variety of waste mate- 
rials. Scrap sales were second to coal 
which during the year amounted to $4,- 
000,000. 

Sales of chemicals manufactured 
from wood scrap in the wood distilla- 
tion plant at Iron Mountain, Mich., and 
at the coke ovens at the Fordson plant, 
Detroit, totaled more than $2,250,000 in 
1926. Cement, charcoal, coke, plate 
glass, pig iron and wood are other by- 
products sold by Ford. 

50 Cars for Exhibit 

EVANSVILLE, Ind., Jan. 31.—Evans- 
ville’s Fifteenth Annual Automobile 
Show to be held in the Memorial Coli- 
seum March 8-12 under the auspices of 
the Evansville Automobile Dealers’ 
Association will feature about 50 cars 
representing 16 makes of 12 manufac- 
turers. 

The car display will be supplemented 
by booth exhibits by local distributors 
and jobbers of replacement parts, 
accessories, tires and lubricants. 





Registrations Up Sharply 

SPOKANE, Wash., Jan. 31.—Automo- 
bile sales in Spokane county during 
1926 were more than 25 per cent greater 
than in 1925, the registration records 
for the two years show. Total regis- 
trations were 5,050 in 1926 against 4,003 
in 1925. Ford led with 1,038 against 
752 in 1925 and Chevrolet again was 
second with 824 against 653 in 1925. 
Hudson-Essex came up from fourth to 
third place and the Willys-Knight 
Overland line from fifth to fourth. 





Miller Estimates Tire Output 


AKRON, O., Jan. 29.—Nearly 62,000,- 
000 automobile tires were manufactured 
in the United States in 1926, an increase 
of about 5,000,000 over the 1925 pro- 
duction, according to a survey by The 
Miller Rubber Company. About 30,000,- 
000 of these tires, or over 48 per cent, 
were balloons the report. reveals. 
Slightly more high pressure tires were 
produced than balloons. It is pointed 
out that for the first time in the history 
of tire production there were months 
when balloon tire production exceeded 
that of high pressure tires. 
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Show’s Contribution to Better Work and Bigger 
Profits re the Shop 
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View of the Shop Equipment section of Philadelphia’s recent show in 


Commercial Museum. There were 33 exhibitors. 


territory’s 


A group of nine of the 


leading jobbers staged the exhibits in this division, both manu- 


facturers’ representatives and jobbers’ salesmen being present, the former 


to demonstrate the devices and the latter to take orders. 


A gratifying 


amount of business was transacted, the exhibitors say. 





Olds Promotes Earl H. Smith 


DETROIT, Jan. 29.—Earl H. Smith 
has been appointed experimental engi- 
neer of the Olds Motor Works, I. J. 
Reuter, president and general manager, 
innounced. In September, 1925, Mr. 
Smith joined Oldsmobile as assistant 


chief inspector and later became chief 


inspector. He will work with Chief 
tngineer H. C. M. Stevens and J. G. 
Wood, recently named executive engi- 
neer. 

George Christopher, former factory 
manager of the Dayton Electric Com- 
pany, succeeds Mr. Smith as chief in- 
spector at Oldsmobile. 


60 at Budd Convention 


DETROIT, Jan. 29.—More than 60 
listributors for the Budd Wheel Co., 
‘rom various points in the United 
States, attended the company’s second 
innual convention at the Hotel Statler 
this week. A banquet was one of the 
leatures. 

Merchandising methods, particularly 
is applied to Budd products, were 
tressed at the opening session by E. S. 
Ingham, service sales manager of the 
ompany, who presided at the sessions. 





Little Marmon Custom Prices 


INDIANAPOLIS, Jan. 29.—The Mar- 
ion Motor Car Company announces the 
Jlowing prices for the four custom 
ody styles on the Little Marmon chas- 
is now in production: Two-window 
edan, $2595; three-window sedan, 
2995, victoria-coupe, $2595; town cab- 
iolet, $3125. 


Two Oakland Appointments 


DETROIT, Jan. 29.—W. B. Sawyer, 
Oormer Boston district manager for 
akland-Pontiac, has been named east- 
rn sales manager and E. M. Lubeck, 
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former Chicago district manager has 
been appointed western sales manager, 
W. R. Tracy, vice-president in charge 
of sales, announces. With the appoint- 
ments the 22 districts in the country 
will be divided into two new sales 
groups in charge of the two men who 
will maintain headquarters at the fac- 
tory in Pontiac. 


————— 


Reo Forees Meet 


HARTFORD, Conn., Jan. 29.—A re- 
cional sales meeting and a showing of 
the new Reo Flying Cloud was put on 
the Reo Motor Car Co. in the sales 
building of Russell P. Taber, Inc., 
Connecticut distributors. About 250 
distributors and their dealer organiza- 
tions from Connecticut, Rhode Island, 
southwestern Massachusetts and Ver- 
mont were present. 

The afternoon session was followed 
by a dinner at the Garde Hotel at which 
Earl M. Taber, vice-president and gen- 
eral manager of Russell P. Taber, Inc., 
was toastmaster. 


Walton Joins Hurd 


DETROIT, Jan. 29.—Thomas R. Wal- 
ton, who resigned as secretary and 
treasurer of the James Motor Valve 
Company, has been appointed sales 
manager of the E. P. Hurd Company, 
of Detroit, which company is about to 
start an intensive campaign on tire 
locks and chains it manufactures. 





Officers Re-elected 

DETROIT, Jan. 29.—The board of di- 
rectors of the Continental Motors Corp. 
re-elected the following officers for the 
coming year: R. W. Judson, president; 
W. R. Angell, executive vice-president; 
W. <A. Frederick, vice-president in 
charge of engineering; R. M. Sloane, 
treasurer, and T. M. Simpson, secretary. 


Regard Show Interest as 
Sign of Bright Outlook 


Record Crowds at Detroit 
Exhibit Stirs Dealers 
With Optimism 








DETROIT, Jan. 31.—With record 
crowds in attendance at the Detroit 
Automobile Show in Convention Hall, 
Jan. 22-29, members of the Detroit Au- 
tomobile Dealers’ Association are opti- 
mistic regarding the outlook for the 
spring and early summer business. 

According to H. H. Shuart, manager 
of the association, who had charge of 
the Detroit show again, this year, vari- 
ous members report that their sales- 
men on duty at the exhibit obtained 
substantial lists of prospects. 

The exhibit completely filled the 
mammoth building and comprised 32 
lines of passenger cars, 13 makes of 
commercial vehicles, two airplanes, 


motor boats, accessories and shop 
equipment. 
C. W. Nash, president of the Nash 


Motor Car Co., was the principle 
speaker at a luncheon given Tuesday, 
for Michigan Nash dealers, by the Mil- 
ler-Judd Co., distributors. Paige deal- 
ers from Michigan and Ohio were also 
guests at meetings held in Detroit, 
Tuesday. 





To Manufacture Parts 


HAMILTON, Ont., Jan. 29.—Canadian 
Radiators, Limited, with head office in 
this city are starting plants here and 
in Brantford, Ont., for the manufacture 
of motor car parts, especially radiators 
and winter shutters. Their Hamilton 
factory has a floor space of approxi- 
mately 25,000 square feet. In Brant- 
ford they have a site on the main line 
of the C. N. R. with excellent shipping 
facilities and floor space about 45,000 
square feet. 

Big Gain for Graham 

DETROIT, Jan. 29.—Graham Broth- 
ers, truck manufacturing division of 
Dodge Brothers, Inc., last year shipped 
37,463 units, or a gain of 55.7 per cent 
over the 24,056 shipped in 1925. A total 
of 29,830 %4-ton commercial cars were 
shipped compared with 26,657 the year 
before. Graham Brothers also enjoyed 
an unusual gain in its Canadian busi- 
ness, which totaled 191.9 per cent over 
1925. 

Kissel Names Distributors 

HARTFORD, Wis., Jan. 29.—G. A. 
Kissel, president of the Kissel Motors 
Car Company, Hartford, Wis., an- 
nounces appoint of the Poppenberg 
Motor Car Co., Buffalo, N. Y., as Kissel 
direct factory distributors for Buffalo 
and vicinity. ‘The Kissel Company also 
announces the appointment of the Sho- 
gren-Thomas Company as factory dis- 
tributor for Milwaukee and vicnity. 
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Baltimore’s Show Draws 
Big Buying Attendance 





Shop Equipment Division 
First Time Featured Is 
Marked Success 





BALTIMORE, Md., Jan, 31.—With 
approximately 200 cars on display and 
also an elaborate exhibition of shop 
equipment, the twenty-first annual 
automobile show, under the auspices of 
the Baltimore Automobile Trade Asso- 
ciation, Inc., opened in this city on 
January 22 and closed January 29. The 
entire enterprise was on a larger and 
more elaborate scale than ever and all 
previous attendance records were shat- 
tered. It also is reported that some 
excellent business resulted from the 
show and that the number of live pros- 
pects was greater than during any 
previous year. Thirty-four different 
makes of automobiles were on display. 

In the large gymnasium adjoining the 
main auditorium about 150 pieces of 
shop equipment were displayed and 
operated. This is the first year that 
that Baltimore organization has in- 
cluded an exhibition of shop equip- 
ment and it is declared to have been 
a marked success. Almost 30 national 
manufacturers were represented in the 
shop equipment display. 

Accessories in large numbers were 
displayed in booths on the first floor of 
the building and in the gallery. 


The huge armory was handsomely 
decorated for the show, taking on the 
form of a Moorish temple. 


= ——- — - 


Paige 1926 Output Lower 

DETROIT, Jan. 29.—During 1926 a 
Paige-Detroit Motor Car Co. shipped a 
total of 37,222 motor vehicles. This 
1926 output was 5.8 per cent below 1925 
but it exceeded 1924 by 7.6 per cent. 
According to the factory, during the 
first half of 1926, shipments exceeded 
the records for all corresponding 
periods. During the second half, how- 
ever, production could not be main- 
tained because of delays incidental to 
a general change of models, for which 
bodies could not be obtained in quantity 
until after the height of the Fall selling 
season had passed. 


oes 


Hambly Going Abroad 


INDIANAPOLIS, Jan. 29.—Frank L. 
Hambly, export manager of the Marmon 
Motor Car Company, will sail from New 
York February 5 for a visit to the 
International Motor Exposition in Cairo, 
“zypt, and a tour of European coun- 
tries. Mr. Hambly will supervise the 
display of the new little Marmon Eight 
at the Cairo show which begins Feb. 16. 

Finds Good Conditions 

SAN FRANCISCO, Jan. 29.—Automo- 
tive merchandising conditions for the 
new year from Seattle to San Diego 


£ 
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Used Car Manager Should Be One of Dealer’s Best 
Men, Vesper Tells Association 


ST. LOUIS, Jan. 29.—There is no 
reason for loose methods in the used 
car business and the man in charge of 
this branch of the business should be 
one of the best in the entire organiza- 
tion, Walter H. Vesper, vice-president 
of the Vesper-Buick Automobile Com- 
pany, St. Louis Buick distributors, told 
members of the St. Louis Automobile 
Dealers’ Association at a- recent 
meeting. 

A monthly balance should be kept, 
Mr. Vesper said, and no used car should 
be traded in over a stated quota. Deal- 





are “as perfect as if made to order,” 
and far better than they were at the 
opening of either 1925:or 1926, accord- 
ing to Peter S. Steenstrup, district rep- 
resentative of the Buick Motor Co., who 
has returned from an inspection trip 
of the three coast states. 


“Indications are 
record than were 
Mr. Steenstrup 
viewed bankers, ranchers, 
automobile dealers, professional men 
and workers in all industries, and I 
have yet to find one dissenting view 
as to the general prosperity and the 
creat purchasing ability of this ‘white 
spot’ on the business map!” 


greater sales- 
up in 1926,” 
have inter- 
merchants, 


for 
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To Represent Studebaker 

SALT LAKE CITY, Jan. 31.—W. O. 
Norville, for the past four years Cadil- 
lac and Oakland distributor at Boise, 
Idaho, has taken over the Salt Lake 
City distributorship and dealership for 
Studebaker, held until recently by the 
T. W. Naylor company which has now 
gone out of business. The new distrib- 
utor will occupy the building used by 
the Naylor Co. 





Racine to Have Show 


RACINE, Wis., Jan. 31.—The Racine 
Automotive Merchants’ Association will 
hold its annual show at the Memorial 
Building in Racine, February 16 to 20. 


Tire Plants Step Up 
AKRON, O., Jan. 31.—Automobile tire 
production in the Akron district is again 
on an upward trend, following a period 


of curtailment in the industry for the 
past several months. 


Most of the rubber factories increased 
their tire and tube output about 10 
per cent the middle of January, bring- 
ing the average total production to a 
little better than 85 per cent of 
capacity. Early in February they 
probably will be on a 90 per cent basis. 
Total production of automobile casings 
now is between 105,000 and 110,000 in 
Akron, against about 95,000 a month 
ago. 


That the first quarter of the year 
will see larger sales of tires than in the 
same period last year is indicated by 
that fact that the manufacturers have 


ers should know the margin they can 
lose in used car sales and limit the 
number and time of holding trade-ins, 
he declared. 

Mr. Vesper described the automobile 
business as a “triangle,” with the pub- 
lic on one corner, the dealer on an- 
other and the factory on another. He 
asserted that the general policy should 
be fairness to all. With respect to the 
dealer he said fairness implies his right 
to a reasonable net profit, asserting that 
five per cent is fair to the buyer, the 
factory and the retailer. 


placed orders for more of the basic raw 
materials. 


Many “Clean Sales” at Exhibit 


SPRINGFIELD, O., Jan. 29.—‘Auto- 
mobile week”’ here closed with a record 
attendance. Dealers announced that 
it was the best show ever held in 
Memorial hall. Eleven dealers par- 
ticipated and the others held individual 
shows at their rooms. Dealers stated 
that a number of new cars had been 
sold, either for present delivery or in 
the spring. But few trade-ins were re- 
ported. Some purchasers acquired two 
machines, one for business and one for 
pleasure driving. 

President C. M. Beckett of the Spring- 
field Auto Dealers Association which 
conducted the show, declared that the 
show was most gratifying. Thousands 
thronged the hall during the week. 
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A.A.A. Activities in 1927 
WASHINGTON, Jan. 31.—An active 
program, embodying six phases of in- 
terest to the motorist, was announced 
here by the American Automobile As- 
sociation, outlining its 1927 activities. 
The program epitomized includes (1) 
opposition to compulsory automobile in- 


Surance; (2) national drivers’ license 
law; (3) uniform marking of all fed- 


eral and state highways; 
tion of highway signs; (5) uniform 
motor vehicle code in all states, and 
(6) state legislative enactment, in every 
state, to clarify the law relative to the 
confiscation of automobiles in such a 
way that innocent owners, dealers and 
garage keepers will not be penalized 
when their vehicles are used for il- 
legal purposes without their knowledge 
or consent, and thus clear up recent 
decisions of the U. S. Supreme Court. 


New Export Policy 


DETROIT, Jan. 31.—With the ap- 
pointment of Samuel Fitzpatrick as ex- 
port sales manager, the Federal Motor 
Truck Co. announces that it will handle 
its export business direct from the fac- 
tory. 

Mr. Fitzpatrick has been with Fed- 
eral truck for three years and he has 
been identified with the export field for 
17 years. 


(4) elimina- 


Motor Age 
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Expect an Upward Trend 
In Original Equipments 





Survey by M.&A.M.A. Offers 


Forecast of Increasing 
Sales to Car Plants 





NEW YORK, Jan. 22.—An upward 
trend is promised manufacturers of 
parts and accessories for original 
equipment of passenger cars and trucks 
by improvement in December §ship- 
ments reported to the Motor and Acces- 
sory Manufacturers Association. 

Original equipment shipments in De- 
cember, based on figures supplied by a 
large group of M. & A. M. A. members, 
was equal to 95 per cent of January, 
1925, and 79 per cent of November, 1926. 

An upward swing in automotive pro- 
duction generally is indicated by the 
fact that original equipment shipments 
always precede car and truck output 
by several weeks. These figures, there- 
fore, forecast improvement throughout 
the industry as compared with the low 
records of November and December, 
1926. 

Similarly replacement parts. ship- 
ments to wholesalers yield an index 
figure of 109 in December as compared 
with 94 in November. There was a 
decline in accessory shipments to the 
trade and in garage machinery and 
tools. 

The grand index for December ship- 
ments by members in all four groups 
was 94 as against 81 in November. 


Swartz Opens Warehouse in N. Y. 

FREEPORT, Ill., Jan. 31.— The 
Swartz Mfe. Co., of Freeport, announces 
the opening of a direct factory ware- 
house at 240 W. 55th St., New York. 
Complete stocks of light weight grey 
iron pistons, aluminum pistons and 
cylinder sleeves will be maintained at 
the warehouse for immediate service to 
the trade. Jack Schneeberg is in 
charge. 


Hubbs With Durant 

NEW YORK, Jan. 29.—George C. 
Hubbs, formerly sales manager of the 
Ajax division of the Nash Motor Co., 
now Nash light six, has joined the staff 
of Durant Motors, Inc. His offices will 
be in New York, where he will assist 
W. C. Durant in Star, Flint and Loco- 
mobile divisions. 


New Ojifice for Ritchie 

CHICAGO, Jan. 29.—John A. Ritchie, 
who has been serving as president and 
ceneral manager of the Yellow Truck 
« Coach Mfg. Co., has been appointed 
vice-president of the board of directors, 
according to an announcement by John 
Hertz, chairman of the board. Paul W. 
Seiler, who has been president and 
seneral manager of the Ternstedt Mfg. 
Co., a subsidiary of the Fisher Body 
Corp., has been appointed president and 
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Holds New Post with the 
Manhatten Moon Co. 





J. H. Lockwood 


The Manhatten Moon Co., Inc., 
109 W. 64th St., New York City, 
has appointed J. H. Lockwood dis- 
trict sales and service manager. 
Mr. Lockwood was foreign repre- 
sentative for Locomobile for 22 
vears, serving Locomobile for 
some time also as special repre- 
sentative in the United States. 
\lore recently he was connected 
with Wills Ste. Claire in a service 
capacity. 











eeneral manager of the Yellow com- 
pany, succeeding Mr. Ritchie. 

Mr. Hertz explained that the change 
was made to enable Mr. Ritchie to de- 
vote more time to the sale end of the 
coach business. Mr. Ritchie’s new 
duties will not affect his offices as 
president of the Chicago Motor Coach 
Co. and chairman of the board of the 
Fifth Avenue Coach Co., New York. 
“Mr. Ritchie will serve as vice-chairman 
of the board of directors which will 
enable him to share with me some of 
the work that I have been giving per- 
sonal attention,’ Mr. Hertz said. Ac- 
cording to Mr. Hertz Mr. Seiler is one 
of the youngest chief executives in the 
General Motors organization. 


Archer Heads Ternstedt 


DETROIT, Jan. 29.—Thomas P. 
Archer has been elected president and 
general manager of the Ternstedt Man- 
ufacturing Co., producers of automo- 
bile hardware and a subsidiary of the 
Fisher Body Corp. He succeeds Paul 
W. Seiler who was elected president 
of the Yellow Coach Co. Mr. Archer 
has been affiliated with the Ternstedt 
organization for several years and pre- 
vious to his election to the presidency 
served as vice-president and production 
manager. 


Nash Sees No Threat to 


South American Trade 





Says Exports Will Not Be 
Hampered or Curtailed 
by Political Snarls 





BUFFALO, Jan. 29.—Ameérican export 
business to South America will not be 
hampered or curtailed by the present 
complications in diplomacy between the 
United States and Nicaragua and Mex- 
ico, according to C. W. Nash, president 
of the Nash Motor Company, while in 
Buffalo to attend the automobile show. 
Mr. Nash said: 

“The men who do things in South 
American countries cannot be bothered 
by petty political stress. I am con- 
vineced that American exports to that 
continent, already gaining year by year, 
will continue to show a substantial in- 
crease. Our South American represen- 
tatives tell me that American products 
and American politics are two separate 
and distinct questions down there. 

“The much discussed ‘point of satura- 
tion’,” said Mr. Nash, “was reached two 
years ago, and the continued increase 
in automobile sales is up to the engi- 
neers and salesmen of the various com- 
panies. Two years ago the American 
automobile factories were equipped to 
turn out more cars than could be con- 
sumed by the domestic market. Now 
some factories will continue to increase 
their products while others must fall 
by the wayside.” 

Addressing Nash dealers at a lunch- 
eon in the Hotel Statler, Mr. Nash 
declared that ‘“‘some automobile fac- 
tories will build more cars this year 
than they did in 1926, but others will 
not do so well, as this year will be 
one of the closest competition.” He 
also asserted that dealers who fail to 
fully appreciate the importance of sarv- 
ice to the owner will not remain in 
business very long. 
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$3,000,000 Insurance Policy 

DETROIT, Jan. 31.—An insurance 
policy for $3,000,000 for Charles Stewart 
Mott, vice-president of the General Mo- 
tors Corp., has been taken out by the 
Charles Stewart Mott Foundation, of 
Flint, through two Detroit insurance 
companies. The policy is said to be the 
second largest ever written in Michigan. 
The Mott Foundation was organized re- 
cently for charitable and educational 
purposes. The premium will be paid 
for from the income on securities which 
Mr. Mott has given the foundation. 


0. K. New Airplane Engine 

WASHINGTON, Jan. 29.—A new type 
of air-cooled airplane engine designed 
to develop 525 horsepower has success- 
fully passed tests by Navy inspectors 
at the plant of the Wright Aeronautical 
Corporation, Paterson, N. J., it was 
announced by the Navy Department. 
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Monthly Shop Visits to 


Feature Year’s Activities 





Atlanta Service Managers 
Include Educational 
Trips in Program 





ATLANTA, Jan. 29.—At a meeting of 
the board of directors of the recently 
organized Atlanta Automobile Service 
Managers Association, it was decided 
that during 1927 a meeting will be held 
each month to start with a noonday 
luncheon, and that immediately there- 
after the members will spend the rest 
of the day visiting the larger service 
stations and garages in Atlanta, look- 
ing over equipment, methods of han- 
dling mechanical jobs, etc. The organi- 
zation, which is a new one, includes 
in its membership nearly all of the 
managers of the various Atlanta service 
stations and independent garage com- 
panies of any consequence, and its pri- 
mary purpose is to improve automobile 
service conditions in this territory. 





Reeord Floor Sales 


COLUMBUS, Ohio, Jan. 29.—While 
weather conditions were not the best 
during the entire time of the show, the 
twenty-third annual automobile show 
given under the auspices of the Colum- 
bus Automobile Dealers Company, at 
Motor Hall, Ohio State Fair Grounds, 
was the most successful show given in 
Columbus from every standpoint. At- 
tendance was unusually large, and 
much interest was shown in the new 
models. In all 228 models representing 
43 different makes of passenger cars 
were shown as well as trucks and ac- 
cessories and a demonstration of shop 
equipment. Floor sales were more 
numerous than at any previous show. 
Many good prospects were listed. 


Sees Big World Market 

NEW YORK, Jan. 29.—“It seems clear 
that the world is at the start of a very 
large increase in its transportation 
facilities,” said Walton Schmidt, field 
representative of the National Auto- 
mobile Chamber of Commerce upon 
arrival in New York after an eleven 
months globe-encircling trip during 
which he conferred with members and 
official representatives of the trade in 
various foreign countries. “In each 
country I visited,” said Mr. Schmidt, 
“the government Officials, the trade and 
general public are alive to the auto- 
motive possibilities of the present day.” 
Mr. Schmidt said he found a general 
recognition of the necessity for good 
roads and other conditions indicating a 
future large in automotive possibilities. 


Over 800 at S. A. E. Meeting 
DETROIT, Jan. 31.—With attendance 


exceeding 800 the annual mid-winter 
meeting of the Society of Automotive 


£2 
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Engineers held here Jan. 
noteworthy for a number of unusual 


25-28 was 


features. Among the topics stressed 
were the necessity for adequate train- 
ing of foremen and ambitious employes 
for both plant and service stations; also 
the need for engineering training at 
universities, combined with a better 
understanding of business practices. 

Discussion of this subject was par- 
ticipated in by Maj. Albert Sobey of the 
Flint Institute of Technology, Louis 
Ruthenburg, H. A. Frommelt, John 
Younger and others. The use of x-ray 
in investigating basic properties of 
automotive materials was explained by 
Geo. L. Clark, of the Massachusetts 
Institute of Technology, while detona- 
tion and fuels generally were debated by 
a number of engineers and scientists. 
The European type of small car was 
the topic of another meeting at which 
speakers were Alan Fenn, of the Sun- 
beam, Talbotts, Daracq combine and 
Fabio Sagari, of the Reo Motor Car Co. 

It was generally concluded that while 
this type of car is compulsory in Euro- 
pean conditions, including highly taxed, 
expensive fuel, ete., American condi- 
tions do not warrant a similar con- 
struction here.: 

Raymond H. Dietrich, body designer, 
predicted that a wide single band of 
molding will replace the present double 
belt and H. Steinbrugge explained the 
advantages of the Weyman fiexible 
body. 


Call Off Winter Show 

MEMPHIS, Tenn., Jan. 29.—Plans to 
hold a Memphis automobile show apart 
from the Tri-State Fair were suddenly 
called off through inability of dealers 
to come to terms with the Municipal 
Auditorium management, where the 
show was to be held the last week in 
February. Thomas H. Smart, presi- 
dent of the Smart Motor Company, Hup- 
mobile dealers, who is in charge of 
show arrangements, said there will be 
no attempt now to hold an exhibit until 
during the Tri-State Fair next fall. The 
cost of preparing the auditorium for an 
adequate show would be too great, Mr. 
Smart said. 


New Moto Meter Products 


NEW YORK, Jan. 29.—-Moto Meter 
Co., Inc., will begin deliveries of a new 
tire tester Feb. 20, announcement of 
which recently has developed thou- 
sands of orders, the company says. 
This with a new self-adjusting spark 
plug, which it is soon to be announced, 
is expected to develop largely increased 
business in 1927. 

Business in 1926 was large, the com- 
pany says, net earnings totalling more 
than twice the amount necessary for 
dividends on Class A stock. Purchase 
of the National Gauge & Equipment Co. 
during the year is pointed to as a 
fortifying move to insure large business. 





Launch Salesmen’s Club 


To Advance Profession 





Loyalty to Truth Stressed 
in Slogan of the New 
Los Angeles Group 





LOS ANGELES, Jan. 31.—The Los 
Angeles Automobile Salesmen’s Club 
has been organized for the purpose of 
bettering the profession of automobile 
salesmanship. H. B. Miller, salesman 
for the Walter M. Murphy Company, 
Hudson and Essex distributors, is presi- 
dent; H. A. Thompson, of Ralph Ham- 
lin, Inc., Franklin distributors, is vice- 
president, and Phil Sommers, also of 
the Murphy organization, is secretary- 
treasurer. 

“We have conferred with many of 
the distributors and they praise the idea 
of the club for salesmen only,” says 
President Millar. “We also have the 
approval of the Motor Car Dealers 
Association. Our slogan has been 
adopted as ‘Keep Ourselves Loyal to 
the Truth’.” 


A.E.A. Meeting Arranged 

CHICAGO, Jan. 29.—A merchandising 
meeting will be held at the Nicollet 
Hotel, Minneapolis, February 9, at 2 
P. M., by the Automotive Equipment 
Association in cooperation with the 
Minnesota Motor Trades Association. 
The speakers are E. J. Ashton, special 
merchandising representative of the 
A. E. A. and T. H. Stambaugh, service 
promotion manager of Olds Motor 
Works. The meeting is sponsored by 
the following jobber members of the 
A. E. A.: Minneapolis Iron Store Co., 
Nicols, Dean & Gregg, Reinhard Bros. 
Co., C. J. Smith & Co., Western Motor 
Supply Co., Williams Hardware Co., 
Durkee-Atwood Co., Marquette Mfg. Co., 
Inc., Storm Mfg. Co. 


oe 


Chrysler Promotes Munroe 


DETROIT, Jan. 31.—Chrysler Motor 
Corp. has advanced Stewart W. Munroe 
to the post of director of sales in 
charge of the Detroit, New York, St. 
Louis, Minneapolis and Dallas districts, 
it is announced by J. E. Fields, vice- 
president in charge of sales. Mr. Mun- 
roe has been assistant director of sales 
and he now succeeds Joseph W. Fraser 
who was advanced to sales manager. 


Campbell to Direct Show 


PROVIDENCE, R. I., Jan. 29.— 
Chester I. Campbell, manager of the 
Boston Automobile Shows for many 
years, has been chosen this year again 
to have charge of the Providence show, 
Feb. 5-12. He stopped off here on his 
way from the New York show and had 
a conference with the committeemen in 
charge of the exhibition who are mem- 
bers of the Rhode Island Automobile 
Dealers Association. 
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Coming Motor Events 








Automobile Shows 


Akron, O. Feb. 5-12 





Goodrich Bldg. 
Feb. 26-March 5 
State Armory 


Allentown, Pa Feb. 28-March 65 
Manhattan Auditorium 


Albany, N. Y 








Atlantic City, I. Jecccccecc------......k OD. 12-19 
Million Dollar Pier 
Bethlehem, Pa.............. a Feb. 19-26 
Colosseum 
BirmimesMam, A IG.......ccccso-s-- aoee Feb. 10-12 


Municipal Auditorium 


*Boston, Mass March 5-12 
Mechanics Bldg. 








Camden, N. J Feb. 7-12 
Convention Hall 
+l CS | ee Feb. 21-24 


Chattanooga, Tenmnn....................... Feb. 14-19 
Memorial Auditorium 


De VOTRE EC, BOW Birceocccccccccectccccnncscetsn Feb. 7-12 











Deadwood, S. D. Feb. 21-26 
Auditorium 

Denver, Colo. Feb. 14-19 
Auditorium 

Des Moines Feb. 14-19 
Coliseum 

Fort Wayne, Ind Feb. 14-19 





Shrine Auditorium 

Fort Worth, Texas 
go ee 
Auditorium 


March 5-12 
......reb. 16-19 








Greenville, S. C............. a Feb. 17-19 
Textile Hall 
Hartford, Conn Feb. 19-26 


State Armory 

Huntington, W. Va 
Vanity Fair Bldg. 

[Indianapolis Feb. 14-19 
Auto Show Bldg. 

*Kansas City, Mo Feb. 12-19 
American Royal Building 
Lansing, Mich.............. ne a ovsameteiiee Feb. 7-12 

Auto Body Co. Bldg 
Los Angeles 
Annual Salon, Hotel Biltmore 


Feb. 7-12 














Los Angeles... Feb. 26-March 8 
Washington Park, in four tents 


Louisville, Ky Feb. 14-19 
Jefferson County Armory 








*Muskegon, Mich. secuaiaael ....Feb. 15-19 
Armory 
Omaha, Neb Feb. 21-26 
Twenty-second Annual Automo- 
bile Show, City Auditorium 
Ottawa, Can.... as ~_ - Feb. 7-12 
Exhibition Grounds 
March 9-12 
EE Feb. 14-19 
Armory 





Passiac, N. J. 








Pittsburgh 
Motor Square Garden 
Providence, R. I Feb. 5-12 
Cranston Street Armory 


Feb. 19-26 














Quebec, Can March 1-8 
Drill Hall 

Racine, Wis. , : Feb. 16-20 
Memorial suilding 

I Feb. 5-12 

Zimmerman Leahy Garage 

Rocky Mount, N. C April 4-8 
Tobacco Warehouse 

Saginaw, Mich March 9-12 

San Bernardino, Cal. Feb. 17-27 





National Orange Show Bldg. 


oS ree Feb. 21-27 
State Armory 
Sheboygan, Wis Feb. 14-20 





New Eagles Auditorium 





Sioux City, Iowa March 3-6 
Auditorium 
*Sioux Falls, S. D March 2-5 





Spokane, Wash......... Samiibineiia lieth Feb. 16-19 
State Armory 

Springfield, Il 
State Arsenal 


Springfield, Mass.............. Feb. 28-March 6 
Municipal Auditorium 


Feb. 9-12 








*St. Louis, Mo Feb. 21-26 
Union Market Bldg. 
St. Paul, Minn......... ...........Feb. 5-12 


Twin Cities Show 


*Will have special shop equipment exhibit. 


Toledo Feb. 7-12 





Civic Center Garage 


0 eS es | le 
Armory 








ee, We!) Se (2 Feb. 17-19 
Southern Idaho Automo®file Show 
Worcester, Mass Feb. 10-12 
Wichita, Kans Feb. 22-25 
Exposition Bldg. 
Wilmington, Del Jan. 31-Feb. 5 
ZAanesville, O. Feb. 28-Mar. 5 
Races 
A. A. A. 
pS June 11 
Altoona, P4.... ere ......5ept. § 
Atlantic City............. ustucaaegnii _......--April 30 
pS OE 9 a aa _.. Sept. 24 
6 a Ee oe a May 9 
CRePiette, We. Cyccec--------s--: iemncineiiiniian Nov. 11 
SNA ED TERA 
a ernscinntenennsinannenin ....April 21 
ee 
Fe eee ee Feb. 22 
OO a 
a er er eae Nov. 27 
EE EE 
a ....-OCct. 123 


Syracuse. N. Y Aug. 27 or Sept. 3 





Conventions 


Automotive Equipment Association, 
Summer Convention, Portland, 
Ore.. ee re _.....Jvune 27-July 2 

Automotive Service Association of 
New York, banquet, Hotel Astor. 

Feb. 17 


North Carolina Automotive Trades 
Association, Asheville, N. C...— - 
March 14-15 








8. A. E. 


French Lick Spring, Ind., May 25-28— 
Summer Meeting. 


COMING FEATURE ISSUES OF CHILTON CLASS JOURNAL PUBLICATIONS 


February 19—Automotive Industries—Ninth 


Annual Statistical Issue 








Hudson Earnings 


DETROIT, Jan. 29.—Net income for 
the 13 months ending Dec. 31, of $5,372,- 
‘74.06, after deductions for expenses, 
lepreciation and allowance for federal 
taxes, is reported by the Hudson Motor 
Car Co. This balance, which equals 
53,36 a share on the outsanding capital 
stock, is available for transfer to the 
urplus account. 

During its previous fiscal year ending 
Nov. 30, 1925, the company reported net 
income of $21,378,504, equal to $16.07 a 
hare on the capital stock, then out- 
standing. 

President R. B. Jackson, in issuing 
the statement, declared that during the 
vast year the cost of making plant ad- 
‘itions to provide for increased capac- 
‘ty were reflected. “The business for 
he first quarter of 1927 started with 
he strongest demand we have had for 


ebruary 3, 1927 


years—already we have increased our 
February and March production sched- 
ules to meet the retail sales require- 
ments.” 


Seasonal Employment Decline 

WASHINGTON, Jan. 29.—A_ sharp 
seasonal decline in employment in the 
automobile and accessory manufactur- 
ing plants of the country is reported 
to the U. S. Department of Labor in its 
January telegraphic survey of employ- 
ment conditions throughout the country. 
All reporting manufacturers indicate 
they will be on a full time basis again 
by the middle or end of February. Em- 
ployment as a whole showed a consider- 
able decline during December, and 
“during the last ten days of the month 
part-time operations were generally in 
effect in the major industries. 


White Advances Fay 

BOSTON, Jan. 29.—Perry S. Fay, who 
has been Boston district manager for 
the White Co., has been advanced to 
the position of vice-president for the 
northern region with headquarters in 
Boston, in charge of all the White 
motor truck and bus sales in New Eng- 
land and New York State, excepting 
New York City. Norman Robler, for- 
mer district manager of Providence, 
will succeed Mr. Fay as Boston district 
manager. 





Race Card for Abilene 

ABILENE, Tex., Jan. 29.—An inter- 
esting bill of automobile races will be 
held here July 4. Abilene’s dirt track 
contests always create much interest 
in West Texas. Decision is to be made 
later as to purses for the Independence 
Day events. 
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WT. PASS. BODY SHIP 
AUBURE STYLE. PRICE | WT. PASS. BODY STYLE. PRICE WT. PASS B | SHIP 
— CHEVROLET “v~ an . BODY STYLE. PRICE | WT. PASS. BODY STYLE. PRICE 
conecece 2-p Roadster $1, 096 1785 2-p Roadster $ 52 NT és , 
ath 6-p Touring 1146 1865 5-p Touring oa ‘—”’ Custombuilt’”’ 
3040 6-p Sport Sedan 1,195 2005 2-p Utility Coupe 62 svee 6 f-p 0 Readater $2,8 — SS ee $1 
3080 5-p Sedan 12 2110 6-p Coach 5 | 3850 6-p Touring B00 | nnn o-nnns Roadster 600 
3040 6-p Wanderer Se’n 1 295 2185 5-p Sedan 595 | 3850 4-p Coupe 2,800 | 3560 4-p Brougham 1,575 
a 1345 _ 2-4p Cabriolet 4: 4100 5-p Sedan aes 3685 7-p Sedan m 1.875 
2- eee 85 5-p Landau Sedan 745 | 6-p Conv’t. Sedan 3,750 | > 1,750 
——~ $2 Roadster $1,395 | CHRYSLER ELCAR HUPMOBILE 
3390 6p Brougham 17495 “50” “6-70” “A-1" 
90 6-p Sedan 2145 &-p T 2580 4- 2620 6-p Tou 
3390 5-p Wanderer Se’n i 148 ope 42? Roadster $ 4 oeae 5-p vee ong eg tt: 2800 oe ww = eg 
“8-88” — a 795 p> Secas 1395 | 2800 2-4-p a 1386 
3180 i oe sn 2410 6p Sedan 780 a — — ee 1388 
- & kk.” ””6Ch[— > ‘Landi mln je Sater “E-3" 
ne 7 ie mrdou soaan 6/38 E3 Basen Leg] Hi 3 Eiuoe Ett 
3380 35 - aeee r ; —_— 1,790 7-p T ' 
2450 a td Sedan 2,095 | 2570 5-p Touring $1.0 as a 3355 3-4-p eg eee 
3450 5-p Wand 2,195 | 2545 2-p Roadster 148 _— 3465 3-4-— Coupe ‘345 
erer 2,245 2605 2-4-p Roadster ete +4 7-p Touring $2,265 3515 5-p Brougham ware 
(146 in. W. B.) 2720 2-p Coupe <~ 20 2-4-p Land. R’dster 2,295 3E26 S-p Sedan 2°345 
4200 T-p Sedan $2,595 | 2795 3-5-p Coupe nee | sate 2-4-p Roadster 2315 5 5-p Victoria 
Pp Sedan $2,595 2795 J 1,245 | 3710 Rus ’ 3360 7. 2,345 
»595 28 5-p Coach? 1.145 | 3895 5 Pp Brougham 2,195 | 3360 P Sedan 2,495 
BUICK “115"" 2835 5-p Sedan 1.245 4245 a —— 2,465 7-p Sedan Lim. 2595 
2845 2-4-p Roadster $1,195 Sel ; _ 2,765 | JORDAN 
2955 5-p Touring 1,395 | 2845 2-4-p Roadste ERSKINE “gy 
8020 2-4-p Coupe 1/195 2930 8 5-p Phaeton. be tt — 4 
3110 4 oo ~wo 1,195 2905 5-p Sp. Phaeton wey 5-p Tourer $ — 2-D Playb ir, 04 208 
‘ oupe oo me | steecres 4- . ° “@ wen - oy 
3230 5-p 4G. ‘eetan Ene 3000 wa Roper © 1,595 ~-p Coupe + inpenene 5-p Sedan ath 
_..-  §-p Town Bro’m ‘a7 3090 6-p loins 1,645 |} ~""" we Sedan _ 995 “J-1" , 
“120” ef 1 3150 =6-p Royal Sedan 1'698 a 995 | 2915 4-p Play 
0 al my rown “ee 12.99 a ’ 
+44 . Coupe $1.465 a edan 1,795 - Super Six 3200 ava), Victoria 1,945 
3765 6-p 4d. we me 1,395 (185% in.® 2260 #4 Speedster $ 750 | 3200 “> teen. ‘Whetente 2,195 
“128” 1.495 | 3995 5-p Phaeton ss > Coach — hn gl 
(128 in. W. B.) 4220 gy —— e506 | 2810 Sp Sedan 735 | s490 — 
35 _ “ . oupe , O5 “ . Sedan 4d. 785 5- 
aeae > & Roadster $1,495 | “456; 5-p Sedan 378 30 5-p DeL. Sedan iS) | 3470 > — Gotan $2,495 
8805 4 Pp Sp. Touring 1.525 4260 5-p Sedan A 795 . Victoria 2.49 
‘-p Country Club 1,765 (192% in) (095 | FLINT KISSEL 
ecccscce - e n. “s ” os 
.. %-6-p Conv’t Cou 1,850 | 4090 0 4- : oe oa te 
3940 $-p Brough. Beran 17925 | 4066 2p Cabriolet ett 2580 65> Del. C 735] 30380 6 “1 a _ 
-P edan c++ . e oach : aeton 
CADILLAC 1,995 (198% in.*) i 1,075 | 3160 eg Speedster #2 00s 
—— eee 5-p Sportif 2745 4- 3300 B- upe R'dster 1,896 
a a pay 7-p Sedan xt 2750 Hs a $1,360 a egg ew: 1,695 
41705 - Gams 4260 7-p Sedan Lim. esos | 2885 4-p Sp me 1'260| $440 5-5 Bros Bro’m _1,795 
p Brougham $2,995 | 4268 SP Town © ' 2890 4- - Roadster 1,495 | .. ; ro’m Sedan 1,896 
——. 7 37100 | ~ scie a s.a95 | 2890 4-p Coupe R’dater 1,495) S-p Conv’t Bro’m 2,295 
4270 5-p Sedan $195 | extra cost. 3010 6-p Brougham 1,450 (131 in. W. B.) 
,250 ' 
ones :. Sport Coupe 3,500 *Overall length. “80” 3225 Hi Febery $1,785 
p Sport Sedan 3,650 | CUNNINGHAM ist. W. BD jr 5-p i. i ’ Lae 
iti (138 in. W. B.) “yi +443 2 eateter $1,645 . . Sedan ss 2.096 
-p Sedan 4500 4- , ouring 1450 | -p edan 
4480 7-p Imperial ett: 4600 7p Peas eet 04 al Touring 1,645 “657 — 
a ee 5000 6-p ‘Limousine z.e00 nl Sedan 1925 ig olga 
. . ,100 waned, Umasiie 5-p Phaeton 5 
300 8 Genet € 33,080 | ASAE “6-70” oe (130 in. W. B) | 4-p Speedster $1,885 
-p Conv’t Coupe 3,460 oo 4-p Roadster $3,500 7-p Sedan $2,125 | 4 se R’dster 2,095 
(138 in. W. B.) 800 4-p Sp. Tourer 3500 | FORD — SS eee 1,895 
4286 7-p  Tourin 3700 4-p = Phaeton 500 —_ wee S-p Spec. Bro’m — 1,996 
4275 6p Ph K $3,450 200 4-p Petite Coupe 4.500 — p  Bro’m Sedan 2,095 
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++ ee 3996 | 4800 7-p Sedan 700 | 1972 6-p Tudor Sed ~ = een 7-p Touring 1 
7-p Suburba 4,750 | 2004 edan = 495 | -...---- 4- $1,985 
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200 2-4-p Roadster $1.6 000 S-p Sedan 1'59§ | 3230 5-7-p S orla 2.749} 3565 5-p Brougham 2°195 
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COMOBILE—Continued wT. . BODY STYLE. PRICE | WT. PASS SHI 
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Distributors and Jobbers 
‘n the Automotive Ignition Field 


We Offer You Exclusive Territorial 
Franchises on LEPEL CONVERTERS! 





Big Turnover— 
Steadily Mounting 
Sales... ina 


Attach it to the Plugs— 
Not a spark gap 


List Price, $1 Each 





Pump pressure (lbs.) 


Nozzle pressure ( eeeeer eee eeeeeeeee 1 
OS en — eeeee 
yiecharge, (gallons per minute)....... —_— # ii €@é@ieie = 
epower developed................. 716 ee 732 
ee eee eeeeee 54.1 *e¢-e 
*eeee 57.6 
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City of Mant pester 


Aeadquarters of Fire Bepartment 


O$htice of Chiet ot Wepartment, Central Mtation 
Ra. 12 Vine Street 





Manchester, P. B®. decesrer a 


Lepel Ignition Co 
117 West 63rd Street 
New York City. ‘ 


Dear Sirste 


, On November 24 192 
eagrave #17491. The ini 6 @ capacity test was mad 
sent and the nitial run was made wi e with our Engine é 
final with Lepel Converters athaches en ete equip- , 
In both spark plugs. 
ing water through two 150 fto Sines oy “parting from a 
nozzle, the duration be ft. lines of 26° hose si canal and deliver- 
necessary $0 make rage a miemen. In the Saha taee ae hs ene 
e no misunderstandi ixture at the carburetor, — 
opened to its iiilent taheut state that in each test ae Gene a 
. as 


Below is a tabulation of the two tests 
# 
Regular ignition. With a 


Vacuum Gauge (inches) 


eee eee ee ee eeeeee 


Further comme 
nt is.umnecessary; the test speaks for itself 


Yours truly, 


Chief of Dept. 











Fine Repeat Business 


Sales-compelling demonstrating 
machines loaned free—will win you 
good profits. Seize the opportunity. 
Get behind Lepels. 


Not another ignition experiment—the 
Lepel Converter has proven itself on 
hundreds of thousands of automo- 
biles, motorcycles, tractors, motor- 
boats and airplanes. 


Fire Departments, Departments of 
Police and Public Safety, Traction 
Engineers and Automobile Manutfac- 
turers acclaim it. 


Read this letter from a Fire Chief. It 
‘s but one of hundreds that are in 
our files testifying to the astounding 
results obtained through installing 
Lepels. 


LEPEL IGNITION CORPORATION, 117West 63rd St., NewYork City 


HOTTER SPARK 
PLUG ALWAYS FIRES—CLEAN PLUGS STAY CLEAN 
LESS DRAIN ON BATTERY OR MAGNETO 
FASTER “GETAWAY”— HIGHER GAS MILEAGE 


L 


Distributors and Jobbers: There’s good money for you selling Lepels. 
to obtain exclusive franchise for your territory. Write today for our new operating 


Here is your chance 


J 


plan! 
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NOTHER forward step in spray paint equip- 
ment marks the introduction of the new 
Brunner Model 300 Spray Gun. 


Here’s a gun developed by expert engineers, 
long experienced in the building of pneumatic 
equipment, to meet better than ever before 
the needs of the practical spray paint man. 


Light weight, strong and durable, nicely bal- 
anced, easily cleaned and readily adjusted to 
handle lacquers or enamels, undercoating and 
chassis paint, high-speed work or careful touch- 
up jobs. 


Absolute standardization and interchange- 
ability of parts means freedom from tie-ups 
and delays. 


Notice its many features and you’ll realize 
why we claim it is the best gun on the market. 


BRUNNER MANUFACTURING CO. 
UTICA,N.Y. 


Kansas City, Mo. San Francisco, Cal. 
Toronto, Ont. 


Model 811 
Paint Spraying 
Outfit 
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New and better features 
| mark the Model 300 Gun 


A Fanorround spray with [TD Forked bottom grip 


. & twist of nozzle cap. prevents tipping and 

é a provides a natural place 
3 for material hose when 

us a — 4 < oO 

> & Positive screw top, 1'4 used with pressure of 
5) gravity feed. 


a turns lock it. 


A comfortable grip, fits 
any hand. 
Spun aluminum quart 
cup—opening large F Easy trigger control by 
enough for easy clean- 2 or 3 fingers. 
ing. 


G Air hose connection can 
be made either above or 
below hand. 


Substantial hanger ring 
balances gun when 
hung up. 


Air hose connection 
light, strong and leak- 
less. 


J Body of gun is die-cast. 
All parts machined with 
special jigs and fixtures. 
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former COMPETITIVE DEALERS 
have joined WILLYS-OVERLAND 
since September first 








f i 
6/Q9 


w N four months, more than 800 new dealers have 
» joined Willys-Overland. An average of 47 a week 
“ —truly an amazing record! There must be some 
bio reason for such a wholesale enlistment in the 
Willys-Overland ranks. We wanted to make sure 
what that reason was. So we asked every one of 
these new dealers why he had given up the com- 
petitive line for ours. 





Get Complete Franchise Details. Sales Department, 
Willys-Overland, Inc., Toledo, Ohio. Willys- 
Overland Sales Co., Ltd., Toronto, Canada. 





gee Hy 
3 . 


) VERLAND 





; % Fak 
ea, i ~~ 
ae 
. — J 
oy i. 
st 
ee 2 , 

















es 


‘ebruary 3, 1927 MOTOR AGE 51 


+s HERE ARE THEIR ANSWERS:;::::; 


5 | ‘4 said ——** Complete Market Coverage.’”’ 


4 2 said ——**Sales Appeal of the Whippet.’”’ 





Q/ sald * Profit Possibilities of the Line,’ which 
| is but another way of saying ** Complete 


Market Coverage.’’ 





3 / said ‘The More than fair policies of your 


company.’ 


mentioned the sales appeal of handling a 
Knight motored car. 


J),,~ the one big reason 1s the first. 

i )J/i#£ The figures show that. It’s the 
reason why you and every other progressive dealer 
should be keenly alive to the unequalled possibilities 
of the Willys-Overland line. In just three words— 
three important words—you have the reason why the 
bulk of these dealers turned to Willys-Overland— 
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3 Plan! 


Yes, a new and mighty profitable selling plan oe you and every 
other Storage Battery dealer on the world-famous Philco Diamond Grid Startin: Battery! 
Mail the coupon below. 

We will then send you the full details of this great sales plan—the 
most effective Battery selling campaign ever inaugurated. 


When PHILCO announces a new selling plan, it means something. 
Our amazing record with Philco Socket Powers proves this. 
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From nowon you will “sell quality The Battery Service Station —The 
Philco Batteries, and sell them before old batteries Storage Battery dealer today is not making enough 
eo dead. And when you make a sale the proft money. His profit is far too small. We know it. And 
will be big. Service work will pay you. Cut price we are going to put the big profits back into the retail 
batteries will no longer wipe out profits You will be Automotive Battery business. The coupon below will 
in a real money making business. bring you the complete story in detail. 


Liberal Dealer Discounts 


cd 
ee To You 
Fre ee Oo ou: rs Another big feature of.our selling plan! We realize that the Battery Service Sta- 





Every Philco dealer will re- ie Liberal discounts and big Dollar Profits to the dealer' tion dealer controls most battery sales. The car owner 

a ceive FREE, distinctive prominent -out- * Discounts that the Battery Service Station should follows his suggestion. Hence we give you the proper 
: door signs; Sales Manual, ‘‘How to Sell & have and is entitled to. Quality Philco Batteries will discount, tremendous sales co-operation, a Trade-In 
Storage Batteries;’’ inspection card; be sold in volume—low-priced Philco Batteries for plan and an Easy Payment plan that you can handle 


those who can afford no more without the least trouble. 


Tremendous Natl. Advertising 


Full pages in The Saturday Evening Postand Liberty Maga- 
; 2 zine; full pages in the big Sunday newspapers. Entirely new Storage Battery 
pian for your business. We will operate = advertising —different than you have ever seen before. Advertising that will 
if for you. | _ | bring you quick and actual sales. 


. direct mail card; complete plan and in- 
— structions, and complete Service Manual. 


f Wonderful : 
Direct Mail Plan | 


Advertising that will advertise 
YOU— remarkably effective, inexpensive 









ES ote 
Sy 






















AU TOMOBILE 
Starting Ba atteries 


SE SAS SET et eI SAE RG MO CORE 
SN 











Free Coupon 


‘Philadelphia Storage Battery Co. 


Ontario and C Streets 
‘Philadelphia, Pa. Dept. 5152 
GENTLEMEN: 


Please mail at once, without cost to me, full and 
complete details and descriptive literature on your new 
selling plan on Philco Automobile Starting Batteries. 
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Sign and mail 
‘this coupon today! We 
will reply at once, sending 

you the full details of this new 
selling plan, the discounts, the ad- 
vertising, the direct mail dealer plan. 
Sign and mail the coupon at once. 
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NAME nsateaieainenasoinaibilieigitas 
Philadelphia Storage Battery Company §  ADDRESS___ } es 
Dept. 5152 Ontario and C Streets, Philadelphia, Pa. H. B. B. R CITY erteenmeneensivaniieee TIE iiccrspmenaeicamsecmnatelD 
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Sell the Man with a New Car 
a Williams’ Automotive Set 


Few cars come equipped with complete, trust- 
worthy sets of wrenches. And when one of 
your customers buys a new car, it’s your 
chance to sell him a SET of Williams’ 
Wrenches. 


Williams’ Automotive Sets. contain 
only Williams’ Superior Drop-Forged 
Wrenches, made from the finest carbon 
steel, and finished in black enamel— 
baked on. The handy roll cases are 

of heavy Olive Drab Twill, bound 
along the edges and equipped with 
a web strap and buckle. 


“BIG TEN” 


% be 3 Wy { ohh —e j Pu,” be 7 
% ¥ ¥ rd < W> oom i 
A : \ i > Po : 


a>; . 
“lous Stand™ 









Every Set is carefully selected to 
give maximum usefulness with 
the fewest possible wrenches. | 

They’re trouble insurance for : 

the car owner — and they . ee AY @ a 0 
build big profits for you. 


ILLIAM 


. Williams’ Automotive Set No. 

/2USS 5/80C \ 4, shown above, contains six 

9/16 SAE ‘4 wrenches caring for the twelve 

most popular nuts and cap 

screws. Below is a more com- 

plete set for mechanics and 

service men. Williams’ Auto- 

motive Set No. 10, covering 

nuts and cap screws from ¥% in. 

to 1 in. No duplicate openings 

in either set. Write today for 

booklet describing complete 

line of Williams’ Wrench Sets 
—They win turnover. 


J). H. WILLIAMS & CO., “The Wrench People”’ 
New York BUFFALO Chicago 
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The first Knight-Engined car 
in the lower price range 


Over a period of years, public preference has 
been turning steadily to the Knight-Engined car. 


Permanent freedom from carbon-grinding and 
valve-adjustment appeals strongly to the car- 
owner. The absence of valve-stems, valve- 
springs, cam-shafts and push-rods represents a 
great reduction in repair bills. 


And the performance of the Knight Engine im- 
presses immediately with its flexibility. 


The Falcon-Knight is the first Knight-Engined 


car in the lower price range. 


FALCON MOTORS CORPORATION - - MAJESTIC BUILDING, DETROIT 


Falcon-Knight 
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Bull ‘Dog 


FOOT ACCELERATORS 
an¢ PEDAL PADS 


She Best for FORDS™SN 


The New and 
Striking Bull Dog 
Counter Merchan- 
dizer is furnished 
free to dealers with 
10 Bull Dogs Accel- 
erators and 10 sets 
\ of Bull Dog Pedal 

Pads or 20 of either. 








Winning the Volume Sales 


For years Bull Dog has been first in 
accelerator sales by an overwhelming 
margin. This year with the New Bull 
Dog Model C—which fits all Fords— 
Old Models, New Models with Hot Spot 
Vaporizer—any model equipped with 
regenerator or special carburetor— 


your volume will be even larger than 
ever before. 

In addition, Bull Dog now offers you 
another big selling line—Bull Dog 
Cushioned Pedal Pads for Fords. Ford 
owners are waiting for these better, 
non-slip pedals. 


The WH. Thomas Mfg.Co. Spencer lowa 


World's Largest Te pee o) a Avie) a -Nelel-31-3 a tne) af 
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By Holding Motor Cars DOWN 


Here! Now! By a new principle of spring control 
you can “stop that galloping,” prolong car life, increase 
mileage, reduce spring breakage, save tires, and capture 
a new profitable market with— 


The NEW TYPE 


Hexdees are attached to the 
ends of the springs—become an 

integral part of the springs them- 

selves. They control spring 

action by building up interleaf 

friction in amounts directly 

proportional to the force of the 

bumps — without interfering 

with normal spring action. They 

check BOTH the down-thrust 
and the rebound. 


‘4 


for Complete Set 


$815 


Complete Sct for Fords 
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Why 
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| Designed for Spring Control 


by the Manufacturers of “Detroit Springs,” which 
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They Boost Your Profits UP 


At last! You can sell a REAL shock absorber at start- 
lingly low prices—one that is easy to install, quickly 
adjusted and, when permanently set, never needs servic- 
ing. For quick turnover and big profits sell— 


LOW COST Shock Absorber 


af ee OT 6 RTE eS ES te 


DETROIT STEEL 
PRODUCTS COMPANY 
2286 East Grand Blvd., 


: Detroit, Michigan 
Look at the prices opposite. Remember that mo- 


; - . a : Please send me, C. O. D., at regular 
torists everywhere are buying genuine “riding com- F dealer discounts, a set of HEXDEES 
fort” at this low cost. Then you have the real reason iiniihiatemmitaaiimenda 
why the Hexdees dealer enjoys a most profitable 
business. 


Send for “‘Personal Trial’”’ Set 


Fill in the coupon opposite. It will bring you a 
set of Hexdees for installation on your personal car 
or demonstrator. This will lead to the installation of | 
a few sets on your customers’ cars. Then watch your | , | Address 
sales grow. —— 
LO) Car Distributor O Car Dealer 
O) Repair Garage Owner 
0 Service Station Owner 





are Standard Equipment on over 40Cars and Trucks 
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Arrow Head’s most complete and 

flexible up-to-date line assures 

ee ee , > J quick service on the 4000 most- 

It® ef so ss : called-for fits and applications, 

See SS _ A including practically “all motors, 
all years, all models.”’ 





Dependable 
Products 


Quality Where Quality Counts Most— 
at the Heart of the Motor 


Arrow Head has grown to be an important factor in the auto- 
motive industry by specializing in the perfection of the piston 
and pin — those parts that “take the punishment” and produce 
the transportation. 





Arrow Head specialized facilities are so large, so modern and 
so flexible that many motor manufacturers have found it 
more economical and better policy to use Arrow Head pistons 
and pins as standard equipment rather than to manufacture 
for themselves. 


Arrow Head piston and pin assemblies, delivered complete 
and ready for installation, greatly simplify such problems as 
inventories, stock turnover, inspection, fitting, leftovers and 
high cost re-runs in connection with both equipment and serv- 
ice. We invite inquiries and the opportunity to figure on speci- 
fications from the simplest to the most difficult. 


ARROW HEAD STEEL PRODUCTS COMPANY 
Bufialo MINNEAPOLIS, MINNESOTA Chicago 


row Head | 


A Pistons ) Piston Pins 6 Axle and Drive Shafts 
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More than one of every five 
new cars is Carter-equipped. 
Each year more than a million 
tactory-equipped cars bear trib- 
ute to the development of the 
Carter plain tube principle, and 


its uniformly proficient results. 


More than 1,000,000 a Year 


Asan OC f? product, this 
carbureter has Carter pioneer 
engineering experience behind 
it, and also the guarantee and 
responsibility of the great 
parent institution — American 
Car and Foundry Company. 


CARTER CARBURETOR CORPORATION, Saint Louis, Missouri 


BURE 
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| CALEER’S Polish and Cleaner is 
made for use on lacquer finished cars 
and on enameled surfaces. 





It will remove road film, and keep a car 
looking new by restoring the beautiful 
finish fine cars have when they leave the 
factory. 





Car owners everywhere have accorded 
McAleer’s Polish and Cleaner enthusiastic 
acceptance because it restores the luster, 
leaves a smooth, hard finish and will not 
gather dust. 


Remember, McAleer’s Polish and Cleaner 
is made for cars finished in lacquer. It is not 





‘POLISH | 


and 


he | ed a 7 aay ba ews Body Company se 
Fisher Body St. Louis Company e Biddle & Smart Company a 
Duco and other Hayes-Ionia Company Fleetwood Body Corporation | .. 
LACQUER FINISHES Rickenbacker Motor Company a be Budd Mfg. Company | 7 
- Rolls-Royce The Nash Motors Company hoe 

© H.M“ALEER MrG. CO Stutz Motor Car Company Durant Motor Company = 
DETROIT. MICH. Robbins Body Company Briggs Mfg. Company es 

Reo Motor Car Company The Baker-Roulang Company ae 

Nordyke & Marmon Company H. H. Franklin Mfg. Company Pes | 

Packard Motor Car Company Edmund & Jones Corporation . 

The Philips Custom Body Company  Gotfredson Corporation a 

Paige-Detroit Motor Car Company Ford Motor Company ' ae 

General Motors of Canada, Ltd. The Fisher Body Ohio Company 5 oe 

Hayes-Hunt Corporation The Pioneer Body Company i; 

Wills Sainte Claire, Inc. Chevrolet Motor Car Company i: 

Duesenberg Motors Company Lincoln Motor Company oe 

Chrysler Corporation Peerless Motor Company _ 

| : ‘, 





a relic of varnish finished car days. 


McAleer’s Products are used in these factories: 


Dodge Brothers, Inc. 


Jordan Motor Car Company 


McALEER’S PRODUCTS 


4718 BURLINGAME AVE. 
DETROIT, MICH. 


C. H. McALEER MFG. CO. 
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GOOD BUSINESS storage battery dealer and service station. The Philadelphia Storage Battery Company offers 


a new and sensational selling plan on Philco Automotive Starting Batteries—a plan that 
ALL YEAR ROUND: puts the profits back into the storage battery business. ) 


Bis Dollar Effective 


Profits forDealer Direct Mail Plan 


Yes, liberal discounts and Big Dollar profits to The car owner depends upon you to advise him 
the dealer! And from now on you will sell profitable, quality bat- on his battery purchase. Hence our advertising is going to advertise 
teries. Most every sale a big-profit sale; in addition, low-priced Philco YOU. We have originated for you a very effective, inexpensive plan 
Batteries for those who can afford no more. The opening gun for for your business. We are going to operate it for you. Send coupon 

















real profits and against the cheap, gyp, no-profit batteries. below for full details. 
ER eet en. Meme AL IE ESR REPL Md ee PEE: SST RR 9 SS SSSR 
* 





That Is Going 


Our big, national advertising campaign is going 
to be a wenden factor in this selling plan. Full pages in The 
Saturday Evening Post and Liberty Magazine; full pages in the 
big Sunday newspapers. Entirely new storage battery advertising — 
different than you have ever seen before. 


Jo Bring Actuak Sates! 
Here will be advertising that will bring quick 
and actual sales and inquiries for information. Our national adver- 
tisements are sure to be read by the car owner—read and acted upon; 
our story will be new, vital and impelling Predominating advertise- 
ments that will blanket the entire United States. 








5 atterie P 


2 “Te Ve VEY distinctive, prominent outdoor signs; 
lead J sales manual, “How to Sell Storage Batteries,” 
complete sales plan and instruction book, and Service Manua' 








> Sign and mail this 6 ee ea Sa: GR Oe GREE BEE Die: Gyo srs. 
4 coupon today! We will re- cet Free Coupon 


ply at once, sending you 





~ 


the full details of this new , Philadelphia Storage Battery Co. 
. . ' Ontario and C Streets 
selling plan, the discounts, = Philadelphia, Pa. Dept. 5052 
the advertising, the direct- © GENTLEMEN 
mail plan. Sign and mail . Please mail at once, without cost to me, full and 


complete details and descriptive hterature on your new 


the coupon at once. selling plan on Philco Automobile Starting Batternes 





= NAME__ 


Philadelphia Storage Battery Company cation 


Dept. 5052 Ontario and C Streets, Philadelphia, Pa. (HBB. ff 





GOs OU te STATE 
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List Price 
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ences with ( B | FY Burner 


manufac- WS Pr ak Ge and Two 
turers and meee £8) | | | Balloon 


repairmen re i / | Mandrels, 
and em- oe" | only 


bodies the 


latest 198, ; a s 
develop- j 


ments ; ; a Less trade discount 
in tire re- kip | Ss 


pairing 7 ~~ ) . Ask your 
. = | | A Jobber’s Salesman 





The New Repair Method 


for Balloon Tires—Takes Little Room 


UST the thing for the average repair shop and service station. Simple and 
compact. Handles all sizes of high and low pressure tires, yet takes up very 
little room. And its cost is so small that a few repairs will pay for the machine. 


The use of mandrels that exactly fit each size of tire, and the unique tape tension 
device. make it especially desirable for the methods described in the new 
Manual issued by the Rubber Association. 


This vulcanizer has met with great favor with tire repairmen throughout the 
world and many tire manufacturers are using it today in their repair depart- 
ments and schools for repairmen. 





90 PER CENT 
BALLOONS 


In 1926 nearly 90% of 


the tires made were Bal- 


loons. Another year or 
two will see the last of VV | | Li AN | 7 E RS 
high-pressure tires on 


passenger Cars. 











Balloon Tires, with pos- Write for book, “Balloon Tire Repairing” 
sibly 25,000 miles built which fully describes and illustrates this 
into them, will not go to wonderful new vulcanizer 


the junkman because of 


stg Wie ct ag THE SHALER COMPANY 


them fixed right. You 2(5 Fourth Street, Waupun, Wis., U.S. A. 
ought to see how the re- 
pair work comes to shops World’s Headquarters for Tire Repair Equipment 


when their customers 
find out that it can be 
Beate done well. 
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Cork-Seal In Time 


Save a Regrind 


It is true that the engine properly fitted with Cork- 
Sealed Piston Rings in time, will run for many 
thousands of miles above normal, before requir- 
ing a regrind. 





And it is also true that an engine equipped with 
Cork-Sealed Piston Rings will deliver more horse 
power at the rear wheels than one equipped with 
ordinary rings. 


These are facts because here is a piston ring built 
on the principle of a packing ring. It reduces 
wear and eliminates blow-by. 


Factory branches use it for replacement, and in 
dealers’ stocks it turns over fast and with a liberal 
profit. 


dsk for complete information. 


CORK-SEALED PISTON RING CORPORATION 
2332 Michigan Avenue —— Chicago 


OVER 60 DISTRIBUTORS FACTORY CANADIAN DISTRIBUTORS 
THROUGHOUT DENVER, COLORADO PURSER, BULL & Co., LTD. 
THE UNITED STATES TORONTO, CANADA 
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( HANSON 





THE GRIEFLESS SHOCK ABSORBER! 


Big volume sales through leading Jobbers and Dealers because the 
profit is not eaten up by grief. No Come-backs because no 
broken straps, no broken springs, no noise . . . . and incident- 
ally, absolute prevention of Preloading or Tying down 


of car springs always has been one of the basic 


principles of the Chanson Shock Absorber. 
GET THE FACTS NOW! 


SQUEAKS 
AND NOISES 
absolutely pre- 
vented by a 
omen stationary brass 

brake drum 


ASK 
YOUR STRAP 


carrying a 


JOBBER “pounds 


— IT IS 
POSSIBLE 
to give -8 turns 
to spring drum 
—only use 4 


WE URGE YOU TO ASK FOR A DEMONSTRATION 


ws. 
= 





Made by 


ILLINOIS IRON & BOLT CO. 


Established 1864 
CHANSON DEVICES DIVISION 
Dept. 218 


Manufacturers of CHANSON Car Heaters 


a. 
m?** 


Carpentersville, Ill. 


= = of travel doing 





WEAR IN 
STRAP 


fully protected 

" 6>by an ever turn- 

ing, full floating 
friction ring 


MAIL 
THE | 
COUPON 


9 INCH 
RESERVE 


of travel and strap F 
on the lower 
spring drum 


TENSION omanamnmen 
SPRING 


capable of 6 feet 


1 foot of work 























ILLINOIS IRON & BOLT CO., 
Chanson Devices Division, Dept. 218, 
Carpentersville, Illinois 


Gentlemen: Please rush prices, discounts and full informa- 
tion about Chanson Shock Absorbers. 





Name................ ee 





Street......... fT a ae 








ere eee eee ee ...State.... 








Jobber’s Name... 
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VOTOR AGE 


It is easy to understand why the Vulco 
Tire is quickly forging to the front in 
popularity. More than 10 million motor- 
ists have for years used Vulco products— 
they have learned that the name Vulco 
always stands for quality and service. 
That’s why the Vulco Tire is so rapidly 
becoming a leader. 


\ 


‘Built for Miles 
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Don't Sell Valves One 
by One—Sell a Whole 
Set—It Pays , 








You can do it if you say to the owner: 
“A new set of exhaust valves gives 
you a new engine; less than that 


9 


brings it back to the shop.” A com- 
plete, clean, high-grade job pays both 
parties better than piecemeal patching. 


THOMPSON PRODUCTS, INCORPORATED 
General Offices: Cleveland, Ohio, U.S. A. Factories: CLEVELAND and DETROIT 


Bent, forget that distributors also 
ham om pon and Starling Crank. 
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‘INSTEAD-I HAVE 


SOLD 4 TIMES 
AS MANY” 


One of Pierce-Arrow’s most successful distributors writes: “I predicted 
that I would sell 3 times as many of the new SERIES 36 cars as I sold of the 
SERIES 33. But please revise that estimate immediately. I've been selling over 4 
times as many—and I'll soon beat that pace. I never dreamed there were so 
many people in this wonderful new market that has been opened up by our 
greatly lowered price.’’ The Enclosed Drive Limousine and the Seven Pas- 
senger Sedan of the SERIES 36 are priced at $5875 where the same body 
styles of the SERIES 33 were $7000— and the SERIES 36 models are im- 
measurably more beautiful! To reputable business men, the Pierce-Arrow 
franchise — including the right to handle the moderately priced Pierce- 
Arrow SERIES 80— offers real opportunity. A number of good localities 
are open for the right kind of representation. Write or wire. « * & 
THE PIERCE-ARROW MOTOR CAR COMPANY, Buffalo, N. Y. 


SERIES 36 


*" 
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eCNEW DUAL VALVE SIX 


PIERCE 
ARROW 
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(simme a spark plug 


Means 


“Fix that engine” 


—and one plug won't do it! 


Tuts business of replacing only 
one plug at a time is all wrong. 
For then the motorist has one good 
plug and three, five or seven or 
eleven middling to poor ones. 
They can’t fire alike—it isn’t pos- 
sible. Some have more carbon 
than others, some wider gaps than 
others. Just a fraction of a second 
difference in the firing of one cylin- 
der robs the engine of its purr. 

To restore that pep and pick-up 


h 











that the motorist wants, replace 
spark plugs in sets. That’s the way 
to give him what he wants when 
he says, “Gimme a spark plug.” 
That’s the way to give satisfaction 
in service. 

To make it easy for you, Split- 
dorf has put a price of 50 cents 
on all Splitdorf Spark Plugs. 
There’s a type for every engine. 

Splitdorf Plugs are absolutely 
reliable, uniform, dependable— 


Reg. U. S. 
Pat. , 








tw MN 


. Special 
4. Center electrode 
5. Asbestos yarn 
6 breakage. 


6. Semi-petticoat 
struction. 


™ 


steel electrode. 


“i 


copper-asbestos 
seat to protect porcelain. 
threaded and 
cemented solid into insulation. 

gasket 


vibration and prevents porcelain 


anti-carbon 






and the low cost of a full set helps 
you sell the motorist on the idea 
of replacing all his old plugs. 
Splitdorf Spark Plugs for Fords 
are packed in special cartons in 
sets of four to retail for $1.75—an 
unequaled value with a strong 
appeal to the economical Ford 
owner. Splitdorf Electrical Com- 
pany, 392 High Street, Newark, 
N. J. Subsidiary of Splitdorf- 
Bethlehem Electrical Company. 


All this for fifty cents 
l. Splitdorf “775” 


2 lator. 
. Two-piece construction. 


Porcelain Insu- 


gasket 


absorbs 


cone 


. Special corrosion-resisting alloy 
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the World in Performance? 





U.S. °<s-inch Drill 


only $ 7 S 





and General Garage Work 


VER since the first cylinder was honed, U.S. Drills 

have done this work in a masterly way. The ”s-inch 
model is particularly efficient for this work because Consider It 
it is designed and built for continuous, heavy duty Point by Point 
work at full rated capacity—400 R.P.M. under load. this aritrembosies attehe fine fea- 


tures, first offered in U.S. Drills: 


It turns out job after job at surprisingly low main- Powerful, fan cooled “universal 


motor for A.C. or D.C. Heavy 


tenance cost. Between honing jobs, it answers every = “uty SKF Ball Bearings. Chrome 


nickel steel gears, hardened, run- 


drill need for general heavy duty work about the shop. ning in grease. Quick make, quick 


break, 2-pole trigger switch. Silk- 

° ° ° wound armature. One-piece com- 

Get the record of U.S. Drills—of their fine mechanical mutator head thae prevents mis 
alignment. andy nuts that per- 


construction—and consider them point by point. — mites brush replacements with. 


out removing commutator end, 


Then U.S. Drills will be your choice, too. and many other fine features. 


Learn them all before you buy. 


Write for Catalog H 


THE UNITED STATES ELECTRICAL TOOL COMPANY 
Oldest Builders of Electric Drills and Grinders in the World 
Cincinnati, Ohio, U.S.A. 





Portable Electric Drills 


Grind ers—Polishers 





Export Sales Representatives—WESTINGHOUSE ELECTRIC INTERNATIONAL CO.—150 Broadway, New York City 


———— —_ 
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OTHER BOSCH 
AUTOMOTIVE 
NECESSITIES 


BOSCH ELECTRIC 
WINDSHIELD WIPER 








Double vision, two arm, electric 
windshield wiper, uneffected by 
engine speed. Gives fair weather 
vision when it storms—all 
can see all. 


BOSCH 
TRAFFIC-TUNED 
HORNS, Electric 


Four sizes and 
types of instanta- 
neous warning 
signals with dis- 
tinctive tones and 
eficient warning. 


BOSCH 





Gas-tight, heat resisting 
Bosch Spark Plugs give 
big, ribbon-like sparks for 
cold weather starting. 





BOSCH IGNITION 
FOR FORDS 


Automatic, dependable 







Bosch ignition adds new 
performance to Fords, 
improves power and 
gives greater mileage ty 


‘)) 
BOSCH UNIVERSAL 
IGNITION COIL 
4A, 
_ 


Replaces igniticn coils 





on all makes of cars and 

trucks. Gives Bosch 

a, y standard of depend- 
; 


able performance. 


BOSCH MAGNETO 


AND GOVERNOR 
FOR FORDSONS 


Automatic 
control for 
Fordsons 
Daves in oper- 
ation and im- 
proves the 
performance. 
Saves its cost 
im a season. 


BOSCH AUTOMATIC 
GAS SIGNAL 

















Entirely electrical in operation. 
Accurately records gasoline in 
tank and automatically flashes 
warning before tank is empty. 
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Sell your customers smooth riding 
comfort. Bosch Shock Absorber 
equipped cars travel free from annoy- 
ing bounce and jar. They glide along 
with a steadiness, an ease, that is 
akin to skating—exactly what motor 
owners want. It is the Bosch principle 
of control that makes them so desir- 
able, so efficient. Bosch Shock Ab- 
sorbers have no wearing parts, require 
practically no attention. No big stock 
or heavy investment is necessary in 
selling the Bosch—only two types are 
needed to fit all cars. Adjustable to 
balloon and regular tires. Nationally 
advertised and praised by motorists 
everywhere. Travel the smooth sales 
road with this Bosch profit-maker. 


ForFords(3-point Control) Set Complete$16.50 per set 
Medium Cars $15 perpair. Heavy Cars $20 per pair 


AMERICAN BOSCH MAGNETO CORP. 
Main Office and Works: Springfield, Mass. 


Branches: New York Chicago Detroit San Francisco 





ABSORBER 


BOSCH receivers are noted for their tonal quality, benuey 


of appearance and simplicity of operation. Wide 
RADIO range of selection is had in 5, 6 and 7-tube receivers, 


two-cone type reproducers and a range of power units. 
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¢cMore than 5,000 Hammett 
Motor Testers have been 
sold Nation-wide during the 
past 3 years! 
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esting Endorsement } 
HAMMETT Tester (Ss 
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The HAMMETT Motor Tester 
Gets Good Repair Jobs for Our Shop! 
ee 





receiving from Hammett users. 


With the Hammett Motor Tester, you 
can tell without guessing, where and what every slap 
and knock really is—and do it in 15 minutes! 
Hammett is not an experiment, but a practical, 
dispensable testing instrument that every modern 

‘In at nine and out at five” 
is not unusual for the repair job that is tested with 
the Hammett. Car owners appreciate this business- 


like system of repair work and always return, besides 
telling others. 


repair shop should have. 


The Hammett Motor Tester is guaranteed to do 
the work. It tests compression .... locates 
piston pin, connecting rod and main bearing 
knocks... locates leaky valves and rings without 
loss of time and guess work. Try the Hammett 
Motor Tester in your shop. If your regular jobber 
cannot supply you with a Hammett, send in his 
name and we will make sure that you are sup- 
plied. Dealers price, $13.50. 


Manufactured by 


HAMMETT MANUFACTURING CO. 


13th and OAK STREETS 





KANSAS CITY, MO. 


ARAGE and Repair men from the 
Atlantic to the Pacific praise and en- 


dorse the Hammett Motor Tester. 
That Hammett builds good will and added 


business is readily proven by Mr. Smith’s 
letter, typical of the many letters we are 


The 
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Let the Hall Hone open 
Business for You / 


Car owners are looking for the service station or repair shop that gives them 
guaranteed service. Let the Hall Hone open your doors to this business. Sell them 
complete motor reconditioning service this spring at a fair price with a profit on 
pistons, rings, pins,— even on the Hone itself. And you can guarantee every 
job against oil pumping, crank case dilution and compression loss. 


“HALL | The Hall is the only cylinder reconditioning tool 


RURNISHING | 
TOOL _ 


= S_ =S= 
—S———$ ao —.. o~ 
lines eos om 


combining both spring pressure and solid set in one 






tool. Pressure can be changed from spring to solid 
— or solid to spring without removing drill from the 
» Hone or the Hone from the cylinder. 
That's why many of the leading auto Price 


339 


For 
Hydraulic Brakes 


factories recommend the Hall to their 


service stations. Although low in price, 





The Hall Burnishing the Hall Hone is absolutely accurate 
Tool is designed for . 

‘ir 8 : ; o der any degree 
servicing both wheel and and perfectly rigid _ des. - - 
master cylinders of hy of pressure and gives a wider range for less invest- 
draulic brakes. Made in 

ar ment. 

three ranges | 1% to 


l6° and 1%” to 
) 4 Sold singly or in 
sets of two and three. 


1 13/16" and t74" te Ask Your Jobber 


—for the Hall.— the Hone that removes both the 





Write for circular. oval and the taper. Let it open new business and 
Price per new profits for you. Order thru your Jobber now 
set of 3 $25 or write us today for descriptive circular. 











” THE HALL MFG. COMPANY 


1610 Woodland Ave., Toledo, Ohio 


HALL 5 inder HONE 
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_ The owner of a Roamer 
can go wherever travel beckons 


EITHER the city’s congestion nor the grades of 

the mountains, nor the dirt road detour, stop 

the owner of a Roamer. With its full measure of 

riding comfort and its smooth, quiet flow of power, 

it accelerates and decelerates with tremorless ease 
to conform to driving conditions. 


The truly remarkable engine with which all Roamer 
Cars are powered is a Lycoming Motor, product 
of eighteen years of experience in building fine 
automobile engines. 


LYCOMING MANUFACTURING COMPANY 
Makers of Fine Fours, Sixes and Eights-in-Line 
WILLIAMSPORT, PENNSYLVANIA 


Export Department—44 Whitehall Street, New York City 
MemBer OF Motor [I rRucK INDUusTRIEs, INC., OF AMERICA 


LYCOMIN 


Motors 


(Years Ahead in Automobile Motor Efficiency 
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| nsaiony are willing to pay 
extra for Budd-Michelin 
Wheels—experience has 
proved that. But here is a sig- 
nificant fact: many manufac- 
turers who formerly charged 
extra for Budd-Michelin 
Wheels now offer them at no 
extra charge. It isn’t philan- 
thropy, this kind of value- 
siving. It’s mighty sound 
proof that Budd-Michelin is 


making the selling job easier. 


“o) 
@ 


BUDD 


WHEEL COMPANY 


Detroit 
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You can 
adopt this idea 
in your garage 
— and it will 
quickly ay jor 
itself | 















N YOUR garage or service station, how 

many men are required to lift an auto- 
mobile body clear of the chassis? If it 
takes more than one man, you should be 
interested in the “‘C-M” Idea illustrated in 
the view above. 


Before the “‘C-M’’ Special Body Handling Hoist 
was installed in the service station of the Chas. 
lang & Bros. Co., Buick Agents of Chicago, the 


following conditions existed: 


|—-Six men, on the average required for the job. 
2——Personal injury a constant menace to the men. 
3—Damage to body finish always a possibility. 


4—Loss of time in repair work. 


The “C-M” Idea established the following con- 
ditions: 
1—-One man only required for the job. 


2—-Complete protection for this man. 
ness excepted ) 


CHISHO 


OVERHEAD 


(Careless- 
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3—-Complete protection to body finish. 
lessness excepted ) 


(Care- 


4—An appreciable saving in repair time. 


The “C-M” Special Body Handling Hoist illus- 
trated above has a three point suspension and a 
12-foot lift. Conditions in your shop may require 
different treatment but remember this: “*C-M”’ 
Ideas can be adapted to YOUR requirements with 
absolute assurance of results! 


Telephone the “C-M’’ Distributor in your terri- 
tory or write [The Chisholm-Moore Mfg. Co., 
Cleveland, Ohio, or any of its Branches in New 
York, Chicago, and Pittsburgh. Agencies located 
in all principal territories are ready for prompt 
service, 
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WHENEVER ACTION is important, we 

sug gest long distance calls. Com- 
a . 

pare the charges with what it would 

cost to send representatives in person. 

Compare the number and size of the 


orders and compare the time required. in making appointments; in closing 

Hundreds of businesses are now using transactions. In saving time and money. 
the telephone over states and over trade What concern would it pay to call 
territories as they formerly used it locally. now, in the next state or across the con- 
There are no county or state lines tothe tinent? The cost is usually less than 
telephone, in buying and selling goods; you'd think. . . . . Number, please? 


BELL LONG DISTANCE SERVICE 


Coffee 
by Long Distance 














79 




























$10,963.20 
worth 


A CoLORADO COFFEE COMPANY de- 
vised a new container for its product. 
On one side appeared the name of 
the brand, on the other the word 
“sugar,” “corn-meal,” “salt” or some 
other commodity for which the can 
could later be used. Here was an 
idea likely to appeal to housewives. 
W hat was needed was quick distri- 
bution. They got it—by Long Dis- 
tance. Telephone calls to 19 dealers 
in 9 states got 18 orders for 27,128 
pounds of coffee. Later, the 19th 
dealer bought as a result of the call. 
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Never before 


PISTON PIN SERVICE 
like this 


5 Different Oversizes to every Stand- 
ard Size and Type of Piston Pin— 
in stock—Ready for Immediate 
shipment. 


The THOMPSON idea of Service is any size or type of 
Piston Pin in FIVE different oversizes for every standard 
size, ready for immediate shipment within the hour we get 
your wire. Using the Thompson Telegraphic Ordering 
Code eliminates the possibility of mix-ups. 


i. = Eo Thompson Piston Pins are made from solid bar stock— 
: & triple heated—and machined to a perfect wearing surface 
within .002” accuracy. 


The Thompson plant is a modern 3 story factory building 
. equipped throughout with automatic machinery—devoted 
ss exclusively to the manufacture 
4 of Piston Pins. 
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Write today for the Thompson 
Catalog. Besides our Tele- 
graphic Code— it’s chock-full of 
all kinds of piston pin informa- 
tion. If your jobber isn't car- 
rying Thompson Pins in stock 
now—Let us know. 
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Defiance Screw Machine Co. 
Defiance, Ohio 


THOMPSO 














Piston 
Pins 
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Lyon Auto Parts Control 


Helps Ford Dealers Build Bigger Business 


Display and Storage Systems for Every Dealer 


Sales suggesting display of popular merchandise; Equally impressive are the experiences of other Ford 
repair parts stock always in balance and instantly dealers with varying stock requirements. There 
accessible; every part stored in parts book order; is a Ford Lyon Auto Parts Control Unit designed 
speedier service; faster selling; lower costs. This especially to fit the needs of every Ford Dealer. 
summarizes the greater success of the Wetmur For dealers in other cars, too, there are Lyon Auto 
Motor Company, Ford Dealer of Parts Control Systems that are built- 


In February ask your automotive jobber about 


Hendersonville, N.C.,afteranearly ae eee esis ax,  to-order for their particular require- 
ruinous fire less than two years AGO, _— (00 about other [pon products that might be = ments—systems that are far more 















than paying for themselves through 
cost reduction and increased sales. 
Write for descriptive bulletin and 
name the cars you service—or ask 
your automotive jobber. 


This success was built around their 
Lyon Auto PartsControl Unit, Lyon 
glass fronted displayand salescounter, 
end display racks and other Lyon 
storage equipment, which so system- 
atized the business that more serv- 
ice work and more sales work could 
be done each working day. 


Lyon METALLIC MANUFACTURINGCO. 
AURORA. ILLINOIS 
Plant No. 2 Plant No. 2 


~ . ' — ¢ 
. . » e a r Tlie + 7 
Jersey ( AtTY, N | L he ae NECics, Gili. 











LYON Auto Parts (ontrol 


Storage Systems, Counters, Steel Benches, Bench Drawers, Tool Boxes, Display Racks, Cabinets, Lockers and Miscellaneous Steel Equipment 
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Did You Enjoy This Copy? 





OU can get one like it every week 
aS S| for only $3.00 a year—an average 
“<</ cost of a little less than six cents 





each. 


Each and every man in the trade needs 
MOTOR AGE—needs the positive help 





it offers in the solution of daily problems 
and the valuable ideas it gathers for its 
readers. 


Your competitor reads MOTOR AGE, 
and you need to read it also if you want 
to keep up with the leaders of the auto- 
motive field. 





Here’s How MOTOR AGE Will Help You 





SERVICING OrO AGE will 
show you how to make 
flat rates—How to sell Service—How to make 
customers permanent—How to organize a work- 
shop—How to handle knotty problems—How to 
select Machinery—How to test electrical systems 
—How to make quick repairs—How to route 
shop work. 


HIRING —How to get the right men— 
How to train them—How to 
pay them—How to get their co-operation—How 
to keep them enthusiastic. 


BUYING —How to select an accessory 
stock—How to judge mer- 
chandise—How to get a fast turnover—How to 
avoid dead items. 





SELLIN —How other men do it— 

How to keep down over- 
head—How to advertise—How to make Sales- 
men produce—How to create a market—How to 
find prospects—How to make every sale pay 
—How to avoid losses—How to write letters 
that build business. 


AND THEN --.-.- 


Whatever else you need to know to make 
your business run smoothly MOTOR AGE will 
tell you if you only ask—All personal inquiries 
receive personal attention from our editors. 
Every subscriber is encouraged to come to us 
with his problems, whether mechanical, legal, 
architectural or financial. Try us, and we will 
give you “Service you will like.” 








THE COUPON is here for your convenience. If you are already a subscriber, pass it on to some 
friend in the trade who is not. When he starts getting MOTOR AGE he’ll appreciate the favor. 





MOTOR AGE 
5 South Wabash Avenue, 
Chicago, IIl. 


IMPORTANT — MOTOR AGE is published exclusively for 
the trade. Subscriptions are accepted only from those 
actively engaged im our field—so please don’t forget to 
imclude your business eard or letter head with this order. 








Gentlemen: Enclosed find $3.00 to pay for a year’s subscription to MOTOR AGE, including all special issues 
published during the life of my subscription. 
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If ,ou are already subscribing to MOTOR AGE, please hand this coupon to a 
dealer who is not. He'll become a better competitor from reading MOTOR AGE. 
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| This NEW Light 


A Gy I: 


on Rewound Armatures 


Clears the Way to Greater Profit 


7 HEN the right hand drive was in 

vogue, rewound armatures were 
as unheard of as balloon tires. It 
seemed logical to junk burned-out 
armatures. 


Then some bright chap thought, ‘“The 
core in a burned-out armature is as 
good as new! Why waste it?” 

That was the birth of armature rewind- 
ing. 

An armature properly rewound is 
equally as good as a new armature. But 
it is no easier to rewind an armature 
properly than to build a good new 
armature. Good armature rewinding 
cannot be done with a couple of spools 
of wire and a screw-driver. 


Fredericks recognized these facts from 
the start. It was deliberately planned 


that Fredericks Rewinds should be the 
best obtainable. 


Today, over five hundred armatures are 
rewound daily in the huge Fredericks 
plant at Lock Haven. Each armature 
requires more than fifty operations. 
Machinery, some designed and pat- 
ented by us, speeds the work. As each 
operation is completed, careful tests 
eliminate all chance of failure. The men 
at work are skilled armature men. Note 
that just as in new armatures, both ends 
of a Fredericks Rewind are insulated— 
Plus value! 


When you buy the next armature, try a 
Fredericks Rewind. This one armature 
will clear the way to greater profit for- 
ever. Mail the coupon now for the 
handy Fredericks price list. 


FREDERICKS 


Rewinds 
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Gentlemen: 
HAVEN. PA . price list. 
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Company 


Address 
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Without obligation, send me the Fredericks booklet containing a complete 
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Did You Enjoy This Copy? 








‘(Aj OU can get one like it every week 


~ 


SS < for only $3.00 a year—an average 


cost of a little less than six cents 


each. 


Each and every man in the trade needs 
MOTOR AGE—needs the positive help 





it offers in the solution of daily problems 
and the valuable ideas it gathers for its 
readers. 


Your competitor reads MOTOR AGE, 
and you need to read it also if you want 
to keep up with the leaders of the auto- 
motive field. 





Here’s How MOTOR AGE Will Help You 





SERVICING. AGE will 
show you how to make 
flat rates—How to sell Service—How to make 
customers permanent—How to organize a work- 
shop—How to handle knotty problems—How to 
select Machinery—How to test electrical systems 
—How to make quick repairs—How to route 


shop work. 


HIRING —How to get the right men— 
How to train them—How to 
pay them—How to get their co-operation—How 
to keep them enthusiastic. 


BUYING —How to select an accessory 
stock—How to judge mer- 
chandise—How to get a fast turnover—How to 
avoid dead items. 





SELLIN —How other men do it— 

How to keep down over- 
head—How to advertise—How to make Sales- 
men produce—How to create a market—How to 
find prospects—How to make every sale pay 
—How to avoid losses—How to write letters 
that build business. 


AND THEN --.-- 


Whatever else you need to know to make 
your business run smoothly MOTOR AGE will 
tell you if you only ask—All personal inquiries 
receive personal attention from our editors. 
Every subscriber is encouraged to come to us 
with his problems, whether mechanical, legal, 
architectural or financial. Try us, and we will 
give you “Service you will like.” 








THE COUPON is here for your convenience. If you are already a subscriber, pass it on to some 
friend in the trade who is not. When he starts getting MOTOR AGE he’ll appreciate the favor. 





MOTOR AGE 
5 South Wabash Avenue, 
Chicago, IIl. 


IMPORTANT — MOTOR AGE is published exclusively for 
the trade. Subscriptions are accepted only from those 
actively engaged im our field—so please don’t forget to 
imclude your business ecard or letter head with this order. 





Gentlemen: Enclosed find $3.00 to pay for a year’s subscription to MOTOR AGE, including all special issues 
published during the life of my subscription. 
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If ,ou are already subscribing to MOTOR AGE, please hand this coupon to a 
dealer who is not. He'll become a better competitor from reading MOTOR AGE. 
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This NEW Light 


on Rewound Armatures 


Clears the Way to Greater Profit 


HEN the right hand drive was in 


vogue, rewound armatures were 
as unheard of as balloon tires. It 
seemed logical to junk burned-out 


armatures. 


Then some bright chap thought, ‘“The 
core in a burned-out armature is as 
good as new! Why waste it?” 

[hat was the birth of armature rewind- 
ing. 

An armature properly rewound is 
equally as good as a new armature. But 
it is no easier to rewind an armature 
properly than to build a good new 
armature. Good armature rewinding 
cannot be done with a couple of spools 
of wire and a screw-driver. 


Fredericks recognized these facts from 
the start. It was deliberately planned 


that Fredericks Rewinds should be the 
best obtainable. 


Today, over five hundred armatures are 
rewound daily in the huge Fredericks 
plant at Lock Haven. Each armature 
requires more than fifty operations. 
Machinery, some designed and pat- 
ented by us, speeds the work. As each 
operation is completed, careful tests 
eliminate all chance of failure. The men 
at work are skilled armature men. Note 
that just as in new armatures, both ends 
of a Fredericks Rewind are insulated— 
Plus value! 


When you buy the next armature, try a 
Fredericks Rewind. This one armature 
will clear the way to greater profit for- 
ever. Mail the coupon now for the 
handy Fredericks price list. 


FREDERICKS 


Rewinds 


Gentlemen: 
. price list. 


HAVEN, PA. 


‘ Na me 


Company 


Address 


Without obligation, send me the Fredericks booklet containing a complete 
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There is a distributor of Tuthill Springs near Chevrolet, Dodge, Overland, etc. —there are H| 

: enough to your service station to fill your tele- ° sufficient calls for replacement springs to warrant H| 

phone order promptly. a stock in your station. You know the cars | 

Th; — : - which you service most and can order springs | 

~ ‘ res 7 > > S 1 y > = . . S| 

SES FON Se Sees Oe eee ee to fill these orders immediately. : 

stock, yet makes the spring you require avail- ; coals oie | HI 

pain e It’s the shop that has the reputation for quick HI 

able on short notice. , | 

service and quality goods that gets the repeat H| 

On the more popular types of cars — Ford, business. E 

‘ lz 

‘ is 

H Order from your jobber } 

: E 

TUTHILL SPRING CO. | 
: 760 Polk St., Dept. 279 Chicago, Il. 

H Quality Spring Makers For Nearly Half a Century } 
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Safe and sayiné on electrical work 
Speed— . 


On electrical soldering, speed without 
sacrifice of safety, is what Kester will 
do. Kester Acid-Core Solder is ap- 
proved for heavier electrical and gen- 
eral soldering, but for very delicate 


wiring Kester Rosin-Core Solder only 
should be used. 


Both Kester Acid or Rosin-Core Sol- 


der will save you time and material 





wherever you use them. Add to your 
profit by ordering Kester from job- 
bers everywhere. 

Packed on 1, 5, 10 and 20 Ib. spools. 


The larger the spool the greater the 
saving. 


CHICAGO SOLDER CO. 
4203 Wrightwood Ave. 
CHICAGO . U.S.A. 
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MOTORS 


Packard—6 cyl. 
Cont.—J—4 Truck 
Jordan—St. 8 
Stutz—Dem. hd. Motor 
Oakland—25 
Oldsmobile—25 
Studebaker—Big 6—26 
Ford—Motor— 1926: 
Rickenbacker—6— 1924 


25% deposit required on 
all orders 





2011-13-15 S. State St. 





Buy Low—Make Profits Worth While 


It takes an entire building and 3 wrecking yards to handle the enormous ~ 
stock we always have on hand for ready shipment. That is why you 


get what you want, when you want it—at a price that makes bigger 
profits on exactly the same job. 


THIS STOCK ALWAYS ON HAND 





New and Used AXLES or ASSB. TIRES 
GEARS RADIATORS or TUBES 
SHAFTS SHELLS RIMS 
MOTORS BODIES IGNITION 
TRANSMISSIONS TOPS ETC. 
New and Tires 

eed Balloon and Tuhes TIMKEN REAR AXLES 


For all makes of trucks and 
touring cars 


AT A SAVING 


BOSCH MAGNETOS 
DU4—$12.50 DU6—$10.00 ACCESSORIES 


Prices on others on request New and Used 


A SPECIAL BUICK DEPARTMENT 


SPECIAL THIS MONTH——Demountable Miller Cushion Tires to fit 
Ford or Chevrolet Trucks 32x4!4—$50 pr. and 33x5—$60 pr. 


if Its For An We Have It 











Automobile 


STATE AUTO PARTS CORPORATION 


“Service and Quality” Chicago, Ill. 





Life-Long Service 


An Air Compressor—like 
building 


4 ] 
rorget about. 


With the exception of a little lubrication 
and then, and maybe a worn part or 
two, Quincy Compressors require very little 


now 


Such service 1s possible 





is something you want to buy and 


the roof of a Quincy Compressors are built right in our 
own factories by Quincy Engineers, from 
the highest grade materials obtainable. Be 
tore You select whatever type of cOm pressor 
you need. investigate the merits of Quincy 
Compressors. Our prices are right in line 
with any make. Our service is equalled by 
few. Write for complete information to 


only because 219 Maine St. 


APRESSOR Co. 


Illinois 


Model G-16 
Quincy Silent Air Master | 
Garages and Service Stations | 


- 


7 


Model “W” 


| Complete Automatic Unit. Air 
or Water Cooled in 3 sizes. | 
| Pneumatic Tools, Sand Blast- 
ing, Ete. Super-Service 
Stations, Large Garages 
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IS-F - 1 DAY |. 
CHARGER 





OUR jobber’s salesman is supplied with 

complete information on this economical, 
fast operating 15 Battery Charger. He has 
all the data and prices on the B & R line of 
battery chargers and can advise you which will 
be best suited to your needs. He represents an 
institution with an established reputation to 
maintain—with a recognized duty to perform 
{or you—-with a vital interest in your progress. 
Ask your jobber’s salesman. 


The B & R 15-F 1-Da 
Charger for 110-220 v. 60 
cycies costs $/ $4 % ith bulbs 
Other cycles, too. Write , 
Burton & Rogers Manufa: see 


turing Company, 


Boston, 


‘ ' 
Vass.. for iiterature. 
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Paige— 
Seeking the best—chooses 


the Schebler Model “‘S”’ Carburetor 


i bees new Paige 8 — seeking 
the best in performance results 
— uses the Schebler Model °*‘S” 


Carburetor as standard equipment. 


A new engine —a new four- 
speed transmission — and many 
more developments to satisfy the 
demand for finer performance, 


characterize the New Paige 8. 


Exact Carburetion with the 
Schebler *’S’”’ insures full realiza- 
tion of the performance possibili- 
ties of an automobile like this new 
Paige 8 —a realization not ap- 
proachable with carburetion any 
less Exact than Schebler’s; for 
Carburetion is the Simiting factor 


in engine performance. 


WHEELER-SCHEBLER CARBURETOR 
COMPANY 


Indianapolis 


Development of high-speed, 


cylinder engines has 
a new and increased 


demand for the Schebler Model 
Carburetor. You find it 


standard on many of the new 
Eights, because the superior re- 
sults it gives are even more 
obvious—and more neceéssary— 
with the high-speed multiple cyl- 
inder engines. 





SCHE 


The Worlds 
Finest 














\ 


"REG. VU. S. PAT. OFF.’ 
CARBURETORS 
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Pioneer 
Engine Supp 
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Mark Re Pat. Off 


At least 60% of all Ford 
cars are in towns of 5,000 
population and under. [That 
means the farmer and the 
rural home owner are your 
biggest prospects for 
Pioneer Engine Supports. 

We're telling the farmer 
what the Pioneer Engine 
Support will do for his car 





— how it will tighten 
chassis; lessen vibration; 
eliminate rattles; prevent 


broken crankcase arms; 

set crankcase arms already 
broken; cut repair bills; give a smoother running engine 
and increase riding comfort. 


But does the farmer know that you sell Pioneer Engine 
Supports? 


Pioneer Advertising Reaches 


Big Market 


Pioneer advertising in farm 
publications totaling 3, 
000,000 circulation, reach- 
es a vast market for Pioneer 
Engine Supports. 


By circularizing the rural 
trade in your territory, you 
can let the farmer know 
that you carry Pioneer En- 
gine Supports. We'll send 
you the circulars, free. Mail 
them out as envelope stuf- 
fers, or send them out with 
When the farmer drives to town, 
looking for a Pioneer Engine Support, he'll come to you. 





Only $3.00 


a live 


sales letter. 





Pioneer Take-Ups 


*,;, 


wheel wobble from 
Overland and Chevrolet 


Make steering easier; save wear 


Eliminate front 
Fo rd, Star, 
cars. 


50c 


a pair on front tires. Easy to sell at this price. 





Pioneer Replacement Windows 
for Fords 


Installed in 20 minutes. 





Simply con- 
structed. Heavy, clear glass. Rich black 
enamel frame. Makes a tight, rattle-proof 
window. The product of one of the old- 

est established window replacement manufacturers, Send for free 
catalog. 
Our dealer proposition is an attractive one, 
that will net good profits. Are you on our list. 
The Brewer-Titchener Corporation 
4 108 Port Watson Street, Cortland, N. Y. 
he Copyright 1927 by the Brewer-Tichener Corp. 
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Gverywhere ~~ 
a growing demand 
for this COMPLETE line 


Tool users who know the Crescent Wrench nat- 
urally take kindly to Pliers, Screwdrivers, Cold 
Chisels, Punches, Hacksaws, Auger Bits, and 
other tools manufactured by the same organiza- 
tion. 

The Crescent-Smith & Hemenway line of tools 
for mechanics, electricians, and general tool 
users covers the entire range of needs in this 
field. It enables dealers to satisfy their custom- 
ers with a simplified, unified stock. 

Get these Crescent-Smith & Hemenway Tools 
from your jobber. 


CRESCENT TOOL COMPANY 


208 Harrison St., Jamestown, N. Y. 


CRESCENT 


and Smith & Hemenway 


~ - oe 

~ 7 
) ‘ 

— e% 
= ~~ 












Made and guaranteed 

by the originators 

™ of the Crescent 
po Wrench 











R88 MOTOR AGE February 3, 1927 


if youcan use a pair of Mikes” 
| you can do precision work 
é$ make big profits 


—STORMIZING 


NX OW every garage and repair shop can renew worn and scored cylinders accurately, quickly and 

profitably. @ Adjusting a STORMIZING machine is as simple as adjusting a pair of ‘“‘mikes”’ 
and just as accurate. @ Most wide-awake garagemen know the profits to be made renewing 
motors. The objection heretofore has been the high cost of dependable cylinder renewing equip- 
ment, or the grief that accompanied cheap stuff. € Above all STORMIZING is accurate, and 
with its accuracy—moderate in price. @ With a Storm machine you don’t have to mortgage your 
future to get into this profitable business of renewing cylinders accurately. € We have prepared 
two booklets, one explaining in full detail the simple, accurate mechanism, operation and price 
of STORMIZING equipment together with some mighty interesting figures about the profits 
made by STORM owners. The other booklet, called “FACTS,” contains practical charts that 
will enable you to sell more motor overhauling jobs. Everything is explained in A-B-C terms, so 
that you can use this book in showing the car owner just why and where his motor needs atten- 
tion. Both books are free. Send for them. 









(ee ice Re 


Here’s Model M STORMIZING 
Machine. It is shown with block 


come socersie, square with STORM MANUFACTURING CO. Inc. 


crankshaft work with bleck in 








MFRS. OF 
the chassis. This is just one of STORM RITEWAY CONNECTING ROD AND PISTON ALIGNER 
four STORM models. 3 STORMIZING EQUIPMENT 
— LOG (A) Gth Ave. So. STORM HONES MINNEAPOLIS, MINN. 


STORMIZING 


THE ACCURATE METHOD OF CYLINDER RENEWING 




















ie of a billion dollars 


—is estimated to be the retail 
volume of accessory business 
that will be done in 1927 by auto- 
motive merchants. 

Its distribution will be measured 
largely by dealers’ intelligent 














buying. 

Both the editorial and advertis- \ IX le, 
ing pages of Motor Age will help OLOR G 
you choose stock that sells. It ff 5 S. WABASH AVE. 
will pay you to take advantage 

of this service. CHICAGO, ILL. 
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Perfect ventilation 


en for closed cars - 


Sell From One Year’s End 
To The Other 


The Demand for Health and Comfort Does It 
ZEPHYR Panels provide fresh air, without 


drafts to the occupants of enclosed cars at any 
season—and they sell accordingly. 

$1.75 per pair for the list price—and discounts 
combined with turn-over, that make sales count. 








Write for complete information. 
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U.S. and Foreign = — : 
Patents Allowed =—- =: 


Trade Mark Reg te | 


The J. H. PARSONS COMPANY ~ -:- — Pontiac, Michigan 
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Standard In The Finest Cars 


B. C. A. Bearings are standard in most of the 


& 


—_—_—_— 
—_— 


finest cars produced in America today. 


& 


Made to your exact specifications, they will serve 


© 


well in a wide range of apptications. In Differen- 


w 


tials, Clutches and Steering Columns they give 


unusual service. 


= 


Let us study your Bearing problems and show 


you where you can use B. C. A. Ball Bearings to 


& 


advantage. 


Thrust Bearing 


SE 


Detroit, Michigan, Office 
1012 Ford Bldg. 
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KAMLEE AUTO TRUNKS 
Sell ! 


KAMLEE is the line of Automobile Trunks 
that owners recognize on sight. The “K” and 
red diamond make half your sale. Quality, 
beauty, convenience, special models for special 
cars, and the necessity for such equipment help 
you close. 


The touring season assures rapid turn-over. 
KAMLEE Trunks are easy to sell. 






Write for further details 


McKane-Lins Company 
Milwaukee Wisconsin 











High Quality 
Electric Windshield Wiper 


that sells at a popular price 


Unlike the vacuum type wiper, there is no inter- 
ference between Dyneto mechanism and car engine. 
Wiper operates entirely from battery; uses less than 
one ampere of current. Has power ss 50 

to drive one or two blades, with uniform, . 
unchanged stroke, on hills, in heavy fain, with 
Sleet or snow. Compact. Easy to operate. one blade 


Sells Itself 


The Dyneto, in action on our new 
tandem demonstrator, actually sells 
itself. 


Put the Dyneto Demonstrator in your windows, along with our 
attractive window display material, and watch your wiper sales 
grow. Demonstrator complete with wiper and tandem furnished 
at cost; other material free. 7 Ooo 


if you are not on our dealer list with 
write, today, for our dealer proposition. 
two blades 


Dept. J 


OWEN-DYNETO CORPORATION 


SYRACUSE, N. Y. 


ELECTRIC 
WINDSHIELD WIPER 
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Buy Your Auto Parts and Accessories 
on 5-day Trial—Money Back Guarantee 


Take 5 days to look over the mer 
chandise we send you, and know that 
your money comes back unless it is 
absolutely satisfactory. 


You can save money on the goods 
you get from us. Our prices are low, 
and our service fast. You can order 
and install a part in a hurry, and take 
out a good profit doing it. 


All orders—large or small—receive 
the same careful handling. 


A COMPLETE STOCK ALWAYS 
ON HAND 


All kinds of used automobile acces- 
sories and parts are here when you 
order. 


REPOSSESSED USED CARS 


Our stock includes all makes—and 
some wonderful bargains. We sell 
everything on a close margin, depend- 
ing On volume and satisfied customers 
for our success. 


Write for our prices today. They are 
money-makers. 


United Auto Wreckers 


2429 S. State Street Chicago 
Established 1916 





















A NEW 
LINE ON 


IGNITION COILS 


THAT ARE GUARANTEED 


INCLUDES COLD 
WEATHER STARTING 
EQUIPMENT 


SPECIAL COILS FOR 
CHEVROLET & OVERLAND 


WRITE FOR 


DETAILS G 
‘REPRESENTATION 


C.E.NIEHOFF & CO. 


141 W.OHTO ST., CHICAGO,ILL. 

























GENUINE TUNGSTEN 


COIL POINTS 


en - an tel - toll et-a-o— 
KNOWN THE WORLD OVER FOR QUALITY 


C.E.NIEHOFFL CO. 141 W.OHIO ST.,CHICAGO,IUL 
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There Are , Trunks Full of 
Spring Business , 


. , 2 foot Lift in 2 minutes 

in The DUS-PRUF Line 

Yo Co} ope he < d < ke O he Th Gl d h H 

namin te gene asa pe fens ves th eC a 1S O1st 





results. This is the most efficient hoist ever manufactured. 
No installing expense. No pits to dig and concrete. 

DUS-PRUF Metal Trunks No expensive runways to build. No center braces 

ial Oi ital ak eR, li eee or supports to hinder the operator. Absolutely safe. 

ae A child can operate it. 

the requirement for all steel trunks that 

will not rattle. rumble or let in dirt. Pat Note: Let us give you complete information on 

ented features protect them—and you. this hoist. There is no obligation on your part. 


W rite The American Hoist Corp. 
DUS-PRUF METAL TRUNK CO. 2420 East 14th St., Department 1 


414 W. Jefferson Ave. Detroit Chattanooga, Tenn. 
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ners from the Wheel qa a 
ouble . | iS .. va 
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goats / £3 We \y 


Delta- 


EMERGENCY | _ 
TIRE CHAIN Levolier 





AKES dimming 
a joy. Mounts on 
spoke of steering wheel 





near rim. No need to 
a In Season All Year move either hand from rN 
(indy . I 
$820 ‘There's never an “off season wheel. Change brights Wy; 
a product that’s aaa In snow, F viah fi; f 1s! 
a sand and any other kind o! tO CiIMS Wit a ip O 
bad going that stalls cars. the ‘thumb. Dims headlight and turns on road- 
For Trucks That’s why Reichert Emergency) light—or any combination you want—in the same 
Une Set Consists ot Tire Chain sales keep up. The 


12 Units—6 Units in 
a Sack lemand is constant. 


flip. Fascinating to operate; put one in the hands 
of a motorist and you've made a sale. Drivers who 
use it consider it the handiest accessory they have 


if your jobber can't supply you, order direct, stating size. 

















ieee 21—~ee 8 end 3h nh ee 4 Units to Set $3.9 on their cars. Fool proof. Reliable. Won't rattle. 
Ss 2 For 4 and 4% inch tires $ Uni to Set 4.5 . 
ed ant 544 inch tires. 15, 6.00 Balloon” ‘ires) Fully guaranteed. An exclusive Delta product. 
BALL TIR SIZES ‘Te ‘ : ‘ 
Special 1%A—I ecw ; = i Write for full particulars. 
> For 4.95, 5.25 5.75 and 6.00 tires..4 Units to Set 5. 60 , 
Size 4 4 6:20, 6.60 and 6.75 tires Pn nods 6.10 DELTA ELECTRIC CO. 103 Delta Blk.,Marion,Ind. 
~ or : : nits > sS ‘ 
| ) 75 Li 
Imperial Bit & Snap Co. : $ ist 
Racine Wisconsin CANADA, $3.75 
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Taque Brake Adjuster 
Helps ONE MAN Do the Job 


It holds brake pedals rigid 
while adjustment is going 
on, making it a one-man 
instead of a two-man job. 
The difference in profits 
goes to you. 





Write for details concerning its 
value for repair shops, and the 
money it can make for you. 


STERRETT-HOSKINSON 
MOTOR CO. 


434 Penn Ave. Wilkinsburg, Pa. 





























JMPLEX 
Piston Rings 


Simplex Piston Rings supersede all other methods 
of rebuilding cylinders and pistons. 


GUARANTEED 10,000 MILES 
against Oil Pumping, Piston Slap and 
Compression Loss 


Send for details of this short cut scientific method of recondition- 
ing ALL cylinders, no matter how worn, tapered, out of round 
or heat distorted. 


THE SIMPLEX PISTON RING COMPANY 


of America, Incorporated 
1971 East 66th Street, Cleveland, Ohio 


























AUTO LAUNDRY 


“A Spick and Span 
Car While You Wait” 


lete car washing system operated under terri- 

I] { d by U. S. Patents and nation- 
tem includes full equipment installed, 
: merchandising and advertising helps. 
Liberal proposition to sales agencies and distributors. 





Write for New KLEAN-RITE Manual—sent postpaid. 


KLEAN. RITE AUTO LAUNDRY CO. 


332 S. Michigan Ave. Chicago, U. S. A. 













































































It’s Easier and Quicker 
to Test Tubes 


Th), Seite with New DOVER BALLOON 
|) 344 TIRE TESTER TANK 

Hl Tank is made of sheet steel and galvanized after 
|||] formation. 
'\||||||] Adjustable rod supports the tube. 
ii A great time saver in every shop. 
| 


Dover Stamping & Mfg. Co. 
385 Putman Ave. Cambridge, Mass. 




















Comfortable Driv- 
ing Every Day in 
the Year. 


Complete in fo r- 
mation upon _ re- 


quest. 


Ackerman-Blaeser- 
Fezzey, Inc. 


1262 HOLDEN AVENUE 
DETROIT 


New “‘COMMON-SENSE”’ 
Closed Car Ventilators 


























There Simply Isn’t Any Better Flux 
Made Than Rubyfluid! 


mplete substitute for dangerous acids, 
Zine’ loride, Salammoniac and other mix- 
tures commonly used as a flux. Ruby 
Fluid is quick acting, anti-rusting and is 
always ready for instant use. Ruby users 
include the foremost industries of the coun- 


'Y- Send for generous Free Sample 









Cc 
SOLDERING AND TINNING FLUX 


THE RUBY CHEMICAL CO. 
68-70 McDowell Street Columbus, Ohio 




















SAFE GUARDS 
7 NT VISAYE 
TH {EVES 


RS ; y ; 
Bs SS a REX s 
3 & ad eS > 
TSS Ss : = . > 
KAS r) Pe . . neg RR 
> a Wet ee . <S » 


ll 
AUTOWLOCK 





Kawneer 


SOLID COPPER 
Write for Speciel Beek—Carage Front 


STORE FRONTS 
THE KAWNEER CO., 3724 Fremt St., Niles, Mich. 


























Simplicity 


@ -__ees *vus Pricl| 


— AND GRINDER 
A big money-maker in any automobile repair shop or garage. Ask for free 
demonstration in your own shop. 


SIMPLICITY MANUFACTURING COMPANY 
Port Washington Wisconsin 
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TRUNKS 
INCREASED ACCESSORY 


_PROF ed 


Me Lae —— ’ sii 












LORENZ 
TUKAWAY 
TRUNK 

ILLUSTRATED 
AND IS 
SPECIALLY 
DESIGNED 
FOR ALL 
MAKES OF 
CARS 


Is 





Patented 


LORENZ TUKAWAY and BIG CHIEF 
AMERICAS FINESTAUT TRUNKS 


ARE THE DEALERS BIG MONEY MAKERS 
Lorenz Trunks and Trunk Racks With or Without Bumperets 
for All Makes of Cars 


Lorenz Trunk Works, Inc. 


Automotive and Warehouse Division 
AVENUE NORTH MINNEAPOLIS, MINN. 


Chicago Factory Branch 
WINKENWEDER & TAYLOR 
1507 So. Michigan Ave. 
Lorenz Trunks and Trunk Equipment Sold Through Jobbers Only. 
Jobber Sheets Now Ready. 


f Pee 
UMUGILE 





211 FIRST 
































, a most successful 
merchandisers keep 
at it every week 


in 


[\OTOR AGE 























CANTON 


Portable Crane and Hoist 
Is Now Equipped with Safety Friction 


Load Brake 


The purpose of the Canton Portable Crane 
and Hoist, equipped as it now is 

the new Safety Friction Lead Brake, is to 
make even more money for service and 
repair shop men, than ever before. 

The Service Friction Load Brake holds 
the lead at any point, and makes it im- 
possible for the load to get away from the 
operator. On all new models and for all 
models already in use. 

Write for a copy of the illustrated booklet 
M.A., and additional literature describing 
the outfit. It will show you the way to 
better profits. 


The Canton Foundry & Machine Co. 
Canton, Ohio 
New York Office—303 East 15th Street 



































A + Dp 


Electric ‘‘Speed-Spra”’ 





Hayes 





the ginal spray mechanical | 
car washer, is made in four /f An exclusive “Hayes” feature tha 
quirements from the small- / does away entirely with the old 
eneeas tae wanan, : masher / tashione L water barrel Works t pu 
wash rack profits by dou Ways. ] Shuts or water. 2 Brings 
cutting labor - washing solution from the suppl) 
ing On water, wasnt harrel. 4 Kills solution barre] dire t 
ing br =e 8. Write for [rom city water supply. + \ssures 
ae Eee | ae even suction supply to the pump. These 
—" fr : are import int features none but “Speed 
4 Spra’ can give. 


Hayes Pump & Planter Company 


819 Sixth St. Dept. 19 





Calva. Ll. 





“The Pump Packing the 
Motor Builders Use” 


a truc} 


ie Mipressifi 


‘John Crane is sandard — 
busses and tractors lis one 
nto a resilient one tallic 


equipment on 
placement 


pack 


ohn 


scored and 
mmon 


of 


Sstyie Tr snacks all pum 


piece meé 


o® 











Prevents 
shafts s0 
asbestos packing is 
Saves non-freezing 
Is like fabric 
has babbitt foil wrapping. 
Just as easy to repack as 
with any fabric 


Makes a 
Repacking 
JobWorth 
More Money 


leaky 
when 
used. 
mixtures 
packing, but 


Order from 
jobber or 


your 
direct. 


Metallic 


Crane Packing Company 


1805 Cuyler Avenue, 109 Broad St., 
Chicago New York 

Gentlemen: Send me C. O. D. 

S| (jf) ss f } 1 | , cs < i7e 

tor pump xy boxes), $2 

\ imMe 
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FOSTORIA FENDERS 


Repair Shops equipped with the Fos 


toria Fender Wall Chart can _ get 
immediate fender service from the 

nearby Fostoria Distributor. No 
waiting. More profit. Vleased cus 
tomers. 

rhe Wall Chart is Free. Write for 
it today. Dept. A-2 

Fostoria Pressed Steel Co. 
Fostoria Ohio 











Al fs Je February > 19°97 
va oN Branches in 

“f \ New York 

f 


OR BRONZE 


Pita sclphi a BEARINGS 
{2 y)) = - MOSHING BEA 


San + isco | Put Bunting 
NE 


— 


into all 





Replacements 
= The Bunting Brass & Bronze Co., Toledo, O. 




















Shop Equipment 
for Battery and Electrical Service 
4358 Roosevelt Road, Chicago, Ill. 











LINCOLN 
BALLOON 


SHOCK ABSORBERS 
For All Cars—$15 to $40 Per Set of Four 
LINCOLN PRODUCTS COMPANY, 2649 N. Kildare Ave., Chicago, Ill. 























Always Insist Upon 
Genuine 
Apex Innerings 


Most good 
Obbers stock them 
If it ism’t an Apex—It isn’t an 
Innering 
THOMSON MFG. CO. 
Peorla, Ili. 































é 






ie 


SJ 
FAN BELTS “ 


Vee Round or Flat Type—With but 
twenty standard sizes you are 
equipped to fill any fan belt call. 


URKEE 
MINNEAPOLIS USA \ LO 
























Let us 
send our 
profit- 
boosting 
plan. 
It’s Free. 





























YPSY AUTO LIGHT 


Both products with easy sales—one for use by owners, 
one by shopmen. A good combination for profits. Write 


GLADE MANUFACTURING CO. 
209 S. State St. Chicago 


LADE SHOP LIGHT 















GASOLINE TUN 
K$z Telegage'« 


gasoline gauge on the Dash. Note our half-page 
Pe owe sement in the Saturday Evening Post, March 
5th. Write for description and proposition to the 
trade. 
KING-SEELEY CORPORATION 
298 Second Street Ann Arbor, Michigan 
Chieago Branch, 2450 Michigan Boulevard 




















Biflex 


Cushion LEX. — 






e America’s 

Most Beautiful 
Bumper 

THE BIFIEX CORPORATION, WAUKFGAN, ILL. 














VENTVISOR 





the ventilating Visor for all doors and windows 
Ventilates without draft--KEEPS out rain, snow, dust, even sun-glare in 
late afternoon. 
Black Art Leather, green lining. Applied in 10 minutes $2.80 and $3.00 
per pair, list Write. 
McKINNON DASH CO., 


250 Ambherst St., Buffalo, N. Y. 




















Red Wing Suspension 
For Fords 


Improves the riding and handling quali- 
ties of Fords, and permits greater speed 
with safety. Absolutely unbreakable. 
30-minute installation. Money-back guar- 
antee. Liberal profits. Write. 


RED WING COMPANY 


612 N. Michigan Ave. Chicago 

















NEXT WEEK 


—is the time to read next week’s issue of MOTOR AGE, 
as you are reading this week’s issue this week 


Motor AGE 
5 So. Wabash Ave. Chicago, Ill. 
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SHEET" 
COMPRESSED 
ASBESTOS 
SHEET 
PACKING 





ENAX 


For Use Where There is Heat! 

ADVANCE PACKING & SUPPLY COMPANY 
808 WASHINGTON BLVD., CHICAGO, ILL. 

Pacific Coast Distributors: Allied industries, Inc., Los Angeles, ‘San Francisco, 

Portiand, Seattie 
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WELEVER 


“OIL CONTROL” PISTON RINGS 


The Motor Neesessi That Has Made Good 
Egtcked by Seven Years’ Satigfastory Serviee 


THE WEL-EVER PISTON RING CO., TOLEDO, OHIO 


Sold most everywhere. If your dealer cannot supply you write us. 
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CELORON 


TIMING GEARS 


Stay Silent Permanently 
THE CELORON COMPANY 
Division of Diamond State Fibre Company 


Bridgeport, Pa. 


AG fe Q5 














The Burgan Cotter Pin Extractor 
Works Like Magic 


it ‘ ' r) } rrit the te mare if ae 
it goes in anywhere, grips the cotter pin—snaps it out in a j h 
ae ised You don’t have to pull or twist. Just squeeze the h 


Write for prices and details 
THE BURGAN CORPORATION 


9 So. Clinton St. Chicago, Ill. 














Stops Pump Shaft Leaks 
and Saves the Winter Solution 
Conneaut Plastic Metallic Packing molds in 
the fingers to fit stuffing-boxes of any size 


or shape. It is a repair for the worn shaft 
and loose bushing. At your jobbers; if not 

















SHIP US YOUR 


STEW ART—A.C.—NORTH EAST 
SPEEDOMETERS FOR REPAIR 


logue of Varts and Repair Charges Sent 
nm request, WRITE! 
SPEEDOMETER SERVICE 
1919-21 Chateau St... N. S.. Pittsburgh. Pa. 


Wk ARE NO FURTHER THAN YOUR NEAREST 
VIAIL BOX 

















write us, 
Ree $1.75 per pound 
DD Fe, Ci rcceccscssee: weinties $1.60 per pound 
prevent THE CONNEAUT PACKING CO. 
This! Conneaut, Ohio 
RADIATOR CAPS ; de ORNAMENTS 


Confidence in a product that has been produced with 
scrupulous attention to detail is born only of experience. 
Our clients know they receive only the finest in material 


and artistry. 
FAITH MFG. CO., Inc. 2533-39 N. Ashland Ave.. Chicago, III. 














WE MAKE 


RADIATOR CORE MACHINERY 


Write for Catalog & Prices 


RADIATOR ENGINEERING CO. 


FACTORIES BLDG. TOLEDO, OHIO 














NO RAD RUST 


In WINTER—Reduces anti-freeze evaporation 
75%. 
In SUMMER—Prevents all trouble resulting 


from overheated engine by keeping cooling sys- 
tem CLEAN. Get details and discounts. 


No Rad Rust Corp. 
415 N. Water St., Lancaster, Pa. 























HOT WATER HEAT FROM THE MOTOR 


Warms car but leaves air clean and pure. 
long after engine stops. Lasts for years. 
order. Only 2 models to carry. 
75 minutes to install. 






Remains warm 
Never out of 


MOT-ACs 





Write for full information. 


The Only | LER lk 
MOT-ACS, Inc., Dept. A HOT WATER HEATER Ay : 
12 Broadway, N. Y. C. for AUTOMOBILES | ios 











GENERAL MOTORS 


BUILDIN 


Goadwy to 8th tua NEW YORK- Ay to J8 th Street~ 


Renting & CUSHMAN & . E ast 42d Street 
Managing Agent WAKEFIELD.ING New York City 








FAWSCO  onte 





WRENCHES 
fre the Best 


No. 121 Circular—Tells 
Fawsco WRENCH COMPANY 


Warren Street New York City 
























two primary windings instead of one. Gives a 
r spark, makes easier starting, gives more power, 
uicker pickup and more mileage. Try it on a slug 
h motor Write for full particulars 


The Mallory Electric Corporation 
Toledo, Ohio 























STANDARD EQUIPMENT ON AMERICA’S LEADING CARS 
AND TRUCKS 
rHE EATON BUMPER & SPRING SERVICE CO., Cleveland, Ohio 






























Dependable. 
Certain. Easily 
installed. A big 
seller all the 
year round. 


ENGINE TESTER AND 
CARBON OUTLET VALVE 








TURNED QUICK S SEATING — OIL 
PISTON RINGS 
BURD HIGH COMPRESSION RING CO., ROCKFORD, ILL. 









































CLASSIFIED ADVERTISING 





PATENTS & PAT. ATTORNEYS 


PULELERCRCRORRECEOOHERERERERR RE EERRRERREREERERRREREREREE CE RRR ERROR eee eee ee eeees 


C. L. PARKER 


Ex-Examiner U. S. Patent Othce 


le 
= 
= 
- 


Attorney-at-Law and Solicitor of Patents 


- McGill Building, Washington, D. C. 
- Patent, Trade Mark and Copyright Law 


BUSINESS OPPORTUNITIES 





AUTOMOBILE SERVICE STATION. Pros- 
perous town, Eastern Pennsylvania, 8000 popula- 
tion. 500 cars and not a single car dealer. 
Gross volume $100,000 a year. Will sell for 
price of land and buildings and throw in stock, 
equipment and goodwill. Good reasons. Will 
require a minimum of $15,000 cash. Box 6293, 
Motor Age, 5 S. Wabash Ave., Chicago, III. 


BUSINESS OPPORTUNITIES 





For Sale—One Turn-Auto at a bargain, for all 
kinds of garage work. If interested write Grat 
Bros., Waterville, Ohio. 





FOR SALE 


Garfield Boulevard Automobile Row Corner, 98 
by 100 ft. Four side entrances. Bargain. Dr. 
E. L. Denison, 17 W. Garfield Blvd., Chicago, 
Ii}. 
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Chippewa Falls, 








TTERSZB U I 


Automotive Trunks 
and Equipment 
Exclusively 











Every buyer wants the Newest and most 
advanced article in its line. 

That's another reason why it’s EASY to 
sell Bigler Better Built Trunk Equipment. 
Experienced Motorists are quick to ap- 
preciate the Custom quality, appearance 
and utility of Bigler Trunks, the special 
features of which are Patented for your 
protection. 


Motor Trunks, Racks and Equipment ex- 


clusively—A type and size for every car 
— Fender, Running-board and Rear 
Types—Also Camping and Refrigerator 
Trunks. 


Colors to match the car—Genuine Duco 
or Bright Black Fabrikoid — Easy to 
Clean. 
A Profitable Proposition—Details on re- 
quest 


Bigler Manufacturing Co. 


High Street 





Wisconsin 


LT 
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The Advertisers’ Index is published as a convenience and not 
a part of the advertising contract. Every care will be taken 
index correctly. No allowance will be made for errors or failu 


to insert. 


A. C. Spark Plug Co... Back Cover 


Ackerman-Blaeser-Fezzey Co., 
a 92 


Advance Packing & Supply Co. 94 
Akron-Selle Co., The 3 
American Bosch Magneto Corp. 73 


American Hammered Piston 
Ring Co. . 2nd Cover 


American Hoist Corporation 91 


American Telephone & Tele- 
graph Co. . 79 


Arrow Head Steel Products Co. 58 


Auburn Automobile Co.....65 & 66 


Bearings Co. of America, The.. 89 
Biflex Corp., The 94 
Bigler Mfg. Co. 96 
Brewer-Titchener Corp., The 87 


Broderick & Bascom Rope Co... 92 


Brunner Mfg. Co. 19 
Budd Wheel Co. 77 
Bunting Brass & Bronze Co. 94 
Burd High Comp. Ring Co. 95 
Burgan Corp., The. 95 
Burton-Rogers Mfg. Co. 86 


Canton Foundry & Machine Co. 93 


Carter Carburetor Co. . 59 
Celeron Company, The 95 
Chicago Solder Co. . 84 
Chisholm-Moore Mfg. Co. 78 


Classified Advertising Section... 95 
Conneaut Packing Co. . 95 
Cooper Mfg. Co. 95 
Cork-Sealed Piston Ring. Corp. 63 


Crane Packing Co. 93 
Crescent Tool Co. 87 
Cushman & Wakefield, Inc. 95 


Defiance Screw Machine Prod 
ucts Co, Q4) 


Delta Electric Co. 9} 
Detroit Steel Products Co., 56 & 

Dover Stamping & Mfe. Co. qv 
Durkee-Atwood Co. V4 


Dus-Pruf Metal Trunk Co. 9} 


Eaton Bumper & Spring Sery 
ice Co. 95 


Faith Mfg. Co. 95 


Falcon Motors Corp.... 54 
Fawsco Wrench Co. 95 
Fostoria Pressed Steel Co. 94 
Fostoria Screw Co. 3rd Cover 
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Kawneer Co., The 
King-Seeley Corp. 


Klean-Rite Auto Laundry Co. 


Larkin Automotive Parts Co. 
Las-Stik Patch Mfg. Co. 
Lepel Ignition Corp.. 
Lincoln Products Co. 

lorenz Trunk Works, Ince. 
Lycoming Mfg. Co... 


Lyon Metallic Mfg. Co.. 


Mallory Electric Corp. 
McAleer, C, H., Mfg. Co. 
McKane-Lins Co, 
MecKinnon-Dash Co. 


Mot-Aes, Ine, 


Niehoff Co., C. E. 
New Departure Mfg. Co. 


No Rad Rust Corp. 


Uwen-Dyneto Corp. 


Paige-Detroit Motor Car Co. 
Parsons, J. H., Co. 


Vihiladelphia Storage Battery 
( 52 A 


e-Arrow Motor Car Co. 


F y Compressor Co. 


93 
76 
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60 
90 
o4 


91 
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Radiator Engineering (Co. 
Red Wing Co. 


Ruby Chemical Co. 


Shaler, C. A... Co, 


Simplex Piston Ring Co. of 
America, Inc, 
Simplicity Mfg. Co. 


Speedometer Service Corp. of 
Pittsburgh 


Splitdorf-Bethlehem Electrical 
Co. 


State Auto Parts Corp. 
Sterrett-Hoskinson Co. 
Storm Mfe. Co. 


Studebaker Corp., The 


Stutz Motor Car Co. of Amer- 


ica, Ine. 


Thomas, W. H., Mfg. Co. 
Thompson Piston Pins 
Thompson Products, Ine. 
Thomson Mfg. Co. 
Timken Roller Bearing Co. 


Tuthill Spring Co. 


United Auto Wreckers 


U. S. Electrical Tool Co. 


Weaver Mfg. Co. 
Weidenhoff, Joseph 
Wel-Ever Piston Ring Co. 
Western Chain Co. 


Wheeler-Schebler Carburetor 
Co. 


Whitney Mfg. Co., The 
Williams, J. H., & Co. 


Willys-Overland, Ine. 50 & 
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UNSEEN BUT VITAL 


To the majority of car owners the TIMING CHAIN 
is one of the hidden parts of the motor mentioned by 
the car salesman and then forgotten until it must be 
replaced. 








Few drivers realize that every mile traveled, every 
revolution of the wheels, in fact, is controlled by the 
TIMING CHAIN, which is constantly “on the job” 
while the motor is running, and that this UNSEEN 
BUT VITAL part is subject to normal wear. Some 
makes of chain wear faster than others and in a 
comparatively short time cause motor trouble by 
jumping the sprocket teeth. 


When it is necessary to replace a TIMING CHAIN 
for one of your customers don’t give him merely a 
new TIMING CHAIN but be sure and give him a 
“WHITNEY,” which has long life and never been 
known to jump the sprocket teeth. It will save him 
money and he will be so well pleased with the results 
that he is sure to come to you for his next repair job. 


Ask our distributor in any city, or 
mail coupon for specification Iist. 


COCERCERETRRRRRERERREERREEREREREERRE DEDEDE R EERE ERE DORE RE EERE REAR RETR RRR Re ee eee eee eee eee eeeeees 


The Whitney Mfg. Co. 
Hartford, Conn. 


I want that book on chain specifications 


Name 


Address 





CHAINS 

















20 charming varieties of 
Body Types and Color 
Combinations — Many at 


Sharply Reduced Prices! 


y y y 


Are you quite sure that you’re 
going to make all of the money you 
ought to make with your present line 
a or are you wondering whether it 
wouldn’t be wiser to sign a contract 
that you know will give you the business 
and the profits you’ re entitled to? 


Probably you feel that your present 
line is not wide enough to give you a 
car in enough diflerent price classes 
to satisfy all your prospeécts. 


W ell—the new Paige line embodies 
20 models—in Sixes and Eights—in a 
wide variety of charming body types 
and color combinations, both open and 
closed—at prices ranging from $1095 
to $2795. 

Paige gives you a car for every pur- 
pose, and every worthwhile purse. 

Perhaps you have felt the trend of 


the times toward better body designs, 
greater beauty, more style, more luxury. 





Now 


o1n Al ¢ as it 
fers its om uccessful Year 


with a Wonderful New Line of 


‘ bees © Ciohts 


MOTOR AGE 
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is the [ime to 


If so, you will remember that Paige 
cars are the unquestioned style leaders 
of the industry. Their graceful lines 
finished in two and three tone color 
combinations, with interiors of exquisite 
beauty equipped with a wealth of 
luxurious appointments, make an 
instant appeal with every woman who 
sees them—and most every man. 





Perhaps your present connection 
demands that you stock more cars than 
you can reasonably sell—perhaps your 
discounts are not as high as they should 
be—perhaps you’re trying to sell cars 
on a too costly fnance plan—perhaps 
you re not getting the sales merchan- 
dising and advertising assistance you 
ought to. 

‘Then you’re sure/y interested in the 
Paige Franchise. 

kor these cars are built by an institu- 
tion that has prospered for 18 years, 
growing stronger every year 


generally regarded by automotive engi- 
neers as the finest in the industry. 
Because the Paige finance plan has 
no superior in the industry. Because 
Paige has always been known for 
the extent and willingness of its co- 
operation with dealers not only in the 
stocking of cars, but in the important 
matter of sales merchandising and 
advertising assistance. 


It only takes a minute to fill out and 
mail the coupon below. And in fairness 
to yourself you should at least learn the 
complete details of our proposition 
before being fo sure that you’ re making 
all the money you might make in the 
automobile business. Do it now—get 
that coupon off in today's mail! 


PAIGE-DETROIT Motror CAR COMPANY 
DETROIT : - MICHIGAN 


| 864 





under the guidance of the 
same group of able men 


who foundedthe company. | Detroit, Michigan. 

Because today the ratio of er 

: 7 ; ae _e : Without obligation, you may send me information about th 
I alge assets to liabilities 1s Paige franchise. 


high—its cash position 


PAIGE-DETROIT MOTOR CAR CO. 





strong—and its plant Name 





Do It NOW | “== 

















Automatic Chassis Lubrication 


for Old and New Cars , 


Chassis Lubrication has always been the bug-a-boo of the modern \ 
motor car. Oj1l poured into oil cups soon ran thru the bearings, 
leaving them dry. Grease was quickly squeezed out by the weight 
at the point of bearing, leaving the point of wear dry and unpro- 
tected. Frequent lubrication was required—every 250 to 500 miles— 
and even then wear was so rapid that bolts and bush- 
ings needed to be renewed every season in order to 
keep out the squeaks and rattles. 


-_ 










ee ete 
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The car owner has hoped for something better. 
Blue Print Engineers, for more than 20 years leaders 
in the bolt and bushing industry, have supplied it. 


Ballchek Bolts provide constant lubrication. 
Fresh lubricant is supplied — not every 250 or 500 
miles — but every mule the car travels. An oil 
cup in the head of the bolt provides a constant re- 
serve of oil. Inside the bolt the tiny Ballchek pump 
automatically pumps the oil as needed. When the 
car is idle the ball seats, closing the valve. No oil 
can waste. When the car is in motion the road shocks 
jiggle the ball up and down, pumping oil to the bear- 
ing and eliminating practically all wear. Bolts re- 
moved from test cars after 20,000 miles show no 
perceptible wear. 





No messy, dirty grease to handle. Sim- ' 

Car Owners ply fill the oil cup occasionally with an oil | 
° can. To clean the bolt just drive up to & 
Want This an air station, attach the hose to the nipple \ \ 


on top of the oil cup and the air pressure 
Better 


forces oil thru the bearing, cleaning it 
thoroughly without removing it from the 


Lubrication car. 





Every car is a prospect. New cars need this better lubrication 
as well as the old cars which come to your shop with squeaky, 
rattly worn bolts and bushings. Show the owner how these new 
bolts will stop the squeaking permanently and cut out constant 
messy, dirty greasing—and you'll make a quick, easy, profitable 
sale, especially if you do the job with the B/P Spring Bolt Jack 
and B/P Bushing Tool which cut installation time in half. Ask 
your Jobber or write today for illustrated circular and full par- 


ticulars. 
The Fostoria Screw Co. 


302 Blue Print Ave. 
Fostoria, Ohio 


A 
Blue Print 
Product 
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Made to Blue Print 


—mmade by the makers of 
the tamous Blue Print 
line of Bolts and Bush- 
ings. 


Ballchek~ Bolts 


SELF OILING AIR CLEANED 














In selling AC Products, the dealer establishes a contact 
which ties his business to a most powerful organization 
and makes a lasting connection, insuring enormous business 
possibilities now and in the future. 


AC equipment, positive and increasing from year to year, 
is building a tremendous replacement business which will 
carry on and grow as long as the industry lasts. 


No competitive lines can offer the volume and consequent 
profit that AC does and none of them can show such a 
guaranty for the future. 


Practically every make of car now uses one or more, or all 
AC Products as factory equipment—among these makers 
being such firms as Buick, Cadillac, Chandler, Chevrolet, 
Chrysler, Flint-Star, Hudson-Essex, Nash, Oakland-Pon- 
tiac, Oldsmobile, Paige-Jewett and Willys-Overland. 
There is no question about the quality of AC Spark Plugs 
and other AC Products. 

There is no question as to the sales possibilities. 
Practically every motorist wants AC Products, because 
through their extensive use as original equipment, owners 
know AC quality and are satished users. 

That’s why it 1s good policy tor dealers to establish their 
business on a line that gives them not only a profit, but 
a guaranty for the future. 


AC Spark Plug Company, FLINT, «AGchican 


AC-SPHINX L\C-TITAN 
Birmingham Levallois- Perret 
ENGLAND FRANCE 
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SPARK PLUGS SPEEDOMETERS AIR CLEANERS: OIL FILTERS 





